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Stimate Doamne, stimati Domni,

Cu o onoare si bucurie deosebita, Camera de Comert si Indus-
trie a Republicii Moldova va prezinta cele mai de succes companii
din Republica Moldova, premiate in cadrul evenimentului “Gala Bu-
sinessului Moldovenesc”, care ani in sir a intrunit participanti ce au
dat dovada de profesionalism, tenacitate si ambitie.

La deschiderea acestui catalog, aveti posibilitatea sa faceti cu-
nostinta cu invingatorii concursurilor “Marca comercialad a anului
2020” editia a 18-a si “Premiul pentru realizari in domeniul cali-
tatii 2020” editia a 7-a, concursuri care au evidentiat cele mai com-
petitive marci autohtone, dar si intreprinderile ce au scos in eviden-
ta calitatea serviciilor prestate si a produselor oferite. Afirmam cu
certitudine ca aceste concursuri sunt deja o traditie admirabila, fi-
ind organizate anual de catre Camera de Comert si Industrie Tn co-
laborare cu Agentia de Stat pentru Proprietatea Intelectuala.

Datorita reusitelor obtinute Tn anul de concurs 2020, participan-
tii pot fi numiti, fard indoiald, generatori a dezvoltarii mediului de
si, intr-un cuvant, pilonii de bazd a economiei Republicii Moldova. La
temelia rezultatelor exceptionale stau efortul si munca depusa pe

parcursul anilor de activitate.

Desemnarea, precum si premierea fnvingatorilor celor doua
concursuri se realizeaza ca urmare a unei evaluari obiective a per-
formantelor participantilor de catre o comisie de experti speciali-
zati In domenii relevante. Deoarece consideram consumatorul a fi
o componentd indispensabild intregului proces de activitate a com-
paniilor, evaluarea se face si prin rezultatele obtinute in urma unui
sondaj Tn randul celor care interactioneaza direct cu serviciul sau
produsul oferit. Sondajul a fost realizat de catre o organizatie speci-
alizatd in cercetari de felul dat, ce a tratat fiecare entitate si marca
n mod individual. Ca urmare, va garantam obiectivitate calitativa si
cantitativa ale rezultatelor finale.

Este relevantd mentionarea faptului cd anul 2021 incd mai
este plin de provocari. Multe companii s-au adaptat crizei econo-
mico-sociald din lume, ceea ce le-a permis sa continue traditia de
a participa in cadrul concursurilor. Astfel, in acest catalog nu sunt
prezentate doar companii care au inregistrat cifre impunatoare Tn
activitatea economica, dar si companii medii si mici care promo-
veaza activ brandul conceput In Republica Moldova, si peste hota-
rele ei. La fel, sunt prezentate companii care au in fruntea lor femei
ambitioase, intreprinderi care se preocupa de problemele si nevo-
ile societatii prin activitati de responsabilitate sociala corporativa,
companii care fac rebranding pentru a excela si pentru a atrage noi
consumatori, dar si pentru a-i fideliza pe cei existenti. Mai nou pen-
tru aceasta editie, va prezentam cele mai notorii Afaceri de Familii
si cele mai active marci ai Business-ului Online.

intreagd echipd Cameral3 este profund recunoscitoare tutu-
ror participantilor care s-au dovedit a fi cei mai fideli si cei mai
colaborativi.

Participarea unui numar de peste 1650 de marci pe parcursul
celor 18 ani de desfasurare a concursurilor, confirma curajul, per-
severenta si dorinta companiilor de a se afirma pe plan national si
de a-si contura reusitele Tn domeniul promovarii marcilor comerci-
ale si a managementului calitatii.

La final, vd indemn sa va delectati cu informatii despre invinga-
torii acestor doud concursuri, s valorificati si sd va mandriti cu re-
zultatele acestora, sa le sustineti initiativele remarcabile ori de cate
ori este momentul si sa fiti siguri ca prin efortul nostru comun cre-
am o imagine pozitiva a tarii noastre si contribuim la promovarea ei
acasa si dincolo de hotare ei.

Cu deosebit respect,

Sergiu HAREA
Presedinte al Camerei de Comert
si Industrie a Republicii Moldova

Ladies and gentlemen,

With special honor and joy, the Chamber of Commerce and
Industry of the Republic of Moldova presents the most success-
ful companies of the Republic of Moldova, awarded in the event
“Gala of Moldovan Business", that over the years has gathered par-
ticipants who have demonstrated professionalism, tenacity and
ambition.

The winners of the contests “Trademark of the year 2020”
18th edition and “Award for achievements in the field of quality
2020” 7th edition are presented in the respective catalog. These
contests highlighted the most competitive local brands, but also
companies that have increased emphasis on the quality of services
provided and products offered. We can confidently say that these
competitions are already an admirable tradition, being organized
annually by the Chamber of Commerce and Industry in collabora-
tion with the State Agency for Intellectual Property.

Thanks to the success achieved in the competition year 2020,
participants can be named, without hesitation, generators of the lo-
cal business environment development, promoters of quality, com-
petitiveness and success; in a word, the basic pillars of the national
economy. The outstanding results are based on the effort and work
done during the years of activity.

The winners of the two competitions are awarded after an ob-
jective assessment of the participants' performances by a commit-
tee with expertise in related fields. Because we consider the con-
sumer an indispensable element of the entire activity process of
the companies, the evaluation is made through the results obtained
from a survey among those who interact directly with the service
or product offered. This survey was conducted by an organization
that is specialized in such research, which had treated each com-
pany and brand individually. Thus, we guarantee you qualitative and
quantitative objectivity of the final results.

The fact that in this catalog are presented both companies that
have registered high figures in economic activity, but also but also
medium and small companies that actively promote the brand born
in the Republic of Moldova, abroad is worth mentioning. Along with
them, there are presented companies led by ambitious women,
ones that are aware of the problems and needs of society through
corporate social responsibility activities, and ones that rebrand in
order to excel and attract new consumers, but also to retain exist-
ing ones. For the first time, we present the most notorious Family
Business and the most active brands of Online Business.

We cannot fail to mention the fact that the year 2021 is still
challenging. We managed to adapt to the worldwide socio-econom-
ic crisis by continuing the tradition of organizing competitions. We
readjusted in the best way that we could think of. This included the
way of awarding the winners, therefore, we had the most loyal par-
ticipants, which is why the entire Chamber team is deeply grateful.

The participation of over 1650 brands during the 18 years of
competitions confirms the courage, perseverance and desire of
companies to assert themselves on the national level and to shape
their success in the field of trademark promotion and quality man-
agement, thus demonstrating their trust for this loyal competition.

Finally, I urge you to enjoy the information about the winners of
these two competitions, to harness and be proud of their results,
to support their remarkable initiatives whenever the time is right,
and to be confident that through our joint effort we create a posi-
tive image of our country and contribute to its promotion at home
and abroad.

With special respect,
Sergiu HAREA

The President of The Chamber of Commerce
and Industry of the Republic of Moldova

YBaxaeMble faMbl M FOCMOAA,

C ocoboi papocTbio, Toproso-lpombiuneHHas Manata Pecny-
6nvkv MonpoBa NpeacTaBnseT camble YCMeLLHble KOMNaHW, YA0CTO-
€HHbIE BbICOKMX Harpap B pamMKax exerogHoro Meponpustus ‘Tana
Monpasckoro busHeca". Ha npoTsiskeHUM MHOMUX NET, OHO NpUBEKa-
€T MHOXECTBO NPeAnpUsATUIA HaLLeln CTpaHbl, KOTopble ybexpaloT Hac
B CBOEM npodpeccuoHan1amMe, TpyLomiobum n aMbuumosHocTu.

B paHHOM KaTanore npencTaBneHbl NOBemuUTenu KOHKYpCOB
“Toproeas Mapka 2020 roaa” v “lpeMus 3a gocTuxeHus B obnacTu
KauecTBa 2020", KoTOpblE ONpPenenuIn Havbonee KOHKYPEHTOCMO-
COBHble 0TeueCTBeHHbIE BPeHabl, @ TaKKe KOMMaHuUK, BbinycKaloLme
KaueCTBeHHbIE YCIyru U MPOoayKUMio. [laHHble KOHKYPCbI Yxke SBMSIoT-
Csl MPeKpacHoit Tpaavumeil B pecnybrivike, OpraHW3aTopoM KOTOPbIX
BbICTyrNaeT TOproBo-NpoMbILLIIEHHas Nasiata B CoTpyaHuyecTse ¢ [o-
CYLAPCTBEHHbIM areHTCTBOM MO MHTENNEKTYasbHOM COBCTBEHHOCTH
W OPYrUMK 3aMHTEPECOBAHHLIMU CTPYKTYPaMU.

bnaropapsi pesynbtatam, focturHyteiM B 2020 romy, yyacTHu-
KOB MOMHO Has3BaTb reHepaTopaMu pPa3BUTUSI OTeYeCTBEHHON Bus-
Hec-cpefbl: OLHUM CIIOBOM, CTOJINaMM HaLMOHaNbHOW 3KOHOMUKM. VX
YCMexn OCHOBaHbl Ha KPOMOTNMBOW paboTe Mo COBEPLLEHCTBOBaHMIO
3KOHOMUYECKOW CTpatervm, MeHef)XMeHTa, KayecTBa yCnyr n Toea-
POB, 1 B LIEMOM, Ha CUCTEME MapKeTWHra MPOABUNKEHUS CBOEW Npo-
LYKUMW 1 uaen.

[Mobenutenn faHHbIX KOHKYPCOB Bbinv onpepeneHsbl cneuuany-
31POBaHHbIMW 3KCMEPTHBIMK FPyMNaMn M3 COOTBETCTBYIOLLMX obna-
CTell 9KOHOMMKM, HO CaMbIM raBHbIM BbifIo MHEHWe noTpebutenei.
OHo BbI10 NonyyeHo B pesyrnbTaTe ornpoca Tex, KTo HanpsMyio B3an-
MOAENCTBYET C NpeAnaraeMoi yCnyro unm npoayKToM. Mbl MoskeM
rapaHTVpoBaTb OBBEKTMBHOCTb KOHEYHbIX Pe3ynbTaToB, Befb 3TOT
0Mnpoc NPOBOAMIICA OpraHu3aLmeil, creumanusvpyioLeincs B AaHHOM
HanpasneHuu. Mpu 3TOM, Kasabl BpeHn UM KoMNaHus paccMaTpu-
BanvCb MHOMBMAYaNbHO, C AndcpepeHLmaLmen onpaLuMBaeMbiX.

CrnenyeT OTMeTUTb TaKke, YTO B KaTaniore nMpeacTaBneHbl He
TONMbKO KPYMHbIE U WM3BECTHbIE KOMMaHUM, HO W MHOTOUYUCIIEHHbIE
NpeanpuaTUA Manoro W cpegHero busHeca, yCnewlHO NpOLBUralo-
LLi¥e CBOM TOProBble MapKW Ha HaLMOHAINbHOM YPOBHE U 3a pyDBeskoM.
KpoMe Toro, B JlaHHOM M3[aHWW feTanibHO NpeacTaBneHbl npeanpu-
ATUS, KOTOPbIE OMPefensioT 3KOHOMUYECKUI NMOTEHLMAN PermoHoB,
3abotaTca 0 notpebHocTsX 0bLiecTBa NpyU MOMOLLM KOPMopaTus-
HOV COLManbHOM OTBETCTBEHHOCTM, a TaKXKe KOMMaHWM, 3aHWMalo-
Lwmnecs pebpeHamHroM. Bnepsble B 3TOM BbiNyCKe Mbl NPeacTaBnseM
caMble n3BecTHble CeMelHble BusHechl U caMble akTUBHble BpeHabl
OnnanH-BbusHeca.

Komanpa Toproso-lpoMbiwneHHoi Manatel 6eamepHo Bnaro-
[apHa 3a NpefaHHOCTb YYaCTHUKOB.

Ha npoTsskeHun 18-Tu neT, B KOHKypcax NPUHAO yyacTue CBbl-
we 1650-T1 BpeHpnoB. 3TO fOKa3blBaeT CMENOCTb, LeneycTpeMnén-
HOCTb W XenaHne CaMoyTBepxaoeHuqA KOMMaHUi Ha HauMOHanbHOM
YPOBHe, TEM CaMbIM Bblpaxasi LOBepue JaHHbIM KOHKYpCaM.

B 3aBepLueHue, xouy 3aBepuTb untaTenen faHHoro Katanora, u
YUYaCTHWKOB KOHKYPCOB, B FOTOBHOCTV CreLuanucToB ToproBo-npo-
MbILLIeHHOW nanaTbl Pecnybnukv MonpoBa okasaTb MOAAEPKKY B
pasBuTUM BU3HECa U B NPOLBMKEHWUM OTEUECTBEHHBIX TOBAPOB M YC-
Nyr Ha BHYTPeHHUI U 3apybexHble pblHKW. BepbTe B cebs, B cBoe
[erno, B CBOI CTpaHy!

C yBaskeHueM,

Cepreti Xapsi

lNpesvneHT ToproBo-poMbILLIEHHOM
lanatsl Pecrybrnmkm Mongossi



Stimati cititori,

Ma simt profund onorat si consider ca este un privilegiu extra-
ordinar sa va adresez aceste cateva randuri, in deschiderea editiei
curente a Catalogului “Marca comerciald a anului 2020”.

Prestigiosul concurs “Marca comerciald a anului”, ajuns la cea
de-a 18-a editie si devenit o frumoasa traditie, are drept scop pu-
nerea n evidentd a practicilor de succes Tnh domeniul businessului,
familiarizarea consumatorilor cu cele mai bune marci de pe piata
autohtond, promovarea atat a marcilor cunoscute, cat si a celor de-
butante, precum si remarcarea celor mai competitive intreprinderi
din Republica Moldova.

Ca element definitoriu al unei afaceri, marca reprezinta prin-
cipalul instrument de promovare a imaginii intreprinderilor, produ-
selor si serviciilor in mediul consumatorilor. Ea indeplineste functii
atragere a investitiilor. Activitatea economica a unei tari depinde Tn
mare masura de prezenta pe piatd a unor marci puternice, cu 0 no-
torietate avansata, inclusiv pe plan international, si cu un nivel de
protectie adecvat.

Apreciem cu deosebita satisfactie interesul sporit al agentilor
economici de a participa la concursul “Marca comerciald a anului”,
precum si constientizarea importantei inregistrarii marcilor comer-
ciale atat pe teritoriul Republicii Moldova, cét si in tarile destinate
exportului. Astfel, este de mentionat ca, desi anul 2020 a fost pu-
ternic marcat de pandemia de COVID-19, dinamica generald a de-
punerii cererilor de inregistrare a marcilor rdmane a fi una stabila,
atestandu-se o tendinta pozitiva la capitolul depuneri de catre so-
licitanti nationali care in anul de referinta au solicitat inregistrarea
a 1650 de marci, ceea ce constituie o crestere cu 25% fata de anul
precedent.

AGEPI investeste resurse si mult efort In promovarea sistemu-
lui de proprietate intelectuala, prioritare fiind cresterea gradului de
cultura, sporirea nivelului de cunoastere si dezvoltarea abilitatilor
cetdtenilor si mediului de afaceri in domeniu, iar Concursul “Marca
comerciald a anului” este o veritabild platforma de comunicare si
realizare a acestor deziderate.

in acest context, asigurdm atat participantii la concurs, cat si
toti reprezentantii mediului de afaceri, de sustinerea din partea
AGEPI prin informare si consultare cu privire la protectia marcilor
si a altor obiecte de proprietate intelectuald atat in tara, cat si pes-
te hotare.

in incheiere, vreau s3 le doresc participantilor si laureatilor
Concursului “Marca comerciald a anului 2020" succese remarca-
bile, viata indelungata pe piata, iar consumatorilor — sa beneficieze
de produse si servicii de cea mai Tnalta calitate.

Viorel IUSTIN,
Director general al Agentiel de Stat
pentru Proprietatea Intelectuald

Dear readers,

| feel deeply honored and consider it an extraordinary privilege
to address these few lines to you, in the opening of the current edi-
tion of the Catalog “Trademark of the Year 2020".

The prestigious contest “Trademark of the Year”, now in its 18th
edition and becoming a beautiful tradition, is aimed at highlight-
ing successful business practices, familiarizing consumers with
the best trademarks on the domestic market, promoting both well-
known and debutant trademarks, as well as remarking the most
competitive enterprises in the Republic of Moldova.

As a defining element of a business, the trademark is the main
tool for promoting the image of enterprises, products and services
in the consumer environment. It fulfills specific functions of stim-
ulating competition, developing competitiveness and attracting in-
vestment. The economic activity of a country depends to a large ex-
tent on the presence on the market of strong trademarks, with an
advanced notoriety, including internationally, and with an adequate
level of protection.

We appreciate with particular satisfaction the increased inter-
est of economic agents to participate in the contest “Trademark of
the Year”, as well as the awareness of the importance of trade-
mark registration both in the Republic of Moldova and in the coun-
tries intended for export. Thus, it should be noted that, although
the year 2020 was strongly marked by the COVID-19 pandemic, the
overall dynamics of filing trademark registration applications re-
mains stable, with a positive trend in terms of filing by national ap-
plicants who in the reference year applied for the registration of
1,650 trademarks, which is an increase by 25% compared to the
previous year.

AGEPI invests resources and a lot of effort in promoting the in-
tellectual property system, the priority being given to increasing the
degree of culture, increasing the level of knowledge and developing
the skills of citizens and business environment in the field, and the
Contest “Trademark of the Year” is a real platform for communica-
tion and achievement of these goals.

In this context, we assure both the participants in the contest
and all the representatives of the business environment, of AGE-
PI's support through information and consultation on the protection
of trademarks and other intellectual property objects both in the
country and abroad.

In conclusion, | would like to wish the participants and winners
of the Contest “Trademark of the Year 2020" remarkable success,
long life on the market, and consumers - to benefit from the highest
quality products and services.

Viorel IUSTIN,
Director General of the State Agency
on Intellectual Property

YBaxaeMbie untatennu,

[lns MeHs orpoMHas yecTb U NpuBunervs obpatutbes K Bam mno-
CPELCTBOM 3TUX HECKOJIbKUX CTPOK MO CIyyalo BbiMyCKa HACTOSLLEro
Katanora “Toprosas Mapka 2020 roga”.

MpecTukHbIi KoHKypCc “ToproBas Mapka ropa“, KOTOpbIi npo-
BoouTCS ye 18 pas, CTaBLUMI NpeKpacHoW Tpaguuuewn, npu3BaH
cnocobcTBOBaTb BbLISIBMEHMIO YCMELLUHbIX [eSoBbIX MPaKTUK, O03Ha-
KOMMeHWio noTpebutenet ¢ nyywnmm bpeHgamMn MeCTHOro PblHKa,
MPOABUNKEHMIO KaK W3BECTHbIX, TaK M HOBbIX TOPrOBbIX MapOK, a Tak-
e onpenenieHnio Havbornee KOHKYPEHTOCMOCOBHbIX MpPeanpuaTHin
Pecnybnukn Monpoga.

Kak onpepensiowas coctaensiollas busHeca bpeHn sBnsetcs
OCHOBHbIM MHCTPYMEHTOM MPOABMKEHUA UMUIKA NPeAnpuATUiA, To-
BapoB W ycnyr B notpebutensckoit cpene. OH BbINOSHAET KOHKPET-
Hble OYHKUMM CTUMYNUPOBAHUA KOHKYPEHLMM, PasBUTUA KOHKY-
PEHTOCMOCOBHOCTM U MPUBMEYEHUA MHBECTULMIA. JKOHOMUYeCcKas
AEATeNbHOCTb CTPaHbl BO MHOrOM 3aBUCUT OT MPUCYTCTBUA Ha PbiHKe
MOLLIHbIX BPEHAO0B C LLUMPOKON U3BECTHOCTBIO, B TOM YMCHIE Ha MEXAY-
HapOLHOM YPOBHE, U Haanexallei NPaBoBOM OXPaHOM.

Mbl c BonblUMM yOOBMETBOPEHNEM OTMEYaeM BO3POCLUMA WH-
TEpec 3KOHOMMYECKUX areHToB K y4yacTuio B KOHKypce “Toprosas
MapKka ropa’, a Takie MOHWMaHWe BaskHOCTM perucTpauuy ToBap-
HbIX 3HaKOB Kak Ha TeppuTopuy Pecnybnvku MonaoBsa, Tak 1 B CTpa-
Hax aKkcnopTa. TakuM obpasoM, crnefyeT 0TMETUTb, UTO, HECMOTPS Ha
naHgemuio COVID-19, obLuan opMHaMuKa nogayn 3asiBoK Ha perucTpa-
umio ToBapHbIx 3HakoB B 2020 ropy octanack cTabunbHo, Mpu 3TOM
Habniopanach NonoxuTenbHas TEHAEGHUMA NO MoKasaTensM nogaum
3asBOK HaLMOHanNbHbIMU 3asBUTENAMM, NOAABLLUMMMW B OTYETHOM FOAY
3asBKM Ha peructpaumio 1650 ToBapHbIX 3HaKoB, 4TO Ha 25% Bonb-
Le, YeM B NpedbinyLLeM rogy.

AGEPI BknapblBaeT pecypcbl U MHOFO YCWUMWiA B NPOABUMKEHNE CU-
CTeMbl WHTENMEKTyanbHOM COBCTBEHHOCTW, yOenas npUopUTETHOe
BHMMaHMWe MOBbILLEHMIO KyNbTYpbl, PACLUMPEHMIO 3HAHWI U PasBUTHIO
HaBbLIKOB rpaskaaH v BusHeca B fLaHHOM 0bnacTH, a KoHKypc “Topro-
Bas Mapka roga” ABnseTca HacTosLe nnatopMon Ans obLueHns 1
LOCTUXKEHWS 3TON Lenu.

B 3TOM KOHTEKCTE Mbl 3aBEPSiEM KaK Y4aCTHUKOB KOHKypca, Tak
BCex npefcTtasuTeneit busHeca B Noaaepskke co cTopoHsl AGEPI ny-
TEM MPefoCTaBMeHUs MHAIOPMaLMKM U KOHCYMbTaLuid No BOmpocaM
OXpaHbl TOBAPHBIX 3HAKOB W APYr1X OOBEKTOB MHTESNEKTYaslbHOM
coBCTBEHHOCTH, KaK B CTPaHe, Tak v 3a pybeskoM.

B 3aKsiioueHune, Xouy MoxenaTtb yYaCTHWKaM W flaypeataM KOH-
Kypca “Toprosas Mapka 2020 roga" BblAaloLLMXCS YCMexoB, Lonrone-
TUA Ha pblHKe, a I'IOTpeﬁl/ITeJ'IFIM — HacnaxaoaTbCA BbICOKOKaYyeCTBEeH-
HbIMM TOBapaM 1 yCIyramu.

Buopern KOCTVIH,
[eHeparibHbIV AMpeKTop [0CyAapCTBEHHOro areHTcTBa
10 MHTEIIEKTYanbHoM cobCTBEHHOCTH



Camera de Comert si Industrie a Republicii Moldova
The Chamber of Commerce and Industry
of the Republic of Moldova

Toproso-lpomMbiwneHHana Manata Pecny6nukun Monpoea

Camera de Comert si Industrie a Repu-
blicii Moldova este institutia ce reprezinta
interesele mediului de afaceri din RM, atat
n raport cu statul, cat si cu institutiile in-
ternationale, focusandu-se pe necesitatile
membrilor sai si care contribuie la creste-
rea competitivitatii intreprinderilor moldo-
venesti, modernizarea economiei si dezvol-
tarea societatii, prin furnizarea de suport
specializat intr-o maniera profesionista si
eficienta.

CCl este un pilon important pentru sti-
mularea si dezvoltarea spiritului antrepre-
norial, pentru crearea noilor generatii de In-
treprinzatori si diseminarea bunelor practici
n afaceri, contribuind prin activitatile sale
la profesionalizarea actvitatii intreprinzato-
rilor, dezvoltarea schimburilor comerciale,
promovarea si internationalizarea compani-
ilor, cresterea competitivitatii si potentialu-
lui de inovare a acestora.

Institutia isi propune sa sustind dez-
voltarea unui sector privat competitiv, ge-
nerator de valoare adaugata inalta, care sa
aduca beneficii substantiale societatii. Ast-
fel, printre obiectivele CCl se numara: per-
fectionarea mecanismelor de asistenta si
de suport a mediului de afaceri, adaptate
la necesitatile acestuia; facilitarea acce-
sului Intreprinderilor la piata interna si ex-
terna; facilitarea relatiilor comerciale si de
afaceri a intreprinderilor prin intensificarea
si eficientizarea activitatilor de cooperare
bilaterald, regional si internationald; extin-
derea actvitatilor si serviciilor de formare
n domeniul antreprenoriatului; consolida-
rea parteneriatului public-privat dintre CCI
in calitate de reprezentant al mediului de
afaceri si structurile administrative de toa-
te nivelele.

De asemenea, CCl este o organizatie
unicorporala care dispune de 10 filiale si re-
prezentante, care isi desfdsoard activitatea
in hotarele unitatilor administrativ-teritori-
ale de nivelul doi ale Republicii Moldova.

The Chamber of Commerce and Indus-
try of the Republic of Moldova is the institu-
tion which represents the interests of Mol-
dovan business, both in relation with the
state, as well as with international insti-
tutions, focusing on the needs of its mem-
bers, it contributes to the development of
competitiveness of Moldovan companies,
modernization and development of the so-
ciety, by providing specialized support in a
professional and efficient manner.

The CCl is an important mainstay for
stimulating entrepreneurship and creating
new generations of entrepreneurs, dissem-
inating circulate good practices in business
and contributing by its activities to the pro-
fessionalization of entrepreneurial activity,
trade development, promotion and interna-
tionalization of companies, increasing their
competitiveness and innovation potential.

The aim of CCl is to support the devel-
opment of a competitive private sector,
generator of high added value that will bring
substantial benefits to the society. So, the
general objectives of the CCl are: perfection
of mechanisms for assistance and support
business community, tailored to its needs;
facilitating the access to the local and for-
eign market; facilitating trade and business
contacts by enhancing and streamlining
the activities of bilateral, regional and in-
ternational cooperation; enhancing training
activities and services in entrepreneurial
area; strengthen of the public-private part-
nership between the CCl as a representa-
tive of business community and adminis-
trative structures at all levels.

Also the CCl is a unicorporal organiza-
tion which has 10 branches and represent-
atives, that operates within the boundaries
of the administrative-territorial units of the
second level of the Republic of Moldova.

Toproso-npombliwneHHas [lanata Pe-
cnybnvkn MonpoBa NpeacTaBnseT WHTe-
pecbl [enoBbiXx Kpyros Monposbl BO B3a-
MMOOTHOLLEHUSIX C OpraHamu nybrmyHoro
YNpaBneHUst 1 MexOyHapoOHbIMU MapTHe-
pamu, OpUEHTUPYSICb Ha NOTpebHOCTM CBO-
MX UYneHoB, W CMocoBCTBYET KOHKYpPEHTO-
CNOCOBHOCTM  MOMAABCKUX  MPeanpusaTHiA,
MOAEPHM3aLMN 3KOHOMUKM U PasBuUTHIO 06-
LecTBa, MyTEM NpefocTaBneHns cneumanu-
3MPOBaHHON MOAAEPKKM B NpocheccroHarb-
HOM U 3hheKTUBHOM CTUNe.

ToproBo-npombilneHHas [lanata fB-
N19eTCA BaXXHbIM 3JIeMEHTOM B Pa3BUTUN U
B (DOPMMPOBAHUM YKPEMNEHUM MpPEennpu-
HMUMaTeNbCTBa, CO3[AHWSI HOBbIX MOKOIe-
HUIA MpeanpuHMMaTene U pacnpocTpaHe-
HUSA NepefoBbIX NPakTUK B BusHece, CBOEN
LeATeNbHOCTbIO crnocobeTys npodeccro-
Hanusauuun busHec coobluecTBa, pasBUTUIO
TOProBnW, NMPOABMMKEHWIO U UHTEpPHALMOHA-
NN3aLMM KOMMaHUM, MOBBILLEHWMIO WX KOH-
KYPEHTOCMOCOBHOCTM ¥ MHHOBALMOHHOIO
noTeHuuana.

TNM HanpaBneHa Ha nopaepsky pas-
BUTWUS  KOHKYPEHTOCMOCOBHOr0  YacTHOro
CEeKTOpa, FeHepupyloLLMiA BbICOKYI0 fobas-
MEeHHYI0  CTOMMOCTb, CMOCOBCTBYA 3HaAuM-
TefbHbIMU Bbirofamm ans obLlecTtsa.

Takum  0bpas3oM, OCHOBHbIMKM  Liens-
mu TMMM aBnslOTCA: ynyylleHne MexaHus-
MOB MOMOLLM U YCAYr NOAAEPXKKU Npeanpu-
HUMaTeNbCTBa C y4YeToM ero notpebHocTel;
obferueHve pocTyna NpemnpusaTWin K oTe-
YECTBEHHbIM W 3apybexHbIM pbiHKaM; CO-
LEeWCTBME TOProBbIM U BU3HEC OTHOLUEHWSIM
NPEAnpUATUA NyTeM YKpenneHus v pauu-
OHanM3aumun; AeATeNbHOCTU ABYCTOPOHHE-
ro, PErnoHanbHOro U MeayHapogHOro Co-
TPYOHWYECTBA; paclUMpeHne LesiTENbHOCTH
n ycnyr no obyuyeHuio B cchepe npennpu-
HUMaTeNbCTBa; YKpenneHne rocynapcTBeH-
HO-YacTHOro napTHepcTBa Mexay TIM kak
npencTaBuTens busHeca U agMUHWUCTPaTHB-
HbIX CTPYKTYP Ha BCEX YPOBHSAX; YKPEnneHne
MHCTUTYLMOHanNbHOro noteHumana T Kak
WHCTUTYTa pa3BUTWs, CMOCOBHOro npepsio-
UTb OENoBOMY CO06LLecTBy ycnyru onpe-
AEeneHHble Ka4eCTBOM, pa3Hoobpasnem 1 ne-
PENOBbLIM OMbITOM.

TN sBNseTCA opraHu3auuen, Kotopas
pacnonaraet 10 chunuanamu n npencrasv-
TefbCTBaMU, AeiCTBYIOLLaA B npefenax af-
MUHUCTPATUBHO-TEPPUTOPUASTbHBIX  EAMHNLL
BTOPOro ypoBHs B Pecnybnuku Monposa.

FILIALELE CAMEREI DE COMERT SI INDUSTRIE
A REPUBLICIl MOLDOVA

Filiala Balti

MD 3100, or. Balti

Str. 31 august, 20b

tel.: + 231/2 70 97, 2 91 54
e-mail: balti©@chamber.md
www.balti.chamber.md

Filiala Cahul

MD 3900, or. Cahul

Str. M. Eminescu, 43

tel.. +299/22192 26971
e-mail: cahul(@chamber.md
www.chahul.chamber.md

Filiala Edinet

MD 4600, or. Edinet

str. Independentei, 47

tel.: + 246/ 2 34 64, 2 10 64
e-mail: edinet(©chamber.md
www.edinet.chamber.md

Filiala Gagavuzia

MD 6100, or. Ciadar-Lunga

str. Lenin, 133

tel.: + 291/2 30 é1, 2 37 31,
e-mail: gagauzia(ochamber.md
www.gagauzia.chamber.md

Filiala Hincesti

MD 3401, or. Hincesti

str. M. Hincu, 146

tel.: + 269/ 2 36 61

e-mail: hincesti©chamber.md
www.hincesti.chamber.md

Filiala Orhei

MD 3500, or. Orhei

str. M. Eminescu, 2

tel.: + 235/ 204 61, 2 44 61
e-mail: orhei@chamber.md
www.orhei.chamber.md
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® &
Balf1

Edinet

Ungheni

Ribnita
o

Orhetl
@

® - Chisiniu

Hémcestic . :
@ auseni
&

Ceadir-Lunga

Cahul

Filiala Soroca

MD 3000, or. Soroca

str. Independentei, 75

tel.: +230/2 31 30, 2 32 26
e-mail: soroca(@chamber.md
www.soroca.chamber.md

Filiala Tighina

MD 4300, or. Causeni

str. Frunze, 5

tel.: +243/238 04,217 11
e-mail: tighina©chamber.md
www.tighina.chamber.md

Filiala Ungheni

MD 3603, or. Ungheni

str. Barbu L3utaru, 26

tel.: +236 2 63 11, 2 42 65
e-mail: cciungheni(@yahoo.com
www.ungheni.chamber.md

Filiala Rabnita
(Intereconomservice)

MD 5500, or. Rabnita

str. Pobeda, 18

cod: +1600373555

tel.: 30525 304 38

e-mail: galina-inter(didknet.com



Agentia de Stat pentru Proprietatea
Intelectuald a Republicii Moldova (AGEPI)
este o autoritate administrativd centra-
@ Tn subordinea Guvernului responsabi-
(8 de promovarea si realizarea activitatilor
n domeniul protectiei juridice a proprietatii
intelectuale.

Misiunea AGEPI

 Acordarea protectiei juridice pe terito-
riul Republicii Moldova inventiilor, so-
iurilor de plante, marcilor, desenelor/
modelelor industriale, indicatiilor geo-
grafice, denumirilor de origine, speci-
alitatilor traditionale garantate, obiec-
telor dreptului de autor si drepturilor
conexe.

» Crearea, perfectionarea si ajustarea
cadrului legal national Tn domeniul pro-
prietatii intelectuale (PI) in conformi-
tate cu standardele si bunele practici
internationale.

» Prestarea serviciilor specializate, de
informare, instruire, consultanta etc.,
inclusiv a serviciilor de prediagnoza a
proprietatii intelectuale.

» Publicarea si punerea la dispozitia pu-
blicului a informatiilor pertinente in do-
meniul PI.

Serviciile AGEPI sunt prestate conform
Sistemului de Management al Calitatii ISO
9001:2015, ceea ce garanteaza calitate Tn
conformitate cu standardele internationale.

Contacte

Consultatii (+37322) 400 500
Anticamera (+37322) 400 508
Fax (+37322) 440 119

Program: luni —vineri, intre orele 8.00-16.30
Serviciul online 24/24 - e-agepi.md

e-mail: office(@agepi.gov.md
www.agepi.gov.md

str. Andrei Doga nr. 24, bloc 1
MD-2024, mun. Chisinau
Republica Moldova

AGENTIA De STAT
PENTRU PROPRIETATEA

INTELECTUALA

A REPUBLICII MOLDOVA

The State Agency on Intellectual Prop-
erty of the Republic of Moldova (AGEPI) is
a central administrative authority subordi-
nated to the Government responsible for
promoting and carrying out activities in
the field of legal protection of intellectual
property.

AGEPI Mission

 Grant legal protection on the territory
of the Republic of Moldova to inven-
tions, plant varieties, trademarks, in-
dustrial designs, geographical indica-
tions, appellations of origin, traditional
specialties guaranteed, objects of cop-
yright and related rights.

» Create, improve and adjust the national
legal framework in the field of intellec-
tual property (IP) in accordance with
the international standards and good
practices.

* Provide specialized information, train-
ing, consultancy services, etc., includ-
ing intellectual property pre-diagnosis
services.

* Publish and make available to the pub-
lic the relevant information in the field
of IP.

AGEPI services are provided according
to the I1SO 9001:2015 Quality Management
System, which guarantees quality in ac-
cordance with international standards.

Contacts

Consultations (+37322) 400 500

Anteroom (+37322) 400 508

Fax (+37322) 440 119

Working hours: Monday - Friday, 8.00-16.30
24/24 online service — e-agepi.md

e-mail: office(@agepi.gov.md
www.agepi.gov.md

24/1, Andrei Doga Str.
Chisinau, MD-2024
Republic of Moldova

FocypapcTBeHHOe areHTCTBO NO MWH-
TennektyanbHon cobcTBeHHocTM Pecny-
6nukn Monposa (AGEPI) ssnsetca ueH-
TPanbHbIM  AOMWHUCTPATUBHBIM ~ OPraHoM,
NOABENOMCTBEHHbIM [1paBUTENbCTBY, OTBE-
YaIoLLMM 3a NPOABUMKEHME 1 OCYLLIECTBIEHNE
[eATeIbHOCTM B 061aCTV NPaBOBON OXPaHbl
WHTENMeKTyasbHoi cCOBCTBEHHOCTH.

Muccua AGEPI

 [lpegocTaBneHve npaBoBOW  OXpaHbl
Ha Tepputopun Pecnybnuku Monposa
n30bpeTeHnaM, copTaM pacTeHwii, To-
BapHbIM 3HaKaM, MPOMbILLSIEHHbIM PK-
CyHKaM/MogensM, reorpadmyecknm
YKa3aHusM, HauMeHOBaHUAM MeCT Mpo-
VCXOXOEHWA, rapaHTUpPOBaHHbIM Tpaau-
LIMOHHBIM MpOAYyKTaM, obbekTam aBTop-
CKOr0 NpaBa ¥ CMEeXHbIX Npas.

+ CospaHue, CoBepLUEHCTBOBaHWE HaLyWo-
HanbHOM HOPMaTMBHO-MPaBOBOM Ha3bl B
0b1acTu MHTEnNeKkTyanbHon cobcTBeH-
HOCTU U MpUBEAEHNEe ee B COOTBETCTBUM
C MesAyHapofHbIMM CTaHgapTamn W
HaUMNyYLIMMN NPaKTUKaMW.

 [lpegocTasneHve  cneunanu3vpoBaH-
HbIX, WMHCPOPMALIMOHHBIX, KOHCYmNbTa-
LMOHHBIX yCRyr, B TOM uucre ycnyr
npeanarHoCTUKK MHTENNeKTyasbHoON
cobCTBEHHOCTU.

e [ybnvkaums w npepoctasneHne o06-
LLIeCTBEHHOCTM [oCTyMa K MHGOpMa-
uMm B 0bnacTu MHTeNneKTyanbHoM
C06CTBEHHOCTU.

Yenyru AGEPI npegoctaBnsioTcs B COOT-
BeTcTBMM C CUCTeMOi MeHe[sKMeHTa Kaue-
ctBa ISO 9001: 2015, uTo rapaHTupyeT Ka-
4YeCTBO B COOTBETCTBUU C MEXXOYHapPOAHbIMU
CTaHpapTamu.

KoHTaKThbI

KoHcynbTaumm (+37322) 400 500
MpuemHast (+37322) 400 508
dakc (+37322) 440 119

['pachmk paboTbl: NOHEAEeNnbHUK — NATHULA C
8.00 no 16.30

Ycnyra oHnaitd 24/24 — e-agepi.md

e-mail: office(@agepi.gov.md
www.agepi.gov.md

yn. Augpeit lora Ne 24/1
MyH. Knwmnay, MD-2024
Pecnybnuka Monposa

MARCI INREGISTRATE
REGISTERED TRADEMARKS

Titulari nationali
National owners

2020

MARCI REINNOITE
RENEWED TRADEMARKS

Titulari nationali
National owners

Titulari straini
Foreign owners

Titulari straini
Foreign owners

]
5
1

MD us

946 135

TOP &
COUNTRIES

CH UA

o Wi
N

43 36 23

VALABILITATEA MARCILOR N RM LA 31.12.2020
VALIDITY OF TRADEMARKS IN THE RM ON 31.12.2020

20892

Tnregistrari nationale
National registrations

Tnregistrari internationale
International registrations
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PNUD reprezinta reteaua globala

PNUD Moldova:

pentru dezvoltare a ONU; institutia

este prezenta in mai mult de 170 de
tari si teritorii.

PNUD activeaza in Moldova din 1992
si acopera prin activitatea sa doua
treimi din comunitati, inclusiv UTA
Gdgauzia si regiunea transnistreana.

PNUD este clasat drept una dintre
cele mai transparente organizatii de
asistenta pentru dezvoltare.

exclude pe nimeni.

ABORDAREA NOASTRA

Contribuim la dezvoltare, reducem
B s&racia, inegalitatile si excluziunea

Avansam la nivel national Agenda 2030 - sprijinim formularea, imple-
mentarea si monitorizarea politicilor bazate pe Obiectivele de Dezvol-
tare Durabild (ODD-uri), pentru a asigura bundstarea tuturor si a nu

Contribuim la inovare - suntem primii in dezvoltarea, experimentarea si
testarea rapida a unor solutii viabile.

Sustinem egalitatea de gen - colaboram cu partenerii pentru a dezvolta
si implementa polifici si instrumente care ofera oportunitati mai bune
pentru participarea femeilor la viata economica, politica si sociala.

Domeniile de interventie ale PNUD Moldova
Programul de Tara al PNUD pentru 2018-2022 este corelat la
prioritatile nationale si la Obiectivele de Dezvoltare Durabila.

GUVERNARE, DREPTURILE OMULUI |k L
S| EGALITATEA DE GEN ¢

Contribuitia la transformarea institutiilor de stat in structuri transpa-
rente si responsabile, receptive la necesitatile oamenilor. Consolidarea
functiilor de legiferare, supraveghere si reprezentare a Parlamentului.
Dezvoltarea capacitatilor Adunadrii Populare a UTA Gagauzia.
imbunatatirea transparentei, credibilitatii si incluziunii procesului
electoral.

Sprijinirea implementarii Strategiei nationale de integritate si
anticoruptie.

Consolidarea procesului de management a finantelor publice si alo-
carii fondurilor publice si private pentru implementarea ODD-urilor
la nivel national.

Reformarea Institutului National de Justitie si dezvoltarea
capacitatilor institutiilor medico-legale.

Avansarea reformei institutiilor de aplicare a legii prin reorganizarea
proceselor de recrutare si dezvoltarea capacitatilor pentru a asigura o
activitate eficienta a politiei comunitare.

imbunatatirea accesului la justitie prin crearea unui mecanism efici-
ent de coordonare a actorilor-cheie din sistem.

Sprijinirea institutiilor nationale pentru drepturile omului si integra-
rea dimensiunii drepturilor omului in toate domeniile.

Stabilirea unor norme si standarde solide privind egalitatea de gen,
prin pilotarea distinctiei pentru egalitatea de gen in sectorul public.

CRESTERE DURABILA SI INCLUZIVA

* Prestarea serviciilor publice locale transpa-

rente si responsabile, eficiente siincluzive.
Acces egal si echitabil |a oportunitatile
economice.

Implicarea sectorului privat in realizarea
Obiectivelor de Dezvoltare Durabila.
Consolidarea increderii prin interventii
care implica regiunile sensibile la conflict.

= S TP

SCHIMBARI CLIMATICE, MEDIU SI ENERGIE 4] CO | @ s

» Adaptarea la schimbarile climatice
prin reducerea vulnerabilitatilor
climatice sectoriale (silvicultura,
sanatate, energie, transport etc.).

* Atenuarea efectelor schimbarilor

PNUD sustine
recuperarea tarii
din criza pandemica

PNUD este liderul socio-economic in
cadrul sistemului ONU, coordonand re-
cuperarea post-COVID-19 si implemen-
teaza strategii de redresare sociald si
economica n tarile din intreaga lume.

PNUD Moldova a evaluat impactul socio-
economic al COVID-19, pentru a sprijini
recuperarea grupurilor vulnerabile si a
companiilor locale, trasand calea de ur-
mat ca parte a unui raspuns socio-econo-
mic general al ONU.

Cu o prezentd in 2/3 din teritoriu si par-
teneriatele sale cu enfitatile ONU, par-
tenerii de dezvoltare, sectorul privat si
asociatiile de business, PNUD Moldova
este hine pozitionat sa efectueze o ast-
fel de evaluare, valorificAnd capacitatile
sale de a derula programe de dezvoltare
incluziva si de a utiliza noi tipuri de date
pentru a formula dovezile necesare.

Evaluarea a fost efectuata cu expertiza
nationala si internationala, implicand
membri ai Grupului de lucru privind im-
pactul socio-economic al COVID-19, co-
ordonat de PNUD in numele Echipei de
tara a ONU si in parteneriat cu companii
si asociatii de afaceri. Grupul de lucru
este format din entitati ONU si parteneri
de dezvoltare, fiind asigurata astfel o
abordare sinergetica.

Concluziile si recomandarile privind eva-
luarea impactului socio-economic au
fost prezentate Guvernului si publicului
pentru consultari si vor fi folosite pentru
a elabora masuri si programe de recu-
perare post-COVID-19, pentru a proteja
progresele realizate pana in prezent in
realizarea ODD-urilor nationalizate.

climatice si mentinerea nivelului e Conservarea biodiversitatii si utili-
scazut al emisiilor de gaze in pro- zarea durabila a resurselor natura-
cesul dezvoltarii umane. Acces la le, inclusiv a resurselor de apa.
surse de energie regenerabila cu- * Dezvoltareacapacitatilor derezilienta
rate si accesibile. si reducere a riscurilor dezastrelor

Actiunile noastre:

PNUD a efectuat o evaluare a necesitatilor la nivel local in 120 de
comunitati, inclusiv in localitatile de pe malul drept si stang al Nistrului,
pentru a evalua nevoile grupurilor vulnerabile si ale companiilor loca-
le. Evaluarea a sprijinit ajustarea intr-un timp record a majoritatii progra-
melor noastre existente, pentru a oferi un raspuns de recuperare timpurie
in urma crizei de COVID-19.

PNUD va sprijini circa 100 de IMMM-uriin toat4 tara, prin intermediul pro-
gramelor de subventii pentru intreprinderi, cu accent pe imbunatatirea
rezistentei companiilor 1a crize, sporindu-le accesul [a tehnologii si echipa-
mente, infrastructura si piete si sustinand alfabetizarea financiara si juri-
dica a acestora. Asistenta prevede, de asemenea, dezvoltarea contactelor
B2B, dezvoltarea afacerilor si serviciilor de consultanta, precum si facilita-
rea accesului direct la piete.

PNUD sprijind Programul pentru intreprinderile mici, cu accent pe abilita-
rea economica a grupurilor vulnerabile. Acesta va ajuta antreprenorii de
pe ambele maluri ale Nistrului s3 depaseasca criza provocata de pandemia
de COVID-19 si sa isi adapteze modelul de afaceri la noile realitati.

PNUD sustine parteneriatele intre agentii economici si ONG-urile de pe
ambele maluri ale Nistrului pentru a dezvolta si implementa solutii pentru
intreprinderi micro, mici si mijlocii, care sa le ajute sa abordeze cel putin
una dintre provocarile accentuate de pandemia COVID-19.

PNUD sprijina Agentia Nationala pentru Ocuparea Fortei de Munca pen-
tru imbunatatirea serviciilor online de plasare a fortei de munca si de con-
siliere in vederea angajarii, prin organizarea targurilor online al locurilor
de munca si actualizarea solutiei/platformei sale digitale a ofertelor de
munca, accesibila pentru someri si solicitanti de locuri de munca, inclusiv
pentru lucratorii migranti reveniti in R. Moldova din cauza COVID-19.
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Programul
Reforme Structurale
in Moldova

USAID

FROM THE AMERICAN PEOPLE

Stimati prieteni si colegi,

Programul USAID Reforme
Structurale deruleaza in Moldova din
2017, avand drept scop facilitarea
comertului, sprijinirea transportului
transfrontalier de mérfuri si reducerea
birocratiei. Aceste directii fac parte
din politica generala a USAID de
parteneriat cu sectoarele public si
privat din Moldova in vederea realizarii
unei cresteri economice extinse, reducerii saraciei si consolidarii economiei de
piata.
Tn 2018 Programul a realizat primul Studiu de evaluare a coridoarelor
comerciale din Moldova, care a vizat revizuirea fluxului de marfuri in cadrul
coridoarelor de infrastructuré din Moldova. in 2019 am lansat soft-ul TIR-EPD,
care permite transportatorilor de mérfuri s& depuné pre-declaratii electronice
privind incércatura transportata inainte de trecerea frontierei moldovenesti, fapt
ce rezultd in economisirea a milioane de euro anual in termeni de timp si taxe.
In prima jumatate a lui 2020, am lansat primul Portal de Informatii Comerciale
din Moldova (TIP) — un standard pentru majoritatea térilor europene si, de
asemenea, sistemul e-Autorizatie pentru ANTA, care permite procesarea
digitala a cererilor si permiselor pentru toate activitatile ce tin de transportul de
maérfuri si autobuze.

De asemenea, avem initiative pe termen lung care vor genera rezultate in
2021, inclusiv lucrul asupra informérii prealabile cu privire la pachetele mici i
coletele postale pentru import si export, ceea ce va permite o extindere
semnificativd a comertului electronic. Programul colaboreaza si cu Posta
Moldovei in vederea dezvoltarii sistemelor pentru
efectuarea online a controalelor si platilor
aferente trimiterilor postale.

Programul Reforme Structurale in
Moldova va dura pana in 2022.
Salutam parteneriatele cu sectorul
guvernamental si privat si
asteptam cu nerébdare s&
colabordm cu dvs.

Douglas Muir

Director de program
Programul Reforme
Structurale in Moldova

-, Integrity First

[ ——————

Dear friends and colleagues,

USAID’s Structural Reform Program has been
working in Moldova since 2017 to facilitate trade,
help move goods across borders, and reduce red
tape. This is part of USAID’s general policy of
partnering with the public and private sectors in
Moldova to achieve broad-based economic growth,
reduce poverty and strengthen the market economy.

, Nuteinfectacu
In 2018, the program conducted Moldova'’s first virusul curuptiei' .
[

Trade Corridor Assessment, reviewing the flow of — 1 B - g
goods across and through Moldova’s infrastructure \ e i
corridors. In 2019, we rolled out the TIR-EPD
software, which allows trucks to make electronic
pre-declarations of their cargo before crossing a
Moldovan border, saving millions of euros per year
in time and fees. In the first half of 2020, we rolled
out Moldova'’s first Trade Information Portal (TIP) —
standard in almost every European country — and
also the e-Authorization system for ANTA, which
allows paperless processing of applications and
permits for all activities relating to trucking and
buses.

We also have longer-term initiatives that will show
results in 2021; these include work on pre-clearance
of packages for import and export, which will allow a
great expansion of e-commerce. The Program is
also working with Posta Moldovei to develop
systems for online clearance and payment of
packages.

Moldova Structural Reform Program will
continue to be active in Moldova through
this year and into 2022. We welcome
partnerships with both the
government and private sectors,
and we look forward to working e
with you!

e-Barderoul de transpor

Douglas Muir
Chief of Party
Moldova Structural Reform

Program

. i -
| &

DURATA PROGRAMULUL:
septembrie 2017 — mai 2022

BUGET TOTAL: 11,2 min USD

CONTRACTOR: Nathan Associates Inc.

Programul USAID Reforme
Structurale in Moldova

sprijina integrarea continua a Moldovei in
sistemele regionale si mondiale de
comert. Pornind de la obiectivul de a
simplifica conditiile legale si de
reglementare in vederea stimularii
capacitatii intreprinderilor de a se dezvolta
si de a inova si pina la cel de a rationaliza
canalele de facilitare a comertului i
logisticii ale Moldovei, Programul vine sa

ajute produsele moldovenesti sa acceseze

pietele din UE si din lume.
REZULTATE PRECONIZATE

» Modernizarea si consolidarea
capacitatii si eficientei operationale a
coridoarelor comerciale ale Moldovei;

* Instituirea unui portal de informatii
comerciale functional si accesibil;

« Imbunétatirea calitatii serviciilor
prestate de catre Serviciul Vamal al
Repubilicii Moldova, inclusiv a
schimbului de informatii prealabile in
scopul facilitarii vamuirii trimiterilor
postale internationale;

» Consolidarea recunoasterii operatorilor

economici autorizati, inclusiv eventuala

recunoastere reciproca cu UE;

* Crearea unui cadru viabil si durabil
pentru consultare si dialog
public-privat extins cu implicarea

actorilor principali, inclusiv a IMM-urilor

si presei;

» Acordarea accesului la sistemul
TIR-EPD pentru transportatorii
moldoveni;

* Asistarea Guvernului Republicii
Moldova in implementarea
platformelor de e-guvernare si a
solutiilor comerciale digitale, precum
Ghiseul Unic pentru afaceri.

CONTACTE:

USAID Moldova Structural
Reform Program

supports Moldova’s continued
integration into regional and
worldwide systems of commerce and
trade. From simplifying legal and
regulatory conditions for enterprises
to grow and innovate, to streamlining
Moldova’s channels of trade
facilitation and logistics, the Program
will help Moldovan products reach
markets across Europe and the
world.

ANTICIPATED RESULTS

» Modernizing and improving the
capacity and operational efficiency
of Moldova'’s trade corridors;

« Establishing a functional and
accessible trade information portal;

* Improving the quality of services
provided by the Moldovan Customs
Service, including pre-clearance of
packages;

Enhancing the recognition of
authorized economic operators,
including possible mutual
recognition with the EU;

Setting up a viable and sustainable
framework for a broad
public-private dialogue and
consultations with involvement of
key stakeholders, including SMEs
and media outlets;

Providing access to TIR-Electronic
Pre-Declaration for Moldova'’s
truckers;

Supporting the Moldovan
Government in implementing
E-Government platforms and digital
commercial solutions such as the
One-Stop Shop for businesses.

Programul

Reforme

Structr— °

Q@ Str. Mitr. Banulescu-Bodoni 27, Chisinau, Moldova
¥ MoldovaSRP@nathaninc.com

J (+373) 22 837 414

E3 www.facebook.com/Reforme.Structurale.Moldova

iunie 2021



Centrul National Anticoruptie (denumit in continuare
CNA) este un organ specializat in prevenirea si comba-
terea actelor de coruptie, a actelor conexe coruptiei si a
faptelor coruptibile.

CNA are misiunea de a reduce coruptia in Republica
Moldova prin aplicarea riguroasa a cadrului normativ si
institutional de prevenire si combatere a coruptiei, con-
solidand sistemul de integritate si sporind increderea
cetatenilor n statul de drept.

Activitatea CNA este axata pe realizarea eficienta a
atributiilor institutionale prevazute in art.4 din Legea
nr.1104-XV din 06.06.2002 cu privire la Centrul National
Anticoruptie:

e prevenirea, depistarea, cercetarea si curmarea con-
traventiilor si infractiunilor de coruptie si a celor co-
nexe coruptiei, precum si a faptelor de comporta-
ment coruptional;

¢ efectuarea expertizei anticoruptie a proiectelor de
acte legislative si a proiectelor de acte normative ale
Guvernului, precum si a altor initiative legislative pre-
zentate in Parlament, in vederea corespunderii lor cu
politica statului de prevenire si combatere a coruptiei;

¢ efectuarea evaluarii integritatii institutionale in con-
ditiile Legii nr.325 din 23.12.2013 privind evaluarea
integritatii institutionale, monitorizarea implementa-
rii planurilor de integritate si aprecierea progreselor
realizate;

» efectuarea analizei operationale si strategice a acte-
lor de coruptie, a actelor conexe coruptiei si a faptelor
de comportament coruptional, a informatiei privind
studiile analitice ale fenomenului coruptiei;

* recuperarea bunurilor infractionale.

CENTRUL
NATIONAL
ANTICORUPTIE

Componenta de prevenire reprezinta pilonul principal in
lupta impotriva coruptiei, intrucat contribuie la conso-
lidarea integritatii in sectorul public, privat, la nivel po-
litic, institutional si profesional, La nivelul institutional,
mandatul de prevenire in cadrul CNA include: expertiza
anticoruptie, educatia anticoruptie, evaluarea integritatii
institutionale, analiza operationala si strategicd, monito-
rizarea si evaluarea politicilor anticoruptie.

Expertiza anticoruptie a proiectelor de acte normative
este un instrument deosebit de important in domeniul
prevenirii coruptiei in vederea identificarii normelor
care favorizeaza sau pot favoriza coruptia prin stabilirea
in proiectele de acte normative a riscurilor de coruptie,
a factorilor care le genereaza, precum si inaintarea reco-
mandarilor pentru inlaturarea lor.

Educatia anticoruptie este o parte integranta a sensibi-
lizarii publicului pentru promovarea integritatii persona-
le, conceptului de stat de drept, incurajand responsabili-
tatea civica, drepturile si indatoririle unei persoane fata
de public si asigurarea punerii in aplicare a obiectivelor
de prevenire a coruptiei.

Evaluarea integritatii institutionale este procesul de
evaluare externa a riscurilor de coruptie din cadrul en-
titatii publice in vederea identificarii riscurilor de corup-
tie cu ajutorul metodelor analitice si practice, descrierii
factorilor care determina riscurile identificate si conse-
cintele lor, precum si in vederea oferirii recomandarilor
pentru diminuarea lor.

Analiza operationala si strategica a actelor de coruptie,
a actelor conexe coruptiei si a faptelor de coruptie, con-
stituie o activitate ampla de analiza criminal3, bazata pe
doua componente — analiza operationala si strategica.
Analiza operationala are un rol important in procesul de

investigatie, acordand suport in vederea identificarii si
intelegerii schemelor criminale prin furnizarea, pe baza
datelor si informatiilor acumulate si analizate, ipoteze si
inferente referitoare la elementele specifice ale actelor
criminale. lar in baza tendintelor si schemelor criminale
identificate, inclusiv prin intermediul analizei operatio-
nale, sunt elaborate analize strategice cu recomandari
pentru viitoarele masuri anticrima.

Monitorizarea si evaluarea politicilor anticoruptie —
asigurarea monitorizarii si evaluarii procesului de imple-
mentare a Strategiei Nationale de Integritate si Antico-
ruptie pentru anii 2017-2020.

Combaterea coruptiei:

Combaterea coruptiei constituie o componenta indis-
pensabild a procesului de eliminare a acestui flagel si
este realizata prin urmatoarele actiuni:

e actiuni speciale de investigatii;

» efectuarea urmaririi penale;

» efectuarea procedurilor contraventionale;

» repararea prejudiciilor cauzate statului prin infractiuni.

Agentiei de Recuperare a Bunurilor Infractionale are
urmatoarele atributii: efectuarea investigatiilor financia-
re paralele si intocmirea proceselor-verbale de consem-
nare a rezultatelor, precum si indisponibilizarea bunuri-
lor infractionale, evaluarea, administrarea si valorifica-
rea bunurilor infractionale indisponibilizate; negocierea
repatrierii bunurilor infractionale etc.

CUM NE CONTACTATI?

Adresa noastra: MD-2004, mun. Chisinau,
bd. Stefan cel Mare si Sfant 198

Tel: /+373 22/ 257-257

Fax: [+373 22/ 257-294, 244-766

PUTETI DENUNTA UN ACT DE CORUPTIE LA:
LINIA NATIONALA ANTICORUPTIE

0800 55555

.cna.md

Consolidarea sistemului de integritate in
sectorul privat este una din prioritatile de
baza ale Centrului National Anticoruptie.
Prin promovarea si implementarea stan-
dardelor de integritate putem sa asigu-
ram climatul de integritate in mediul de
afaceri si sa crestem gradul de cultura a

integritatii in sectorul privat.

Premiul integritatii pentru afaceri oferit
de CNA vine sa sprijine businessul onest
si sa fortifice componenta de integrita-
te in sectorul privat, inclusiv sa contri-
buie la mediul de afaceri concurential,
corect, bazat pe standarde de integri-
tate, transparenta si profesionalism fn
interactiunea cu sectorul public.

Ruslan FLOCEA,
Directorul CNA
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DESPRE CONCURSUL “MARCA COMERCIALA A
ANULUI"

ABOUT THE CONTEST “TRADEMARK OF THE YEAR"
O KOHKYPCE “TOProBAA MAPKA rogA”

Marele Premiu "Mercuriul de Aur”
Grand Prix "Golden Mercury’
["paH-Tpu “3on0Toi Mepkypuii”

Premiul “Integritatii”
Grand Prix "Business Integrity”
['paH-Tpn "HernoakynHocTs B busHece"

Concursul “Marca comerciald a anului” este initiat de Camera
de Comert si Industrie a Republicii Moldova si, in conformitate cu
Decizia Biroului Executiv nr. 216 din 12.02.2003, se desfasoara anu-
al, in comun cu Agentia de Stat pentru Proprietatea Intelectuald a
Republicii Moldova.

Scopul acestuia este de a promova rolul imaginii corporative a
companiilor, de a oferi asistentd informationald intreprinzatorilor Tn
domeniul tehnologiilor de marketing si protectiei juridice a marcilor
comerciale, dar si de a unifica eforturile producatorilor nationali T
vederea crearii conditiilor favorabile pentru activitatea de antrepre-
noriat si a unui mediu competitiv sanatos, prin producerea marfuri-
lor si prestarea serviciilor de o calitate Thalta.

Concursul se finalizeaza cu decernarea premiilor pentru cele
mai reusite proiecte Tn domeniul crearii i promovarii marcilor co-
merciale pe piata internd si externd, in cadrul evenimentului Gala
Businessului Moldovenesc.

“Marca comerciald a anului” este un concurs profesional. invin-
gatorii sunt determinati de catre Comitetul organizatoric, constituit
din oameni de stiintd, industriasi, specialisti in domeniul marketin-
gului, publicitatii, proprietatii intelectuale etc. Jurizarea se desfa-
soara in conformitate cu experienta internationald, bazandu-se pe
rating-ul marcilor in randul consumatorilor si pe opinia individuala a
fiecarui membru al juriului. Competitia este orientata spre promo-
varea marcilor comerciale si studierea dinamicii comportamentului
consumatorului pe piata autohtona.

Participarea la concurs ofera urmatoarele avantaje:

« dreptul exclusiv de a aplica logourile concursului, premiul
mare si medaliile pe toate mostrele de produse ale invingdto-
rilor la concurs;

 accesul la rezultatele rating-ului de popularitate a marcilor
comerciale;

* aprecierea punctelor forte ale marcii comerciale, perspective-
le ei de dezvoltare;

 consultatii oferite de catre specialistii si membrii Comitetului
organizatoric.

Castigatorii concursului sunt premiati cu Marele Premiu “Mer-
curiul de Aur” — simbolul zeului roman al comertului, cu medalii de

aur, argint si bronz si cu premiul “Integritatii” in cadrul Galei Busi-
nessului Moldovenesc.

Tuturor participantilor li se ofera diplome si li se acorda dreptul
de a utiliza logoul concursului in scopuri de promovare.

Concursul “Marca comerciald a anului” a inregistrat succese
majore Tn domeniul activitatii antreprenoriale, cu fiecare editie spo-
rind numarul participantilor, in perioada 2003 — 2021 la concurs, au
fost prezentate peste 1600 de marci, concursul evoluand atat sub
aspect cantitativ, dar mai ales sub aspect calitativ.

Medalii de Aur, Argint si Bronz
The Gold, Silver and Bronze Medals
3onotele, CepebpsiHble n bpoH3oBbie Menarm

The Contest “Trademark of the Year” is initiated by the Cham-
ber of Commerce and Industry of the Republic of Moldova and in
accordance with Executive Decision No. 216 of 12.02.2003, is held
annually in collaboration with the State Intellectual Property Agen-
cy of the Republic of Moldova.

The contest has been designed to promote the role of corpo-
rate image grant, corporate informational assistance to entrepre-
neurs in effective marketing technologies and legal protection of
trademarks, unify efforts of domestic producers in order to create
favorable conditions for entrepreneurship and a healthy competi-
tive environment, by producing goods and services of high quality.

The contest culminates with the annual awarding ceremony of
the prizes for the most successful projects in the creation and pro-
motion of trademarks, both domestic and foreign.

Moldova’'s contest “Trademark of the Year” is a professional
competition. The Organizing Committee consisting of scientists,
specialists in marketing, advertising, intellectual property, etc, de-
termines contest winners. The judging is carried out in accordance
with international experience, based on the brand rating among
consumers and the individual opinion of each member of the jury.
The competition is geared not only towards finding leaders, but of-
fers a unique opportunity to examine the creation and promotion
of trademarks, to study the dynamics of consumer behavior on the
domestic market.

Participation in the competition offers the following advantages:

« the exclusive right to apply the contest’s logo, the Grand Prize
and medal’s logo by the winners of the competition on all their
products;

* access to trademark popularity rating results;

» assessment of strengths and weaknesses of the trademark,
its development prospects;

« advices provided by specialists and members of the organizing
committee.

The winners of the contest were awarded during the Gala Mol-
dovan Business with the “Golden Mercury” — the statue of the ro-
man god of trade, with gold, silver and bronze medals or with “Busi-
ness Integrity” Prix. All of them have received a certificate and the
right to use the logo of the contest in promotional aims.

The Contest “Trademark of the year” has gained major success-
es regarding the entrepreneurial activity. Willingness to participate
in the competition increases continuously, especially from research
and innovation and producing sectors, since 2003 till 2021, contest
was attended by over 1600 commercial brands.

KoHkypc “Toprosas MapKa rofa" yupeskaéH no uHmumnatvee Top-
rOBO-MPOMBILLNEHHON NanaTtbl Pecnybnukn Monposa v cornacHo Pe-
wennio McnonuutensHoro biopo Ne 216 ot 12.02.2003 r., nposoanT-
CSl @XKErofiHo B COTPyAHNYecTBe ¢ [0CynapCTBeHHbIM AreHTCTBOM Mo
WHTeNneKTyanbHoi cobcTBeHHOCTM Pecnybnvku Monposa.

OcHOBHble 3afjauM KOHKypca: MPOLBMMKEHME KOPMOPaTUBHOMO
MMUIsKa KOMMaHWiA, MHGhopMaLmoHHoe obecrneyeHne npennpuHuMa-
TenbcTBa B 0651acTV 3¢pdOEKTUBHBIX TEXHOMOT WA MapKeTWHIra 1 npa-
BOBOI 3aLLMTbl TOBAPHbIX 3HAKOB, 0ObEANHEHNE YCUIUIA HaLMOHamNb-
HbIX TOBapoMpov3BoaMTenei B Co3aaHuM BnaronpusTHbIX YCIOBWIA
ANs NpeanpyHUMAaTesIbCKON AeATENbHOCTU, 3A0POBOM KOHKYPEHTHOW
Cpefbl, CNocobCTBYIOLLEN MOBBILLIEHMIO KaYecTBa NPOAYKLMM U yCryr
¥ BbIsiBNEeHWe Havnboree ycreLlHbIX NPOEeKTOB B 0611acT co3naHus u
MPOLBUMEHNS TOPrOBbIX MAPOK Ha BHYTPEHHWIA 1 3apy6eskHbIe PbIHKU.

“Toprosas Mapka roga" - npodpeccuoHasbHbli KoHkypc. Mobe-
AuTeneit KoHKypca onpeaenseT OpPrkoMUTET, B COCTaB KOTOPOrO BXO-
OSAT NPeAcTaBUTENM UCMONHATESIbHOW BNACcTH, MPeanpuHUMATeNbCKUX
obbeavHeHu 1 accoumalmin, cneumanucTsl B 061acTu MapKeTuHra,
y4éHble ¥ T.40. OueHKa NpoOBOAMTCA B COOTBETCTBUM C MEXAYHAPOA-
HbIM OMbITOM Ha OCHOBe pelTuHra bpeHpa cpeau notpebutenei u MH-
LVBULYanbHOr0 MHEHUS KaK4oro UneHa sKIopy.

Yyactue B KOHKYpCe [aeT LUMPOKME BO3ZMOKHOCTU!

* 9KCKJTIO3MBHOE NMPaBO HAHECEHMS NIOroTuMa KOHKypca 1 nosy-
YeHHbIX Harpapa Ha Bce ToBapHble 06pasLibl B TeYeHue rofa;

* ohuuManbHbI JOCTYN K pe3ynbTaTam onpoca notpebutenen,
MPOBOAMMOIO B PaMKax KOHKYpCa;

 9KCMepTHas OLEHKa CUMbHbIX M Ccriabbix CTOPOH TOProBoii Map-
KM, MepcreKTvB eé pasBuTus;

¢ KOHCynbTauua cneuuanncTos, YJIEHOB XIOpW.

MobennTenu KoHKypca HarpaxpatoTesa Mpan-Tpu “3onoToit Mep-
Kypuin" — cTaTyaTKoW apeBHepuMcKoro bora Toproenu, 30M0TbiMK,
CepebpsiHbiMu 1 BpoH3oBbiMKM Mepansamu wim [pan-Tpyn “Henog-
KynHoCTb B BusHece". HarpasaeHve NpoBOOMTCA B TOPKECTBEHHOM
obcTaHoBKe, Ha [ana-npa3gHuke Monpasckoro busHeca. Mobenw-
Tenu KoHKypca nonyyaioT [ivnnomel OprkoMuTteTa U UM npefcTaBne-
HO NMPaBO MCMOJIb30BaHWA TOBAPHOIO 3HaKa KOHKypCa B PEK/IaMHbIX
uensx.

C KaxabiM rooM pacLuvpsietca reorpacus KOHKypca, MeHseTCs
He TOSTbKO KOSIMYECTBEHHbIN, HO M KaueCTBEeHHbIN COCTaB ero y4acT-
HuKoB. B nepuop 2003-2021 r. B KOHKYpCe NpuHAMO yyacTue bonee
1600 ToproBbix Mapok. Hanbonee ocTpas KOHKYPEHLMA MeXLY HUMU
HEYKMOHHO NepeMeLLaeTCs 13 CeKTopa TOProBM v ycnyr B cdepy
MPOMbILLIEHHOO MPOM3BOACTBA M MHHOBALMOHHOW AEATEbHOCTU.
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“MARCA COMERCIALA
A ANULUI 2020"

“TRADEMARK
OF THE YEAR 2020"

“TOPIFOBAA MAPKA
rO0A 2020"
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MARCA

Nominalizarea “Afaceri de familie” / Nomination “Family businesses” / HomnHauus “CeMe’siHbiii

comerciaia | CATEGORIA “MODA SI ALTE PRODUSE DE LARG CONSUM"

ANULUI 2020

Primii pasi in producerea de genti au in-
ceput n 2006. In 2013 am inceput Tnregis-
trarea marcii “MAALEX BAGS”.1n 2014, mar-
ca MAALEX a fost Tnregistrata si am primit
certificatul. In acelasi an am deschis “Maa-
lex Grup S.R.L." Producem genti din piele
ecologica. in 2018 am deschis o linie pentru
productia de genti de calatorie si sport din
tesaturd. Noi producem pana la 30.000 de
genti timp de un an, pe care le vindem pe
piata locald. Diferenta noastra este calita-
tea, comoditatea si minimalismul.

WARANLEX

For everyone

The first steps in the production of
bags, Maalex Grup LTD began in 2006. In
2013 it was started the registration of
the “MAALEX BAGS" brand. In 2014, the
MAALEX trademark was registered and the
company received the certification. Maalex
Grup LTD produces eco-leather bags. In
2018 it was opened a line for the produc-
tion of travel and sports bags from differ-
ent types of fabrics. The average of bags
production for a period of one year is up to
30,000. Mostly, they are sold on the local
market. The thing that makes us different
from our competitors is quality, conveni-
ence and minimalism.

F PREMBUL BARET

T “Marrn Cmrndl 0
St ST

lMepBble wWarn B MPOM3BOLACTBE CYMOK
Havanu B 2006 rogy. B 2013 r. Havanu pe-
rucTpaumio bpeHpa “MAALEX BAGS". B 2014
3apeructpuposanu bpeHn MAALEX u nony-
yunnm cepTucmkat. B 3ToM e rogy oTKpbInm
“Maalex Grup” S.R.L. MpoussoamM cymku n3
3KO Koxku. B 2018 rogy OTKpbIM nuHWIO NO
MPOU3BOACTBY AOPOMHbBIX U COPTUBHBIX CY-
MOK U3 TKaHu. B rop npowssoaum no 30000
ThICSIU CYMOK, KOTOpble MpofaeM Ha MecT-
HOM pbIHKe.

Hawe oTnuune - aTo KauecTso, ynob-
CTBO M MUHUMASIN3M.

Declarantul/ Applicant/ 3asasuTens: “Maalex Grup” SRL
Republica Moldova, MD-2001, mun. Chisinau, str. Ismail, 47

Tel: +373 79 544 491
www.maalex.md

WAALE X

For everyone
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Termoelectrica S.A. este principalul
producator de energie electrica, producator
si furnizor de energie termica din mun. Chi-
sindu, in regim de cogenerare. Fondatd Tn
anul 2015, intreprinderea detine un impor-
tant sistem de instalatii termoenergetice si
0 experienta bogata Tn domeniul producerii
energiei si termoficarii centralizate.

in cadrul intreprinderii activeaza circa
1800 de angajati, generatii de specialisti in
domeniu, care muncesc non-stop, 24/24,
astfel incat, caldura si lumina sa ajunga in
fiecare locuinta.

Producem energie termica pentru: 4
400 imobile, dintre care:

600 institutii bugetare;

800 agenti economici;

300 case particulare;

Inclusiv 210.000 apartamente din mun.
Chisinau.

Producem energie electrica, livrand in

Sistemul Energetic National circa 15% din
consumul total de energie electrica al tarii.

I
|
|

%}ﬂ‘

TERMOELECTRICA-S-A-

Termoelectrica S.A. is the main produc-
er of electric energy in the country, produc-
er and provider of thermal energy in cogen-
eration mode in Chisinau mun. Founded in
2015, the company has an important sys-
tem of thermal energy equipment and a
rich experience in the domain of district
heating and energy production.

There are about 1800 employees at
the company, generations of specialists in
the domain, which are working non-stop,
24/24, so that the heat and the light could
reach every dwelling.

We produce thermal energy for: 4400
buildings, which include:

600 budgetary institutions;
800 economic agents;
300 private houses;

Including 210.000 apartments in Chis-
inau mun.
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CATEGORIA “PRODUSE Sl SERVICII iN DOMENIUL ENERGETICII SI
CONSTRUCTIILOR”

Termoelectrica S.A. aBnseTca rnaBHbIM
NPOU3BOAMUTENEM SMIEKTPOSHEPT UM B CTPaHe,
NPOW3BOAMUTENEM W MOCTABLUMKOM TEM0BOM
3HEPrUM B MyH. KWLIMH3Y, B pexvMe Kore-
Hepauuu. Mpeanpustue ocHoBaHHO B 2015-M
rogy v obnapaeT CrOXHON CUCTEMO TepMo-
3HepreTMyeckoro obopynoBaHus v 6oraTbiM
OMbITOM B LIEHTPANN30BaHHOM OTOMEHWN K
MPOU3BOACTBE 3HEPTUM.

Ha npeanpustum Tpyostca 6onee 1800
COTPYAHWKOB, MOKOMEHWst CrneuuanucToB B
[aHHOM cdhepe, KoTopble paboTaloT Henpe-
pbIBHO, 24/24, uTo Bbl TEMSIO W CBET NOCTaB-
NANUCH B KaXObIA LOM.

Mbl  Npous3BOAMM TensioBylo 3HEPruio
ons: 4400 3naHwnit, cpeamn KOTOPbIX:

600 BI0KETHBIX YUPEKOeHUs;
800 3KOHOMWMYECKUX areHToB;
300 yacTHbIX JOMOB;

Bkmiouas 210.000 kBapTMp B MyH.
Kuwnnay.

Mpon3BoOAMM 3MEeKTPO3Hepruio, 1 mno-
cTaBnsieM B HauuoHanbHyl OHepreTuye-
ckyto Cuctemy nopsipka 15% ot obuuero no-
TpebneHns cTpaHbl.

Declarantul/ Applicant/ 3aaeuTens: “Termoelectrica” SA
Republica Moldova, MD-2024, mun. Chisinau, str. Tudor Vladimirescu, 6

Tel: +373 22 436 459
www.termoelectrica.md
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Contati pe energia noastra!

CONTUL MEU i bon
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evidentalistoricul
facturilor si consumului

@ www.termoelectrica.md

e

|* interactiunea cu gestionarul |*
fondului locativ

transmiterea
indicilor contorului

, 1300, 022 447 447

E cancelaria@termoelectrica.md

achitarea facturii
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La Victoriabank salariul tau prinde
valoare

Produsul unic “Adu-ti salariul la Victo-
riabank” contine un set de avantaje si gra-
tuitati care ofera valoare atat banilor, cat si
modului Tn care acestia sunt gestionati.

Vicepresedintele Victoriabank, Vasi-
le Donica afirma ca un asemenea proiect a
fost dezvoltat in totalitate intru sustinerea
consumatorilor pentru o mai buna adminis-
trare a finantelor.

“Adu-ti salariul la Victoriabank” este un
produs destinat persoanelor cu profil mo-
dern, cu o educatie financiara buna, deoa-
rece este atat de comod si practic In a-ti
gestiona beneficiile oferite de card”, a de-
clarat vicepresedintele bancii.

Mai mult, prin acest proiect, Victoria-
bank ofera clientilor o gama larga de gra-
tuitati. Odata cu deschiderea cardului Visa
Classic ai parte de: ZERO comision de emi-
tere si administrare si niciun comision de
deservire cont, ZERO comision pentru re-
trageri la bancomatele Victoriabank si a al-
tor banci din Moldova si ZERO comisioane la
ncasari prin virament de la oricare banca
din Moldova sau din strainatate. De aseme-
nea, nu se percepe comision de alimentare
a contului prin P2P.

Imediat ce este activat, cardul ofera po-
sesorilor acces la o platforma multifuncti-
onald de online banking VB24. Posibilitatea
de a deschide online carduri, conturi curen-
te si depozite, de a achita facturi si a realiza
transferuri intre conturile si cardurile pro-
prii este doar la un click distanta.
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victoriabank ...

At Victoriabank, your salary has more
value

The unique product “Bring your salary
to Victoriabank" contains a set of benefits
and gratuities that offer value to both the
money and the way it is managed.

Victoriabank Vice President Vasile Don-
ica states that such a project was fully de-
veloped to support consumers for better fi-
nancial management.

“Bring your salary to Victoriabank" is a
product for people with a modern profile,
with a good financial education, because it
is so convenient and practical in managing
the benefits offered by the card", said the
bank's vice president.

Moreover, through this project, Vic-
toriabank offers customers a wide range
of gratuities. With the opening of the Visa
Classic card you receive: zero issuance
and administration fee and no account ser-
vice fee, zero fee for withdrawals at ATMs
of Victoriabank and other Moldovan banks
and zero fees for transfers from any bank in
Moldova or from abroad. In addition, there
is no charge for filling the account through
P2P and a fee for making payments to
merchants.

As soon as it is activated, the card gives
holders access to a multifunctional online
banking platform VB24. The possibility to
open online cards, current accounts and
deposits, to pay invoices and make trans-
fers between your own accounts and cards
is just a click away.
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Victoriabank cpenaet Bawy 3apnnaty
eLle bonee LeHHOM

YHuKanbHbId npopykT “Mepesemu 3ap-
nnaty B Victoriabank" BkrioyaeT HecKomnb-
KO nbroT u 6ecnnaTHbiX YCIyr, KoTopble
MOBBILLIAIOT LIEHHOCTb HE TONBKO JAEHENKHBIX
CpeacTs, Ho W crocoboB pacropsiKkaTbes
UMK,

Buue-npeaupent Victoriabank Bacu-
ne JIoHWKa yTBEpXAaeT, YTo 3TOT MPOEKT
MOMHOCTLIO paspaboTamu Ans TOro, 4To-
6bl noTpebuTtenu nyuile ynpaensnmM cBOMMM
hmHaHcaMu.

“Mepesenu 3apnnaty B Victoriabank" —
3TO ycnyra, npefHasHayeHHas Ans cospe-
MEHHOr0 Yerl0BEKa C XOPOLLMM (OMHAHCOBbLIM
06pa3oBaHMeM, MOCKOMbKY pacropsaTbes
NbroTamu, NpefocTaBnsieMbiMK KapToi, —
3TO 0YeHb YAO0OHO M NPaKTUYHO", 3asABUI BU-
Le-rnpesunaeHT baHka.

Bornee TOro, B pamMkax 3TOro npoekra
Victoriabank npennaraet knueHtam 6osb-
LoV cnekTp npeumyLlects. C OTKpbITUEM
kapTbl Visa Classic Bbl nonyyaete: 0 komuc-
CMOHHbIX 3a Bblauy ¥ aiMUHUCTPUPOBaHWE,
OTCYTCTBME KOMMUCCUM 3a 0BCny)uBaHue
cyeTa, 0 KOMUCCHOHHBIX 3@ CHATUE CPeacTB
B baHkoMaTax Victoriabank u npyrux 6aHkos
MospoBbl 1 0 KOMUCCUOHHBIX 3a NepeBoLbl
13 nioboro baHka B Monpose mnu n3-3a rpa-
HULbI. HeT KoMWceKm 1 3a NOMosTHeHKe cyeTa
Yyepes P2P 1 koMuccum 3a nnaTexu B TOpro-
BbIX TOYKaX.

Cpasy ke nocrne akTvBaLumn KapTa aaet
ee obnapatenio AOCTYM K MHOrOMYHKLN-
OHanbHOW nnaTdopMe WHTepHeT-DaHKWH-
ra VB24. Bcero nub OAWH KIIMK — U y Bac
€CTb BO3MOXHOCTb OTKPbIBaTb B PEXKUME OH-
NanH KapTbl, TEKyLUMe cyeTa M Leno3uThl,
onnaunBaTb CYeTa M MEepeBOAUTb CpPefcTBa
Mexay COBCTBEHHbIMM CYETaMU U KapTaMu.

i tii salariul
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ADU-TI SALARIUL
LA VICTORIABANK

Obtine un card Visa GRATUIT!

Nu esti restrictionat, chiar daca angajatorul tau se deserveste la altd banca!

Declarantul/ Applicant/ 3asasuTens: BC “Victoriabank” SA
Republica Moldova, MD-2004, mun. Chisinau, str. 31 August
1989, 141
Tel: +373 22 576 457
www.victoriabank.md
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BC “Moldova Agroindbank” SA (MAIB)
este banca comerciald nr.1 in Republica
Moldova si cea mai mare din tara, lidera in
topul clasamentelor performantei bancare.
In activitatea sa, experienta clientului este
centrul de interes, in jurul caruia MAIB con-
centreaza cea mai mare parte din eforturi.

De 30 de ani, Moldova Agroindbank con-
tinud sa-si Intdreasca pozitia pe piata, prin
dezvoltarea de produse si servicii inovative,
competitive si accesibile, lansand concomi-
tent cele mai noi si performante solutii pen-
tru necesitatile clientilor.

Banca implementeaza cele mai Tnalte
standarde profesionale si etice, garantand
un nivel superior de integritate si guver-
nanta corporativad, iar transparenta, creati-
vitatea si promptitudinea actiunilor intregii
echipe plaseazd marca MAIB in topul prefe-
rintelor clientilor la capitolul banking si ser-
vicii financiare.

in trei decenii de activitate, MAIB a ob-
tinut importante distinctii nationale si inter-
nationale, care confirma profesionalismul
echipei si standardele Tnalte ale serviciilor
si produselor. in 2021, pentru al doilea an
consecutiv, MAIB a fost decernatd de Glo-
bal Banking and Finance Review cu titlul
“Best Digital Bank Moldova’. In 2020, pen-
tru al 15-lea an consecutiv, Global Finance
a desemnat MAIB “Cea mai buna banca in
Moldova”. Finance Central Europe a premi-
at MAIB cu titlurile “Cea mai bund banca din
Moldova dupa calitatea activelor”, “Cea mai
buna banca din Moldova dupa profitul Thain-
te de taxe”, “Cea mai buna banca din Moldo-
va dup3 capitalizare in 2019".

in 2021 MAIB sarbatoreste 30 de ani si
fncepe un nou capitol in activitate, cu in-
demnul ctre clienti si comunitate: impre-
una la nivelul urmator!

MAIB

CB “Moldova Agroindbank” SA (MAIB) is
the No. 1 commercial bank in the Repub-
lic of Moldova and the largest in the coun-
try, leader in the top rankings of the banking
performance. In its activity, the custom-
er experience is the center of interest,
around which MAIB concentrates most of
its efforts.

For 30 years, Moldova Agroindbank has
continued to strengthen its market posi-
tion by developing innovative, competitive
and affordable products and services, while
launching the latest and best solutions for
customer needs.

The bank implements the highest pro-
fessional and ethical standards, guarantee-
ing a higher level of integrity and corporate
governance, and the transparency, creativi-
ty and promptness of the actions of the en-
tire team place MAIB in the top of customer
preferences in terms of banking and finan-
cial services.

In three decades of activity, MAIB has
achieved important national and interna-
tional distinctions, which confirm the pro-
fessionalism of the team and the high
standards of services and products. In
2021, for the second consecutive year,
MAIB was awarded the title “Best Digital
Bank Moldova" by Global Banking and Fi-
nance Review. In 2020, for the 15th con-
secutive year, Global Finance named MAIB
“The Best Bank in Moldova", and Finance
Central Europe awarded MAIB with the ti-
tles “Best Bank in Moldova by asset quali-
ty", “Best Bank in Moldova by profit before
taxes", “Best Bank in Moldova by capitaliza-
tion in 2019".

In 2021 MAIB celebrates 30 years and
begins a new chapter in activity, with the
incentive to customers and community: To-
gether to the next level!

Nominalizarea “Debutul anului” / Nomination “Debut of the year” / HomuHauus “fe6iot roga”

KB “Moldova Agroindbank” SA (MAIB) -
KOoMMepyeckuit baHk HoMep 1 B Pecnybnvke
Monposa 1 cambiin bosbLuoit BaHk B CTpaHe,
nvaep B peiTuHre adpdeKTnBHOCTU BaHKoB-
CKOW 1eATeNbHOCTU. KNMEeHTCKUI onbIT Ha-
X0AMUTCA B LieHTpe BHMMaHua MAIB, n Hap Ko-
TOpbIM HaHK KOHLIEHTpYPYeT BosbLLyIo YacTb
CBOVX YCUIIUIA.

Ha npotsskennn 30 net Moldova
Agroindbank npoponkaeT yKpennsaTb CBOIO
nosuLMI0 Ha pblHKe, pa3suBas BaHKOBCKME
MPOAYKTbI ¥ MHHOBALIMOHHbIE YCIYrW, KOTO-
pble ABMAIOTCSH KOHKYPEHTOCMOCOBHbIMU 1
AOCTYMHBIMW, OfHOBPEMEHHO BbIMyCcKas HO-
Belwmre n Hanbonee adhdpeKTvBHbIE peLle-
HUSI AN HYKE KNWEHTOB.

baHk BHeppsieT Bbicouyaiune npodec-
CUOHarnbHble W 3TUYECKMe CTaHaapThbl, ra-
PaHTUPYsi CaMylo BbICOKYIO CTeneHb Henop-
KYMHOCTU M KOPMOPaTUBHOIO YnpaBneHus,
a Mpo3payHOCTb, KpeaTMBHOCTb M onepa-
TUBHOCTb AEMCTBUIA BCE KOMaHMb! BbIBOAAT
6pena MAIB B nupepbl KIMEHTCKUX Npeano-
YTEHWIA B TOM, UTO KacaeTca baHKuHra v cu-
HaHCOBbIX YCRyT.

3a Tpu pecsTuneTvs cBoeit AeATenbHO-
c1 MAIB 6b11 yIOCTOEH MHOXECTBA BasHbIX
Harpap - HaLUMOHASbHbBIX U MEKAYHaPOAHbIX,
KoTOpble  MOATBEPXAAIOT  NpodheccuoHa-
N3M KOMaHAbl, @ TaKKe BbICOKMe CTaHfap-
Tbl ycnyr 1 npogykToB. B 2021 rogy Moldova
Agroindbank BTopoit rog noapsa 6ein npu-
cBoeH TUTYn “Best Digital Bank Moldova" ot
Global Banking and Finance Review. B 2020
rogy yske B 15-i pas Global Finance Ha3san
MAIB “Nyywwmm 6aHkom Mongosbl”. Finance
Central Europe Harpapnn MAIB tuTynamu
“ITyylumit 6aHK MonpoBbl MO KauecTBy aKTK-
BoB", “Jlyymit 6aHK MongoBbl Mo NpubbInK
10 Hanoroobnoxkenus", “Iyylumit 6aHk Mon-
[oBbl No kanutanusauuu B 2019 rogy”.

B 2021 rogy MAIB otMmeuaeT 30-netue
¥ OTKPbIBAeT HOBYIO IaBy B CBOEMN AeATeNb-
HocTH, obpallasch K KnveHTaMm u cooblue-
CTBY C Mpu3biBoM: BMecTe Ha crepyiolmii
ypOBEHb!

Declarantul/ Applicant/ 3assuTens: BC “Moldova Agroindbank” SA
Republica Moldova, MD-2005, mun. Chisinau, str. Constantin Tanase, 9/1

Tel: +373 22 303 802
www.maib.md

MAIB

Cardurile GAMA

Asta-i muzica ce-mi place!

Contact Center @ 1313 | www.gama.maib.md
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Fondata la data de 5 decembrie 2019,
sub patronajul Mobiasbanca — OTP Group
S.A. Fundatia pentru Educatie Financiara
“OK” este o organizatie neguvernamentala,
non-profit si apolitica.

Obiectivul Fundatiei este de a sustine si
promova, prin programe de educatie finan-
ciard oferite gratuit, o atitudine financia-
ra responsabild Tn réndul copiilor, tinerilor
si adultilor din Republica Moldova.

Programele fundatiei sunt dezvoltate
pe baza unei metodologii proprii create de
echipa Fay Andras din Ungaria in peste 20
de ani de cercetare.

* Programe unice — dezvoltate astfel in-
cat sa corespunda anului scolar si varstei
elevilor si liceenilor care vor aplica pentru
ele.

 Traineri cu experienta - trainerii Fun-
datiei au o vasta experientd in instruire si
comunicare si au beneficiat de instruiri de la
trainerii certificati din Romania si Ungaria.

» Edutainment - o metodologie unica
de instruire, ce reuneste cele mai eficiente
elemente si mijloace de educatie economi-
ca de la nivel mondial.

Sediul Fundatiei reprezintd un spatiu
creativ, adaptat procesului interactiv de
training. Totodata, flexibilitatea si mobilita-
tea trainerilor permite livrarea programe-
lor Fundatiei in localitatile, companiile, sau
scolile partenerilor, la solicitare.

Suntem onorati de parteneriatele cu
mediul de afaceri, institutii din sectorul sa-
natatii si sportului, caritate, in cadrul carora
participantii s-au familiarizat cu concepte-
le de nevoi si cheltuieli, venituri, economii,
fmprumut, datorie, responsabilitate finan-
ciara, dificultati financiare neasteptate etc.

Prin activitatea sa, Fundatia pentru
Educatie Financiara “OK” urmareste cres-
terea gradului de educatie financiara a
populatiei.

St
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Fundatia pentru
educatie financiard

Founded on December 5, 2019, under
the Mobiasbanca - OTP Group S.A. patron-
age, the “OK" Foundation for Financial Ed-
ucation is a non-governmental, non-profit
and apolitical organization.

The objective of the Foundation is to
support and promote, through free financial
education programs, a responsible financial
attitude among children, young people and
adults in the Republic of Moldova.

The foundation's programs are devel-
oped on the basis of the methodology cre-
ated by the Fay Andras team from Hungary
during 20 years of research.

* Unique internationally certified
programs - developed to correspond to the
school year and the age of the students.

» Experienced trainers - the
Foundation's trainers have experience in
training, communication and have benefited
from training from certified specialists
from Romania and Hungary.

» Edutainment - a unique training
methodology that brings together the most
effective elements and means of economic
education worldwide.

The mobility and flexibility of the train-
ers allows the Foundation to come up with
financial education programs to the part-
ners' localities, companies, or schools,
upon request.

We are honored by partnerships with
the business environment, educational
and health institutions, sports field, char-
ity, in which participants became familiar
with the concepts of needs and expenses,
income, savings, loan, debt, financial re-
sponsibility, unexpected financial difficul-
ties, etc.

Through its activity, the Foundation for
Financial Education “OK" aims to increase
the degree of financial education of the
children, young people and adults.

OcHoBaH 5 pekabps 2019 ropa nop na-
TpoHaToM Mobiasbanca - OTP Group S.A,,
®oHp, chuHaHcoBoro obpasosanns “OK" aTo
HerocyfapcTBeHHasi, HEKOMMepuyeckas U
anoMTUYHas opraHusaums.

Lenblo ®oHpa sABnseTCA NOAAEPNKKA
W npoaBuKeHne, uYepes becnnaTtHble npo-
rpamMmbl huHaHcoBoro 06pa3oBaHus, OT-
BETCTBEHHOMO OTHOLLEHUS K (DUHAHCOBbLIM
acrnekTam cpeaou [eTel, MONOAEXKM U B3pOC-
neix Pecnybnukv Monposa.

[porpammbl  PoHpa  paspabaTbiBa-
loTcA Ha ocHoBe COBCTBEHHOW MeTopo-
noruK, Co3aaHHoM KomaHpon “OTP  Fay
Andrés” us BeHrpuun 3a 6onee uem 20 net
nccnenoBaHui.

* YHUKanbHble nporpaMMel - paspaboTa-
Hbl TakuM 06pa3oM, UTobbl COOTBETCTBOBATHL
yuebHOMY rofly 1 BO3pacTy YYEHUKOB .

¢ OnbITHble MHCTPYKTOPbI - IHCTPYKTO-
pbl POHAA MMEIOT OMbIT NPENOLOBaHUS U OHK
MPOLLSIN NOLArOTOBKY Y CePTUIMLIMPOBAHHbIX
cneunanmcTos u3 PymbiHum n Benrpun..

» Edutainment - yHukanbHas MeTofuka
0byueHusn, obbeauHsiowan Haubonee ad-
heKTUBHbIE 3MIEMEHTbI U CPeACTBa 9KOHO-
MUUecKoro obpa3oBaH1sa BO BCEM MUpE.

Odmc  Ponpa npefcrasnset  coboit
TBOpPYECKOEe MPOCTPAHCTBO, afanTMpOBaH-
HOE K MHTePaKTMBHOMY yuebHOMY npoLeccy.
KpoMe Toro, rubkuii noaxon M MobunbHOCTb
MHCTPYKTOPOB MO3BOMAIOT NPOBECTK 0byya-
foLme nporpammbl doHpa B Nioboi Touke Ha-
LLieVt cTpaHbl No 3anpocy beHedmnLmMapos.

Mbl ropaumcs napTHepcTBoM C bu3-
HEeC-Cpefon, yuypexpeHusmm u3  cdepbl
30paBOOXpaHeHus, cropta u bnarotsopu-
TENbHOCTW, B paMKax KOTOPbIX Y4YaCTHW-
KM 3HAKOMSITCA C TaKMMMU MOHSATUAMM, Kak
noTpebHOCTM U pacxodbl, [oxodbl, cbepe-
EHWSI, cCymbl, AONMW, chuHaHcoBas OTBeT-
CTBEHHOCTb, HeOMMAaHHble (DMHaAHCOBbIE
TPYAHOCTU U T. A.

[estensHocTb ®oHaa dvHaHCOBOro 06-
pa3oBaHusi “OK" HampaBneHa Ha NoBbILLEHNE
YPOBHA (bMHAHCOBOM 06pa3oBaHHOCTU fie-
TeW, MOSIOAEKM 1 B3POCIIbIX.

Declarantul/ Applicant/ 3aseutens: Fundatia pentru Educatie Financiara , OK"
Republica Moldova, MD-2060, mun. Chisindu, Cuza Voda 1/1

Tel: +373 22 812 812
www.okcenter.md

Fundatia pentru
educatie financiara
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Compania “RENAISSANCE-PERFECT" -
unul dintre cei mai mari producatori de li-
chior si vodca din Moldova.

Fabrica situata in Cricova, departe de
forfota oraseneasca si obiectele industriale,
este dotata cu cel mai modern echipament.

Lichiorurile de fructe, precum si vo-
dca clasica si vodca cu arome, au cucerit
dragostea si increderea consumatorilor nu
doar pe piata internd ci si cu mult dincolo
de frontierele sale.

SUA, Jamaica, Australia, Anglia, Nige-
ria, Israel, Belgia, Romania, Cehia, Spania,
Canada, Turcia, Uruguay, Germania, Italia,
Azerbaijan, Irak, Slovacia, Slovenia, Emi-
ratele Arabe Unite, Estonia, Letonia, Litua-
nia, Polonia, Georgia, China, Ungaria, Ucrai-
na, Anglia si Kazahstan, lista tarilor in care
sunt cunoscute si comercializate cu succes
produsele “RENAISSANCE-PERFECT", atét
sub branduri proprii, cit si sub Private Label
elaborate si fabricate la comanda speciala
pentru o anumita tara sau distribuitor.

Calitatea Tnaltd a productiei este con-
firmata si de colectia numeroasa de premii
— 32 de medalii de Aur, 25 de Argint si 10
de Bronz, precum si numeroasele Diplome
cistigate la cele mai importante concursuri
internationale de degustare.

0 mindrie aparte a companiei este pre-
miul “DUBLU AUR” obtinut in 2012 la con-
cursul “San Francisco World Spirits Com-
petitions” (SUA). Acest concurs intrd in
TOP-10 cele mai faimoase concursuri din
lume n aceasta ramura.

intreprinderea  “RENAISSANCE-PER-
FECT" este certificata conform Sistemului
de Management Integrat de Calitate si Sigu-
ranta Alimentului — si a obtinut certificatul
ISO 22000:2018.

PERFECT

RENAISSANCE PERFECT

Company ‘RENAISSANCE-PERFECT" is
one of the biggest producers of liqueur and
vodka products in Moldova.

The plant, located in Cricova settle-
ment, away from the city vanity and in-
dustrial objects, is equipped with the most
modern equipment.

Fruit liqueurs and also classic and fla-
vored vodka, in the segment from economic
to premium, won the love and trust of con-
sumers not only in the domestic market,
but also far beyond its borders.

USA, Jamaica, Australia, Nigeria, Israel,
Belgium, Romania, Czech Republic, Spain,
Canada, Uruguay, Germany, ltaly, Azerbai-
jan, Irag, Slovakia, Slovenia, United Arab
Emirates, Estonia, Lithuania, Latvia, Po-
land, Georgia, China, Hungary Ukraine, Eng-
land and Kazakhstan, and it is not a com-
plete list of countries where are known
and successfully sold the products “RE-
NAISSANCE-PERFECT", both under its own
brands and under Private Label designed
and manufactured at special request for a
particular country or distributor.

High quality of products is confirmed by
a numerous collection of awards - 32 Gold,
25 Silver and 10 Bronze medals, as well as
many Diplomas won at major international
tasting competitions.

A special pride is the reward “DOU-
BLE GOLD" received at the competition
“San Francisco World Spirits Competitions”
(USA)in 2012. This contest is in the TOP-10
most important competitions of the indus-
try in the world.

The company “RENAISSANCE-PER-
FECT" is certified by the Food Safety Quali-
ty Management System and it was awarded
the certificate ISO 22000:2018.

Komnanusi “RENAISSANCE-PERFECT" -
OLMH W3 KPYMHENLLMX Npou3BOAUTENENR nn-
Kepo-BOAOYHOW NpoAyKuuv B Monpaose.

3aBop, PacnonoX)eHHbIN B KpMKoBa, Boa-
rieKe 0T FOPOJACKOM CyeTbl 1 MPOMBILLMEHHbIX
06BEKTOB, OCHALLEH CaMbiM COBPEMEHHbBIM
obopynoBaHveM.

®pyKTOBble TMKepbl, a TaKKe BOAKU
Krnaccuyeckue ¥ apoMaTU3MpoBaHHble, 3a-
BoeBanu Nniobosb 1 fosepve notpebuteneit
He TOMbKO Ha BHYTPEHHEM PblHKe, HO 1 Aa-
NeKo 3a ero npefenamu.

CLLUA, fimaiika, ABcTpanus, Hurepus, V13-
paunb, benbrus, Pymeitua, Yexus, Mcnanus,
Kanapa, Typuus, Ypyrsai, [epMmanus, Wta-
nus, AsepbaiiaskaH, Mpak, Cnosakwsi, Cnose-
Hus, OAS, 3cTonus, Jlateud, fnTea, MnbLua,
["pysus, Kntan, Benrpus, YkpanHa, ARrnvs u
KasaxcTaH 1 3T0 laneko He MOJIHbIA CrMCOK
CTPaH rfe u3BeCTHa 1 yCMneLLHO peanusyeT-
csi npopykumnsi “RENAISSANCE-PERFECT",
Kak rnop, cobCcTBEHHbIMM BpeHpamm Tak 1 Mnog,
Private Label paspaboTaHHbiM ¥ K3roToB-
MEeHHbIM MO CneLnanbHOMy 3aKasy AN KOH-
KpeTHOW CTpaHbl Ui aMcTpubbioTopa.

BbiCOKOe KayecTBO BbiMycKaeMoi npo-
OYKUMW, MOATBEPNKAAET MHOMOYMCIIeHHas
konnekumnsa Harpag - 32 3onotbix, 25 Cepe-
6psHbix M 10 BpoH3oBbiIX Mepanen, a Tak-
K€ MHO}ecTBO [IMNIOMOB 3aBOEBAHHbIX Ha
KPYMHEMLLIMX MeXXAYHAPOAHbIX AEryCTaLMOH-
HbIX KOHKYpCaXx 1 BbICTaBKax.

Ocobovt ropnocTbio KOMMNaHUK, ABNSeTCS
Harpaga “[IBOMHOE 30J10TO", nonyyeHHas
B 2012 romy, Ha KoHKypce “San Francisco
World Spirits Competitions” (USA). [aHHbii
KoHKypc BxomuT B TOM-10 Hambonee 3Haum-
MbIX OTPaCcreBbIX KOHKYPCOB B MUPE.

lMpennpustue “RENAISSANCE-
PERFECT" cepTuduuMpoBaHO MO MexayHa-
pogHoit CucTteme MeHenskmeHTa Besonac-
HocTn KauecTBa [lpoayKTa — ¥ yOOCTOEHO
ceptudpukarta ISO 22000:2018.

Declarantul/ Applicant/ 3asaeuTens: “Renaissance-Perfect” SRL
Republica Moldova, MD-2024, mun. Chisinau, str. Tudor Vladimirescu, 18

Tel: +373 22 220 555
www.r-perfect.md

VODCA Nel in RMOLDOVA
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“Tirotex" - o companie textild unicd cu o
istorie de 45 de ani, care lucreaza pe un ci-
clu complet de productie, de la prelucrarea
si finisarea bumbacului pana la confectio-
narea produselor finite. Lantul de produc-
tie al companiei include fabricile de filare si
tesaturi, productia de finisare, productia de
cusut complet automatizata.

Orientarea spre tehnologiile europene
avansate de productie si materialele natu-
rale joaca un rol-cheie in conceptul de mar-
keting al Tirotex.

Introducerea constantd a tehnologiilor
inovatoare si a unei flote de echipamente
moderne de la cei mai importanti produ-
catori mondiali asigura productia celei mai
largi game de produse - peste 300 de tesa-
turi pentru textile de pat si de masa, pen-
tru industria casnica, ospitalitate si institutii
medicale. Lunar “Tirotex" dezvolta si intro-
duce peste 200 de disigne textile.

Marca comerciald “Tirotex" este o mar-
ca care reprezintd textil de Tnalta calitate
destinat consumatorului, avand grija de sa-
ndtatea sa si de sanatatea familiei, incer-
cand sa aibd numai cele mai bune rezultate.
Combinatia dintre calitatea, ecologia, ten-
dintele modei in designul textil si tehnolo-
giile avansate de prelucrare a bumbacului
natural face posibild crearea lucrarilor rea-
le de arta textila.

Cea mai importanta atentie este acor-
datad controlului calitatii produselor in fie-
care etapa de productie, fapt confirmat de
certificatul sistemului ISO 9001:2015. Toa-
te produsele companiei sunt certificate in
conformitate cu standardul de siguran-
ta pentru sanatate OEKO-TEX STANDARD®
100. In fiecare an, “Tirotex" este supus unui
audit social, care permite sa intre pe lista
producatorilor de incredere pentru “Walt
Disney" si “NBC Universal".

Toate aceste fapte fac “Tirotex" o com-
panie recunoscuta si cautata pe pietele din
mai mult de 30 de tari.

&« TIROTEX

Tirotex is a unique textile company with
45-years history and fully integrated pro-
duction, starting from cotton processing to
ready-made textile articles. The production
line includes a spinning-and-weaving mill,
a finishing factory, and a fully-automatic
sewing factory.

Commitment to the advanced European
technologies and the use of natural mate-
rials plays a key role in the marketing con-
cept of Tirotex.

A continuous implementation of new
technologies and modern equipment man-
ufactured by the leading global producers
allow producing a very wide product range
— more than 300 types of fabrics for bed-
ding and table linen for home, hospitality in-
dustry and medical institutions. Tirotex de-
velops more than 200 new textiles designs
monthly.

Tirotex trade mark means high-quality
textile intended for the consumer who takes
care of his or her own health, the health of
his or her family, wishing for having always
the best product. The combination of qual-
ity, ecological compatibility, trendiness of
textile design and advanced technologies of
treatment of natural cotton fiber allows to
create true pieces of textile art.

The control of product’s quality at
each production stage is of great impor-
tance for Tirotex, which is certified with ISO
9001:2015. All company’s products are also
certified according to OEKO-TEX STANDARD
® 100 health safety standards. Every year
Tirotex is audited for conformity to social
standards, which allows it to be included
into the Walt Disney’s and NBC Universal’s
list of approved manufacturers.

All this makes the products of Tirotex
recognizable and popular in the markets of
more than 30 countries.

(
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“TpoTekc" - yHUKasbHas TeKCTUSIbHas
KoMnaHusa ¢ 45-neTHew nctopuen, paboraio-
LLast Mo MOSIHOMY LMKITy MPOM3BOLCTBA, Ha-
UnHas oT 0bpaboTKM xnonKa U 3akaHumMBas
MOLLMBOM rOTOBbIX WM3penui. B coctas npo-
W3BOACTBEHHOW LIEMNOYKM KOMMaHUW BXOASAT
npsouIbHas U TKaukas cabpuku, otaenoy-
HOE MPOW3BOACTBO, MOJTHOCTbI0 AaBTOMATU3M-
pOBaHHoE LLIBEHOe NMPOW3BOLACTRO.

OpueHTauma Ha nepenoBble eBponei-
CKVe TeXHOMOrvv MPOU3BOACTBA M HaTyparb-
Hble MaTepuarnbl UrpaeT KJoveBylo ponb B
MapKETMHIOBOM KOHLenuun “TupoTekca'.

MocTosHHOE BHEApeHVe MHHOBALMOHHbIX
TEXHOMOr WA U COBPEMEHHbIV Napk 0bopyno-
BaHWS OT BELyLLMX MUPOBBIX NMPOWU3BOAUTE-
nen obecneunBaeT BbIMyCK Camoro LIMpo-
KOro accopTUMeHTa npoaykumu - 6onee 300
CTPYKTYP TKaHeW MoCcTesibHOro U CTOSI0BOro
TEKCTUNA ANs AOMa, UHOYCTpWUWM rocTenpu-
MMCTBa W yupespeHuin MegmumHbl. Eskeme-
csiuHo “TupoTekc” paspabaTbiBaeT 1 BHeapsi-
eT bonee 200 HOBbIX TEKCTUMbHbBIX AN3ANHOB.

ToproBas MapKa “TupoTeKc" - 3T0 BbICO-
KOKaUeCTBEHHbIA TEKCTWMb, PacCUUTaHHbIN
Ha notpebutens, sabotsAllerocs o cBoem
300pOBbE 1 3[OPOBbE CBOEN CEMbU, CTPEMSA-
Lieroca MMeTb TOMbKO camoe nyuliee. Co-
yeTaHue KayecTBa, IKONMOMUYHOCTU, MOAHBIX
TPEeHA0B TEKCTUMBHOrO Av3aiiHa 1 nepepo-
BbIX TeXHOMorun obpaboTku HaTypanbHoro
XFlonka Mo3BonsieT CO3AaBaTb HacTOsLLMe
MPOU3BELEHNS TEKCTUMBHOIO UCKYCCTBaA.

BaHelilLee BHMMaHWe y[enseTcs KoH-
TPOSIO KayecTBa MPOAYKLMM Ha KaXaoM
3Tane nNpoM3BOACTBA, YTO MOATBEPMKAAET-
cs cepTudmkatom cuctemsl ISO 9001:2015.
Bca npoayKkums KoMnaHumM cepTudmumpoBa-
Ha no cTaHAapTy be3onacHOCTM Ans 3A0po-
Bbss OEKO-TEX STANDARD ® 100. Exeroa-
HO “TUpOTEKC" NPOXOAUT COLMAnbHbI ayauT,
YTO MO3BONAET BXOAWUTb B CMIMCOK [JOBEPEH-
HbIX npoussoauTeneit Ans komnanuin Walt
Disney 1 NBC Universal.

Bce 370 fenaet npoaykumio “TupoTekc"
y3HaBaeMon 1 BOCTPeBOBaHHOM Ha pblHKax
6onee 30 cTpaH Mupa.

Declarantul/ Applicant/ 3aseutens: IS “Tirotex”
Republica Moldova, MD-3300, or. Tiraspol, zona Industriala Octombrie

Tel: +373 533 79 222
www.tirotex.com

TEECTHNBHAR KOMNAHWR

& TIROTEX

[OMALLHWIA TEKCTIUNb
U3 HACTOrO XJIOMKA

MOCTENbHOE BENbE
CTONOBBIA 1 KYXOHHBIIA
CCOPTUMEHT

W tirotex;com - &3 marketing? @tiralex.com
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SRL Creativ-Nord este o companie tina-
ra si moderna pe piata R. Moldova , fondata
in 2007 de catre Dimitrachi Ludmila si care
activeaza in domeniul de producere si co-
mercializare a semifabricatelor congelate
din carne.

Marca comerciala a companiei este
“Creativ-Nord“ si “Alexeevskie”

Prioritatea noastra intodeauna a fost
si este “Calitatea Produsului” ,deaceia cind
sa pus intrebarea modernizarii intreprin-
derei , alegerea noastra sa oprit la echi-
pament modern, calitativ si evident mai
scump si anume: Elvetian “RONDO", Ameri-
can “HOBBARD” si desigur Maiestrii fainoa-
selor — [talienesti.

Datorita utilajului performant cu preci-
zie maxima, scopul nostru a fost atins, ce
a generat cresterea brusca a volumului de
vinzari, iar acum noi avem posibilitaea de a
produce pina la 5t. semifabricate din alu-
at (pelimeni, coltunasi, ...) si pina la 4t. de
semifabricate din carne (pirjoale, perisoa-
re,...) zilnic.

Pentru noi este important sa sustinem
producatorul autohton, deaceea sintem ori-
entati la materie prime “Fabricat in Moldo-
va“, iar cind se recurge la materie prima de
import, se pune accent in primul rind pe ca-
litate si numai dupa aceasta - pretul.

Inovatia este principalul element al
strategiei de dezvoltare al companiei, fie ca
este vorba de produse noi, retete noi, am-
balaje noi .

Creativ-Nord investeste in cunoasterea,
intelegerea si anticiparea gusturilor pie-
tei, in tehnologie si know-how, astfel Cre-
ativ-Nord reuseste sa isi surprinda mereu
placut consumatorii .

Echipa Creativ-Nord s-a gandit la tot
ceea ce-ti trebuie pentru ca fiecare zi sa fie
mai plina, mai savuroasa.

Secretul relaxarii si rasfatului sta in de-
talii, iar noi, le-am descoperit si le-am per-
fectionat, pentru ca din detalii se fac lucru-
rile cu adevarat importante.

Sloganul Creativ-Nord :

“Viata are gust, gustul are nume*.

CATEGORIA “PRODUSE ALIMENTARE"

Alexcovekic |
e

SRL Creativ-Nord is a young and mod-
ern company on the market of the Repub-
lic of Moldova the company was founded in
2007 by Dimitrachi Ludmila and which op-
erates in the field of production and market-
ing of frozen meat semi-finished products.
The company's trademark is “Creativ-Nord"
and “Alexeevskie" Our priority has always
been and it is" Product Quality ", so when
asked the question of modernizing the
company, our choice stopped at modern,
high quality and obviously more expensive
equipment, namely: Swiss “RONDO", Amer-
ican “HOBBARD" and of course Masters of
flours - Italia.

Due to the high-performance equip-
ment with maximum precision, our goal
has been achieved, which has generated
a sudden increase in sales volume, now
we have the opportunity to produce up to
5t. semi-finished dough (pelimeni, dump-
lings,...) and up to 4t. of meat semi-finished
products (pirjoale, perisoare,...) daily

It is important for us to support the lo-
cal producer, so we are oriented to raw
materials “Made in Moldova", when we use
imported raw materials, the emphasis is
primarily on quality and only after that - the
price.

Innovation is the main element of the
company's development strategy, whether
it is new products, new recipes, new pack-
aging. The company invests in the knowl-
edge, understanding and anticipation of
market tastes, in technology and know-
how, so Creativ-Nord always manages to
pleasantly surprise its consumers.

The slogan of “Creativ-Nord” Compa-
ny is:

“Life has a taste, taste has a name".

Nominalizarea “Femeia in afaceri” / Nomination “Woman in business” / HomuHauus “)eHiwmHa B

SRL Creativ-Nord - mMonopasi u coepe-
MEHHasi KOMMaHus Ha pblHKe Pecnybnuku
MonpoBa, ocHoBaHHas B 2007 rogy AumnTp-
kv JTiopMunont , paboTatoLLas B obnacTu npo-
M3BOACTBaA U cbbiTa 3aMOPOXKEHHbIX MACHbIX
nonychabpukato. Toprosasi Mapka Komna-
HuM - “Creativ- Nord" n “Alexeevskie"

Hawwnm npuoputeTom Bcerpa 6bino wu
ocTaeTcs “KauyecTBo npogyKuuu', no3aTo-
My, 3a[iaBasi BOMPOC O MOAEPHU3aLMN KOM-
MaHWW, Mbl OCTAHOBWIIUCb HA COBPEMEH-
HOM, KayeCTBeHHOM W 3aBefomo 6onee
[oporoM 060pyAoBaHWM, @ UMEHHO: LUBEi-
uapckoM “RONDOQ", amepukaHckoM “Hobard"
1 KOHEYHO e MacTepa MyKU — UTanbsHCK1E
obopynoBaHue.

bnaronapsi BbICOKONPOW3BOAUTENBHOMY
060pynoBaHMIO C MaKCMMasbHOM TOYHOCTbIO
Hala uenb bbina JOCTUrHyTa, YTO MpUBENo
K peskoMy yBenuueHuio obbemMa npopax, u
Tenepb Y Hac ecTb BO3MOMKHOCTb MPOW3BO-
OMTb 00 5 TOHH. monydhabpukaTtel U3 TecTa
(nenbMeHu, BapeHuKM,...) U 0O 4T. MACHbIX
nontycpabpukatos  (katnetbl, TudbTenw,...)
€)XKE[IHEBHO.

[Ins HaC BayHO NOLNEPKMBATL MECTHOTO
MPOW3BOANTESS, MOSTOMY Mbl OPUEHTUPYEM-
csl Ha cbipbe “ChenaHo B Monpose", a Kor-
[a Mbl UCMOSIb3yeM UMMOPTHOE Chipbe, YNop
[enaeTcs B Nepsylo o4Yepeab Ha KauecTso W
TOJNBKO NOTOM - Ha LIEHY.

WHHOBaLUMKM - rNaBHbIN 3MeMeHT cTpa-
Terun pasBuTUS KoMMauuu, Byob TO HOBble
MPOAYKTbI, HOBbIE peLenTbl, HOBasi YNaKoB-
ka. Creativ-Nord uHBecTupyet B 3HaHWe, No-
HUMaHWe 1 NpeaBMAEeHNE PbIHOYHbIX BKYCOB,
B TEXHONOrMM W Hoy-xay, noatoMy Creativ-
Nord Bcerpa ynaetcs NpusTHO YOMBUTbL CBO-
nx notpebutenen.

Komanpa Creativ-Nord npopymana Bce
HeobxoauMoe, 4ToBbl KaxabI feHb bbin Ha-
CbiLLIeHHee N BKYCHee.

JlosyHr Creativ-Nord:
“Y KM3HW eCTb BKYC, Y BKyCa eCTb UMs".

Declarantul/ Applicant/ 3aseutens: “Creativ Nord” SRL
Republica Moldova, MD-6211, r-nul Sangerei, s. Alexandreni

Tel: +373 69 425 191
www.creative-nord.md
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“Chemix Grupp™: Calitatea produse-
lor furnizate consumatorilor este o valoa-
re suprema

“Chemix Grupp” este unicul producator
autohton de dezinfectanti (pentru instru-
mente, dispozitive medicale si suprafete).
Compania activeaza in Moldova din 2008.

Produsele “Chemix Grupp” sunt folosite
pe larg de institutiile de stat si cele private
din domeniul medical si industrial, de diver-
se colectivitati, asigurand, totodatd, si ne-
cesitatile sectorului casnic.

Originalitatea si calitatea produselor
“Chemix Grupp” este recunoscuta prin obti-
nerea certificatului de management al cali-
tatii 1ISO 9001:2015 si ISO 13485:2016 “Dis-
pozitive medicale”.

Investind n diversificarea gamei de
produse si Tn asigurarea calitatii acestora,
compania a depasit deja numarul de 100 de
produse proprii.

Intreaga gama de produse ce poart3
marca “Chemix Grupp” poate fi personali-
zata sub aspectul culorii, parfumului, con-
centratiei etc. Controalele interne si cele
externe, efectuate periodic de autoritatile
din domeniu, de fiecare datd scot in eviden-
ta faptul ca acele calitati declarate ale pro-
duselor “Chemix Grupp” sunt reale, ceea ce
denota enormul respect pe care compania
il poartad consumatorilor.

Pentru companie calitatea produselor
furnizate consumatorilor este o valoare su-
prema. De aceea, “Chemix Grupp” fsi propu-
ne sa faca tot posibilul si in continuare pen-
tru a fi la inaltimea asteptarilor clientilor sai
fideli, dar si a viitorilor clienti.

Chgmmxgyupp

“Chemix Grupp”: the quality of the prod-
ucts supplied to consumers is the highest
value.

“Chemix Grupp” has been the only do-
mestic manufacturer of medical disinfect-
ants (for medical tools, devices and surfac-
es) since 2008.

We are glad that our products are wide-
ly used by state and private institutions in
such spheres as healthcare and industry, in
various communities, while we also cover
the needs of the housekeeping sector.

Originality and quality of our products
is confirmed by obtaining I1ISO 9001:2015
and I1SO 13485:2016 “Medical devices”
Quality Management Certificates. Investing
in diversifying our product range and ensur-
ing its quality, we have already exceeded
the number of 100 of our own products.

The whole range of products of our
trademark “Chemix Grupp” can be person-
alized in terms of color, perfume, concen-
tration, etc.

Every time, internal and external con-
trols periodically implemented by the au-
thorities in charge of this sphere highlight
the fact that the declared qualities of our
products are real, which demonstrates
enormous respect we have for the consum-
ers who choose our brand.

For us, the quality of the products we
offer to our consumers is the highest val-
ue. Therefore, we will do our best and go on
living up to your expectations, the expec-
tations of our loyal and future customers.

“Chemix Grupp”: KayecTso npoayKumu,
noctaensemMon noTpebutensM, aBnAeTcs
BbICLUEW LLeHHOCTbIO.

Komnanus “Chemix Grupp” sBnsetcs
€OMHCTBEHHbIM OTEUYECTBEHHbIM MPOWU3BO-
AUTENEM MERULMHCKUX Le3UH(ULMPYIOLLMX
cpencTs (Ans MemMUMHCKOrO MHCTPYMeHTa-
pust 1 NPUBOPOB, a Takme MoBepxHocTen) ¢
2008 ropa.

MpopyKums, BbiNycKaemasi Hallei KOM-
naHuen LUMPOKO MCMOJIb3YETCA Kak rocy-
LapCTBEHHBIMU YUPEXLEHWUSIMU, TaK U YacT-
HbIMWU KOMMaHWSIMK, B Takux 0BnacTax Kak
MeLULMHCKas, hapMaLeBTMYecKkas, KocMe-
TUYECKas 1 NuLLIeBas, a TakKe B [lOMALLHEM
obuxope.

B cooTBeTcTBMM C  akkpemuTauu-
el No MeskayHapodHbIM cTaHgaptam SO
9001:2015 1 ISO 13485:2016 “Uspenus me-
LMUMHCKME”, BCe NpoLeaypbl NOSTHOCTbIO 3a-
AOKYMEHTMPOBaHbI M MofBepralnTca nocTo-
SHHOMY MOHUTOPUHIY MO BHYTPEHHEMY U
BHELLIHEMY ayfWTy Ha BCeX 3Tanax TexHoso-
ryeckoro npotecca.

Brnaropapsi MOCTOSIHHBIM  BIIOEHW-
fIM B pa3Hoobpa3ve accopTMmeHTa u obe-
CreyeHve KayecTBa NPOAYKLMM, Mbl CMOTN
yxe Bbinyctutb bonee 100 HammeHoBaHWM
MPOLYKTOB.

Bcsa ramma npopyKkuuu Mapku “Chemix
Grupp” MoxeT ObiTb NEpPCOHaNMU3NpoBa-
Ha TakuMm obpa3oM, yTobbl bonble nop-
XOAUTb MOTPEbUTENio Mo LBeTy, 3amaxy W
KOHLIEHTpaLm.

BHYTpeHHVe W BHeLUHWEe MpoBepKW, ne-
PUOLMYECKN TMPOBOLMMbIE  aKKPEeAUTOBaH-
HbIMW OpraHamu, OTBETCTBEHHbIMW 33 AaH-
Hylo cdoepy, Kaxmpldi pa3 MOATBEPMKAAIOT
TOT (PaKT, YTo 3asBMEHHbIe KayecTBa HaLUUX
MPOLYKTOB COOTBETCTBYIOT [eACTBUTENbHO-
CTU, YTO CBMAETENIbCTBYET O HaleM OrpoM-
HOM YBasKEHUM K MOTPEBbUTENsM, Npesnoumn-
TaIOLLMM HalLLly MapkKy.

[ins Hac KayecTBO MPOLYKTOB, MOCTaB-
nsieMbIx NoTpebuTensM, ocTaeTcs HauBbIC-
LUEeN LeHHOCTbIo. [103TOMy Mbl 1 B fanbHemn-
wem ByneM fenatb BCe BO3MOMKHOE, UTODbI
no-npeskHeMy onpaBAblBaTb BALLM OKMUAAHUS
— KaK MOCTOSIHHbIX, TaK 1 BYLyLLMX KITUEHTOB.

Declarantul/ Applicant/ 3assuTens: “Chemix Grupp” SRL
Republica Moldova, MD-2002, mun. Chisinau, str. Muncesti, 271, A

Tel: +373 79 410 076
en.chemixgrupp.md

chzmix grupp

CHEMIXGRUPP.MD
Antiseptic
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Compania “VIRIM-IMPEX" SRL func-
tioneaza pe piata din 2003 si este in pre-
zent una dintre primele cinci companii far-
maceutice de pe piata Republicii Moldova,
specializatd n importul si vanzarea de
medicamente si produse medicale, para-
farmaceutice, produse biologice aditivi ac-
tivi, precum si ierburi si ceaiuri de plante,
produse cosmeceutice.

Scopul companiei “VIRIM-IMPEX” este
de a satisface cererea populatiei pentru
medicamente, produse medicale, precum
si cosmetice organice naturale care au pro-
prietati benefice atat pentru SANATATE, cat
si pentru frumusete, precum si imbunatati-
rea continua a calitatii serviciilor furnizate,
oferind clientilor produse de cea mai inalta
calitate care sustin un stil de viatd sanatos.

SRL “VIRIM-IMPEX" dispune de un sis-
tem de distributie propriu pentru produse-
le sale printr-un lant de retail specializat
de magazine si farmacii “Sanatate Market”,
pentru a creste gradul de constientizare,
volumul vanzarilor, extinderea bazei de cli-
enti si, de asemenea, a vinde produse prin
intermediul magazinului online SANATATE
MARKET.MD ON-LINE cu livrare la domiciliu.

Serviciile de distributie furnizate aco-
perd toate regiunile Republicii Moldova si
se desfdsoard prin Centrul Logistic situ-
at in Chisindu, asigurand acoperire pentru
92% din farmaciile inregistrate din Republi-
ca Moldova si alte companii farmaceutice
angro. Si, de asemenea, sunt create condi-
tii favorabile pentru cresterea profesionala
a angajatilor.

Continutul de ingrediente naturale si
0 gama larga de produse sunt principalele
componente ale succesului companiei.

Factorii care afecteaza pozitiv ocupa-
rea unei pozitii dominante a companiei pe
piata internd sunt: fnregistrarea marcilor
comerciale, unicitatea produselor importa-
te, utilitate exceptionald pentru consuma-
tor, respectarea directiei de moda, popula-
ritatea marcii propuse. Odata cu cresterea
pozitiei dominante pe piatd, creste si loiali-
tatea cumparatorului fatd de produsele ofe-
rite ale companiei.

The company “VIRIM-IMPEX" LLC has
been operating on the market since 2003 and
is currently one of the top five pharmaceuti-
cal companies on the market of the Republic
of Moldova, specializing in the import and sale
of medicines and medical products, paraphar-
macies, biological active additives, as well as
herbs and herbal teas, cosmeceuticals.

The goal of the company “VIRIM-IMPEX" is
to meet the demand of the population for med-
icines, medical products, as well as natural or-
ganic cosmetics that have beneficial properties
for BOTH HEALTH AND BEAUTY, as well as con-
tinuous improvement of the quality of services
provided, providing customers with the highest
quality goods supporting a healthy lifestyle.

LLC “VIRIM-IMPEX" has its own dis-
tribution system of its products through
a specialized retail network of stores and
pharmacies “Sanatate Market", in order to
increase awareness, sales volume, expand
its customer base, and also sells products
through the online store SANATATE MAR-
KET.MD ON-LINE with home delivery.

The provided distribution services cover
all regions of the Republic of Moldova and
are carried out through the Logistics Center
located in Chisinau, providing coverage for
92% of registered pharmacies in the Repub-
lic of Moldova and other wholesale phar-
maceutical companies. And also favorable
conditions are created for the professional
growth of employees.

The content of natural ingredients and a
wide range of products are the main com-
ponents of the company's success.

Factors that positively affect the occu-
pation of a dominant position of the compa-
ny in the domestic market are: registration
of trademarks, the uniqueness of import-
ed products, exceptional utility for the con-
sumer, compliance with the fashion direc-
tion, popularity of the proposed brand. Along
with the increase in the dominant position in
the market, also increases the loyalty of the
buyer to the offered products of the company.

Nominalizarea “Femeia in afaceri” / Nomination “Woman in business” / HomuHauus “)eHiwmHa B

CATEGORIA “PRODUSE SI SERVICII DE SANATATE S| FRUMUSETE"

Komnahus “VIRIM-IMPEX" SRL paboTtaet
Ha pbiHke ¢ 2003 rofa 1 B HacTosLLee BpeMs
BXOMMT B MEepBYI0 NATEpKy chapMaLieBTuye-
CKUX KOMMaHui Ha pbliHKe Pecnybnnku Mon-
[0Ba, CMeLManu3npyloLLIMXcsa Ha uMnopTe u
npofaske MeAVKaMeHTOB U MEAMULIMHCKNX 13-
penui, napacdapMaLed Tk, KOCMeLeBTU-
Kn, Bronornyecknx akTuBHbix fobBaBOK, a
TaKkxe TpaB W hUTOYaEB,

Llenb koMnanun “VIRIM-IMPEX"- ynos-
NETBOPUTb CMPOC HaCeneHus Ha Memuka-
MEHTbI, MEOULIMHCKNE U3LENns, a Takke Ha
HaTypanbHble OpraHuyeckne KocMeTuye-
Ckue cpefcTsa, obrapaoliye nonesHbiMu
csoiicteamn KAK ANA 3[0POBbA, TAK U
0519 KPACOTHI, a Takxe nocTosiHHOE ynyy-
LLIeHWe KauyecTBa NpefoCTaBnsAeMbIX YCMyr,
NPeROCTaBNEHUA KIIMEHTaM TOBapoB BbICO-
YanLlero KayecTsa, NMOAAEPIKMBAIOLLMX 300~
POBbIN 06pa3 U3HK.

SRL “VIRIM-IMPEX" nmeeT cobCTBEHHYI0
cucTemy ancTpubyumnn ceoeit NpoayKLmnmn Ye-
pe3 Crneumanu3MpoBaHHylo PO3HWUYHYIO CeTb
MarasvHoB M anTek “Sanatate Market", c
Lenbio  yBENMUeHns ysHaBaeMocTu, obbe-
Ma MPOAAaX, PacLUMpeHns CBOeW KNMEHTCKOM
6a3bl, a TakKe OCYLLECTBAET NPofaKy Npo-
DyKUMK Yepes MHTepHeT Mara3uH SANATATE
MARKET.MD ON-LINE ¢ nocTaBkoit Ha goMm.

Oka3saHHble AMCTPUDLIOTOPCKME YCIyru
MOKPbIBaIOT BCe pernoHbl Pecnybnunku Mon-
[0Ba M OCYLLECTBMAIOTCA NocpencTsom Jlo-
TMCTUYECKOrO LIeHTPa, PaCroNOMEHHOTO B
KuwmHese, obecneunBaioliero mnokpbiTe
92% 3aperucTpupoBaHHbIX anTtek B Pecny-
6nuke MonpoBa u fpyrvx onToBbIX papma-
LIeBTUYECKMX KOMMaHUI. A Takske co3paloTcs
BnaronpusTHble ycrnoBus Ans npodpeccuo-
HanbHOro pocTa COTPYAHUKOB.

ConepaHue HaTypanbHbIX WHrpeau-
€HTOB U LUMPOKWIA acCOPTUMEHT MPOAYK-
UMM — 3TO rNaBHble COCTaBMAIOLLMe ycrexa
KOMMaHWu.

daKTopaMy MONOMUTENBHO BRMSIOLLME
Ha 3aHATWe [OMUHVPYIOLLEro MOJIOKEHUS
KOMMaHWM Ha BHYTPEHHEM pbiHKe SBNAETCS:
perucTpaumsi TOBApHbIX 3HaKOB, YHWUKamb-
HOCTb MMMOPTMPYEMOI MPOAYKLMM, UCKII0-
unMTenbHas nonesHocTb Ans notpebutens,
COOTBETCTBME HaMpaBreHuio Mofbl, U3BECT-
HocTb npeanaraemoro 6peHpa. BmecTe ¢
YBENUYEHNEM AOMUHMPYIOLLErO MOSIOKEHNS
Ha pbIHKE, TaKXKe YBENMUMBAETCS W NOANb-
HOCTb MOKynaTens K npefnaraemMoii NpopyK-
LMW KOMMaHuK.

Declarantul/ Applicant/ 3assuTens: “Virim Impex” SRL
Republica Moldova, MD 2060, mun. Chisinau, bd. Dacia, 58/12

Tel: +373 22 406 784
www.sanatatemarket.md
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S.A. “CALCAR" este unul dintre lide-
rii din Republicii Moldova, atit in aceea ce
priveste indicatorii de calitatea ai calcaru-
lui furnizat si produsele din acesta, cit si in
ceea ce priveste constientizarea marcii nu
numai pe piata nationald si in afara Repu-
blicii Moldova.

Intreprinderea are experienta de 30 ani
n extragerea zacamintelor de calcar, prin
metoda deschisa, cu prelucrarea lui ulteri-
oard in un asortoment larg de produse de
constructii, alimentare, pentru drumuri,
metalurgie, producerea sticlei.

Administrarea contemporand permite
fmbunatatirea calitatatii produselor, ce va-
dit confirma fincrederea fata de marca co-
merciald “CALCAR”

Pe piata nternd, marca comerciala
“CALCAR”, din anul 2005 pin& in 2020 a fost
multiplu cistigdtoare la concursul “Marca
comerciald a anului” in nominalizari diver-
se, la fel multiplu detindtor a Marelui pre-
miu — Mercurul de Aur.

Asortimentul larg a produselor, conco-
mitent cu posibilitatile mari de transportare
— cu autotransportul, pe calea de fier, - per-
mite de a livra marfa atit pe piata interna,
cit si in tarile vecine: Ucraina.

Produsele de baza ale producatorului
sunt:

« Calcar tehnologic

 Agregate pentru beton

» Agregate din materiale nelegate sau
legate hidraulic pentru utilizare in
inginerie civila si In constructii de
drumuri

* nisip din calcar

Managerii SA “CALCAR” profesional si
cu nivel nnalt de deservire va vor propune
cele mai acceptabile si optimale variante de
procurare, in corespudere cu bugetul D-ra.

Datorita produselor calitative si specia-
listilor cu calificare innalt3, compania “CAL-
CAR" a domonstrat eficacitatea sa si profe-
sionalizmul innalt, si a primit o nota notorie
de la Cumparatorii sdi, confirmind numele
producatorului materialelor neferoase din
Republica Moldova.

“CALCAR” SA - este un brend in care
constructorii au incredere...

CONSTRUCTIILOR”

@ALCAR S.A.

“CALCAR" PC is one of the leaders in the
Republic of Moldova, both in number of the
technological limestone supplied to the na-
tional market and value of quality indicators
regarding to the output product.

The company has 30 years of experi-
ence in limestone deposits open-winning,
with its subsequent processing into a wide
range of building, food, road, metallurgical,
glass products.

Modern technological and organization-
al solutions lead to significantly improve-
ment in the output product quality that
substantially increases the recognition and
confidence in “CALCAR” trademark.

Between 2005 and 2020, the “CALCAR”
trademark is not-a-single-time winner of
the contests “Trademark of the Year” in
various nominations within the framework
of the domestic market, as well as, more
than once, the winner of the Top Award -
the Golden Mercury.

A wide range of output, allows us to
supply goods both to the domestic market
and to neighboring countries: Ukraine.

The main outputs are:
» Technological limestone
» Aggregates for concrete

« Aggregates for unbound and hydrau-
lically bound materials for use in civil engi-
neering work and road construction

» Sand limestone

Thanks to the quality product and the
high-class specialists’ availability, “CAL-
CAR" PC has demonstrated its efficien-
cy and professionalism, as well as has re-
ceived a high rating from its Customers,
creating a name in the production market
of non-metallic materials in the Republic of
Moldova.

“CALCAR" PC —is the brand wich build-
ers trust...

AO “CALCAR" siBnsieTCsi OQHUM W3 uae-
pos B Pecnybnunke Monpose Kak no nokasa-
TessM KayecTBa NOCTaBIIAEMOr0 U3BECTHSIKA
¥ MPOAYKLMM U3 HEro, TaK 1 Mo U3BECTHOCTM
TOProBOM MapKu He TOMbKO Ha HaLMOHasb-
HOM pblHKe, HO W 3a npefenamu Pecnybnu-
ku Monposa.

Mpeonpusatue wmeer 30-neTHWA oONbIT
A06bluM  3amexeil U3BECTHSIKA OTKPbITHIM
cnocoboM, ¢ nocreayioLLen ero nepepabot-
KON Ha LUMPOKMIA aCCOPTUMEHT CTPOUTENb-
HOW, MULLIEBOW, OOPOXHOW, MeTannypruye-
CKO, CTEKOSIbHOW NPOAYKLINH.

CoBpEMEHHbIE TEXHOSIOTUYecKue W op-
raHW3aUMOHHbIE PEeLLeHWs MO3BOSIAIT 3Ha-
UMTESIBHO YMYYLLIMTb KauyecTBO MpOU3BOAM-
MOrO MPOJYKTA, UTO 3HAUNUTENbHO NOoBbILLAET
y3HaBaeMOCTb U [OBEPUE K TOProBoi Mapke
“CALCAR".

Ha BHyTpeHHeM pbiHKe, TOproBas Mapka
“CALCAR", ¢ 2005 no 2020 roabl siBnseTcs
nocTosiHHbIM NobeauTeneM KoHkypca “Top-
rosasi MapKa roga" B pasfinuHbiX HOMUHaLM-
X, @ TaKKe, HEOIHOKPaTHO, U obrapaTtenem
["maBHoro npu3a — 3onoToi Mepkypuii.

LLInpokuit acCopTUMEHT NPOU3BOAMMOrO
NpoAyKTa, B AOMOJSIHEHWE C BOMbLUMMU BO3-
MOXHOCTAIMW MO ero [OCTaBKe - aBTOTPaH-
CMOPTOM, »Kefie3Hoit [NOporoi, - no3eonseT
NOCTaBMSATb TOBap KakK Ha BHYTPEHHUI pbl-
HOK, TaK 1 B CTpaHbl bnnxHero 3apybexbs:
YKpauHa.

OCHOBHbIMX MPOAYKTaMW MPOW3BOACTBA
ABNAIOTCSH:

e V3BECTHSIK TEXHOMOMrMYECKMM

» 3anonHutenu onsa 6etoHa

e 3anonHUTenu U CMecu 3anosiHuTenen
LJ191 TPasOAHCKOro U LOPOKHOI 0
CTpoMTENLCTBA

e [lecoKk U3BECTHSIKOBbIN.

Menemkepbl AO “CALCAR" npocpeccuo-
HanbHO M C BbICOKVMM YpOBHEM 0BCHysKMBa-
HUA Npensioskat Bam Hanbonee npremMnembiii
¥ OMTUMAsbHbBIA BapUMaHT MOKYMKKM, YKNagbl-
BaloLLmiica B Bawu Biopxer.

bnaronaps KauyecTBEHHOMY MPOAYKTY M
HanMuMIo BbICOKOKACCHBIX CMELManvcTos,
komnanus  “CALCAR" npoaeMoHcTpupoBa-
na cBolo 3h(PEKTUBHOCTbL M MpodpeccroHa-
NU3M, W MOMNyYMIa BbICOKYIO OLIEHKY OT CBO-
ux MokynaTenei, co3nas UM 1 cBoi BpeHn
Ha pblHKE MPOWM3BOACTBA CTPOMUTENbHbIX Ma-
Tepuanos B Pecnybnunke Monposa.

“Calcar" SA - aTo bpeHm, KOTOpOMy
CTpOMTENW JOBEPSIOT...

Declarantul/ Applicant/ 3asBuTens: “Calcar” SA
Republica Moldova, MD-4725, r-nul Briceni, s. Beleavinti

Tel: +373 247 45 145
www.calcar.md

Kozoa y Rtmmﬂ
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N3BECTHAK o0b1un0o mokynawt 3JIECH!
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Coca-Cola HBC Moldova face parte din
Grupul Coca-Cola HBC, care este unul din-
tre cei mai mari producatori de bauturi sub
marcile Companiei Coca-Cola din lume.
Suntem fTn topul companiilor de bauturi
nealcoolice din Republica Moldova, oferind
servicii de distributie, vanzari si marketing
operational pentru produsele Coca-Cola.

Cu o prezenta locala de peste 27 de
ani, ne-am asumat un puternic angajament
de a ne desfasura activitatea intr-un mod
sustenabil, in interesul clientilor, furnizori-
lor, consumatorilor si angajatilor nostri. Ne
remarcam prin excelenta operationala din
piata si ne propunem sa facem asta pe in-
tregul lant de valoare.

Cu fiecare marca, oferim varietate, ino-
vatie si echilibru din punctul de vedere al
optiunilor de consum, pentru ca, in prezent,
consumatorii nostri sa se poata bucura de
bauturile preferate, alegand produsele cele
mai potrivite gusturilor, stilului de viata si
alimentatiei lor.

Am integrat sustenabilitatea si res-
ponsabilitatea sociald corporativa in fieca-
re componenta a afacerii noastre, pentru a
crea pe termen lung valoare pentru publi-
cul nostru. Ne-am asumat un angajament
ferm de a creste odatd cu comunitatile din
care facem parte si de a contribui la econo-
mia locala.

Coca-ColaHBC
Moldova

Coca-Cola HBC Moldova is part of the
Coca-Cola HBC Group, which is one of
the largest producers of drinks under the
brands of The Coca Cola Company in the
world. We are in the top of non-alcoholic
beverage companies in the Republic of Mol-
dova, providing distribution, sales and op-
erational marketing services for Coca-Co-
la products.

With a local presence of over 27 years,
we have made a strong commitment to
conduct our business in a sustainable man-
ner, in the interests of our customers, sup-
pliers, consumers and employees. We
stand out for our operational excellence in
the market and we aim to do this on the en-
tire value chain.

With each brand, we offer variety, in-
novation and balance in terms of consump-
tion options, so that, today, our consumers
can enjoy their favorite drinks, choosing the
products best suited to their tastes, life-
style and diet.

We have integrated sustainability and
corporate social responsibility into every
component of our business to create long-
term value for our audience. We have made
a firm commitment to grow with the com-
munities we belong to and to contribute to
the local economy.

Nominalizarea “Implementarea standardelor de integritate in sectorul privat” / Nomination
“Implementation of integrity standards in the private sector” / HoMuHauuns “BHenpeHune
CTaHAapTOB HEMOAKYMHOCTH B YaCTHOM cekTope”

CATEGORIA “BERE S| BAUTURI NEALCOOLICE”

Coca-Cola HBC Moldova BxoguT B I'pyn-
ny Coca-Cola HBC, koTopas ABnsieTca ofHUM
U3 KPYMHEMLLMX MPOU3BOAMTENIEN HaMWUTKOB
non 6peHpamn The Coca-Cola Company B
mMupe. Mbl 3aHMMaeM NMaMpyoLLMe nosuLmm
cpea npowusBoauTenen  besankoronbHbIX
HanuTkoB B Pecnybnvke Monposa, npepo-
CTaBMAs YCMyryn N0 pacnpocTpaHeHuio, Npo-
LaaM 1 onepaLMoHHOMY MapKeTUHry npo-
nyktoB Coca-Cola.

Obnapass MecTHbIM npucyTcTBueM 60-
nee 27 neT, Mbl B3AnM Ha cebs TBeppoe obs-
3aTenbCTBO BECTM Hall BU3HeC yCTOMYMBbLIM
06pa3oM B MHTepecax HalLMX KITMEHTOB, No-
CTaBLUMKOB, MOTpebuTenein u COTPYLHUKOB.
Mbl BblgensieMcs CBOWM MPOW3BOACTBEH-
HbIM NPEBOCXOACTBOM Ha PbIHKE U CTPEMUM-
cA AenaTb 3TO MO BCEW Lienouyke co3naHus
CTOWMOCTM.

Ins kaxporo 6peHma Mbl npenfiaraem
pasHoobpasue, MHHOBauUuM w cbanaHcupo-
BAHHOCTb BapuaHToB MoTpebnenwns, uTobbI
CerofHs Halm notpebutenu Mormu Hacna-
MIOATbCA CBOMMM NIOBUMBIMK - HanUTKamu,
BbIbMpas NpoLyKTbl, Havbonee COOTBETCTBY-
foLLmMe mx BKycaMm, obpasy su3sHW 1 aveTe.

Mbl  MHTErpupoBanM YyCTOMYMBOCTb W
KOpMOpaTVBHYIO COLManbHyl0 OTBETCTBEH-
HOCTb B KaObll KOMMOHEHT Hallero bus-
Heca, uTobbl CO3AaTb AONTOCPOYHYIO LieH-
HOCTb [N Hallei ayouTopun. Mbl B3snu Ha
cebs TBepnoe 06A3aTeNbCTBO pacTv BMecTe
¢ coobLlecTBaMK, K KOTOPbIM Mbl MpUHAL-
NEXMM, U BHOCUTb CBOW BKNag B MECTHYIO
3KOHOMWKY.

Declarantul/ Applicant/ 3aseutens: ICS “Coca-Cola imbuteliere Chisindu” SRL
Republica Moldova, MD-2037, mun. Chisinau, str. Industriala, 42

Tel: +373 22 473 225

https://va.coca-colahellenic.com/ro

E MAI GUSTOS
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EDUJOC - de 9 ani livrdm educatie n
Moldova si facem tot posibilul ca sa oferim
sansa tuturor copiilor sa aiba in casa cel
putin o jucarie educativa potrivita cu varsta,
temperamentul si nevoile sale.

Noi promovam educatia prin joaca, iar
colectia de jucarii pe care o cream le ofe-
ra parintilor, o alternativa eficientad in lupta
contra ecranelor prin dezvoltarea creativi-
tatii si inteligentei copiilor. Din aprilie 2012
ne jucam si invatdm, credm sau importam
jocuri si jucarii, si inventam metode noi de a
preocupa si inspira copiii.

Am ales sa fim o afacere sociala si sa
privim dincolo de profit. Ne-am propus sa
sprijinim educatorii si sd le oferim solu-
tii eficiente care sa-i ajute Tn misiunea lor
nobild, motiv pentru care profitul il direc-
tiondm Tn organizarea seminariilor de dez-
voltare a gandirii critice, de storytelling si
ateliere de creatie pentru copii, parinti si
educatori, cu participare gratuita.

De la inceputul pandemiei am ales sa
ne reprofildm activitatea si sa fim parte in
lupta contra Covid 19. in atelierul nostru
au fost mesterite viziere, boxe de intubare,
dispozitive de comunicare, masti pentru hi-
poacuzici si multe alte echipamente extrem
de necesare eroilor din spitale.

Suntem o echipa de entuziasti si experti
n joacd, si avem norocul sa-i avem alaturi
pe cei 4 parinti, bunicii de la EduJoc.

Ne manifestam grija pentru generatiile
viitoare, credem ca putem contribui alaturi
de parinti si educatori la formarea, educa-
rea si cresterea armonioasa a unei genera-
tii noi, pe care o numim generatia Edujoc.

Valorile companiei noastre sunt: da-
ruirea, integritatea, respectul, prietenia si
dragostea.

Ti Tncurajdm pe toti sa lase grijile, rutina,
tehnologiile, graba si sa se joace Tmpreuna
cu copiii, sa petreaca timp pretios in familie
si sa creeze amintiri memorabile.

edu
oC

eouatie
prin joach

EDUJOC - for 9 years we have been de-
livering education in Moldova and we do our
best to offer the chance to all children to
have at home at least one educational toy
suitable for their age, temperament and
needs.

We promote education through play,
and the collection of toys we create offers
parents an effective alternative in the fight
against screens by developing children's
creativity and intelligence. Since April 2012
we play and learn, create or import games
and toys, and invent new ways to care for
and inspire children.

We chose to be a social business and
look beyond profit. We aim to support educa-
tors and offer them effective solutions to help
them in their noble mission, which is why we
direct the profit in organizing seminars for the
development of critical thinking, storytelling
and creative workshops for children, parents
and educators, with free participation.

From the beginning of the pandemic we
chose to reshape our activity and be part
of the fight against Covid 19. In our work-
shop were crafted visors, intubation boxes,
communication devices, masks for the deaf
and many other equipment extremely nec-
essary for hospital heroes.

We are a team of enthusiasts and ex-
perts in the game, and we are lucky to have
the 4 parents, the grandparents from Edu-
Joc, with us.

We care about future generations, we
believe that we can contribute together
with parents and educators to the forma-
tion, education and harmonious growth of
a new generation, which we call the Edu-
joc generation.

The values of our company are: dedica-
tion, integrity, respect, friendship and love.

We encourage everyone to let go of
worries, routine, technology, hurry and play
with children, spend precious time in the
family and create wonderful memories.

EDUJOC - yxke 9 neT Mbl fenaem Bce,
4T06bI ATh BO3MOMKHOCTb BCEM AETSIM UMETh
B AOMe XOTs Bbl OfHY pa3BMBaIOLLLYIO UIPYLL-
Ky, COOTBETCTBYIOLLYYIO UX BO3pacTy, Temne-
paMeHTy ¥ noTpebHoCTAM.

Mbl npoasuraeM obyuexve uyepes urpy,
W KONMeKLUMs UrpyLUEeK, KOTOPYI0 Mbl CO3aa-
eM, npepnaraet poautensM 3heKTUBHYIO
anbTepHaTvBy B Bopbbe C 3KpaHamu, pas-
BMBas y [ETel TBOpPYECKMe CrMocOBHOCTU U
VHTEIMeKT.

C anpens 2012 roga Mbl UrpaeM 1 yumm-
Csl, CO3[aEM W UMMOPTUPYEM UrPbl U UpyLL-
KW, a Takxe n3obpetaeM HoBble Cnocobbl 3a-
60TUTbCS O [ETHX U BOOXHOBMATH MX.

Mbl BbIbpanu coumanbHbld BrusHec u He
orpaHnunBaemcs npubbinbio. Mbl cTpeMnMes
nopAepsk1BaThb NefaroroB v npeanaratb UM
3dpheKTUBHbIE peLleHus, KoTopble MOMOryT
“M B Mx BmaropofHoi MUCCUM, MO3TOMY Mbl
HanpasnseM npubbinb Ha OpraHW3aumio ce-
MWHApPOB AN Pa3BUTUS KPUTUYECKOrO MbiL-
NeHNs, paccKasblBaHUA UCTOPUIA U TBOpYe-
CKMX MaCTepcKux Ans [eTel, popuTenein v
neparoros, ¢ 6eCnnaTHbIM yyacTueM.

C caMoro Havyana naHAeMun Mbl peLuu-
1Y MU3MEHUTB HaLLy AEATErNbHOCTb U MPUHSATD
yyacTune B 6opbbe ¢ Covid 19. B Hawweln ma-
CTepPCKOM BbInn U3roToBMNEHbI KO3bIPbKA, UH-
TyDaLUMOHHbIE KOMOHKW, YCTPOICTBa CBSI3M,
MacKU Ans FyXMX U MHOroe apyroe obopy-
[oBaHuWe, KpaiiHe HeobxoamMmoe ansa repoes
6onbHULL.

Mbl KOMaHfa 3HTY3MacTOB U 3KCMepToB
B Urpe, 1 HaM MOBe3Jo, YTO C HaMW YeTBEPO
pomuTenen, aenyLku n 6abywku ns Edudoc.

Mbl 3aboTMca 0 ByayLLUMX NMOKONEeHUsX,
Mbl BEPUM, UYTO BMECTE C POAUTENSAMU U Nne-
[aroramy MOsKeM BHeCTW CBOM BKNaf B chop-
MUpoBaHWe, obpa3oBaHWe W TapMOHWYHbIN
POCT HOBOFO MOKOSEHWSI, KOTOPOE Mbl Ha3bl-
BaeM nokonexHnem Edujoc.

LleHHOCTW Halleit KoMMaHuu: npepaH-
HOCTb [ienly, MOPAMOYHOCTb, YBaXeHue,
opy»ba 1 nobosb.

Mbi npu3biBaeM BCeX OTKa3aTbCA OT NO-
BCEHEBHbIX 3aboT, PYTUHbI, TEXHUKWN, CyeTbl
nwurpatb C LeTbMU, NPOBOAUTL AparoleHHoe
BpemMa C ceMbel 1 cospaBaTb He3abbiBae-
Mble BOCMOMUHaHUA.

Declarantul/ Applicant/ 3asBuTens: “EduJoc” SRL
Republica Moldova, MD-2023, mun. Chisinau, str. P. Zadnipru, 15, of. 42

Tel: +373 78 800 700
www.edujoc.md
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S.R.L. “EXPRES-TEST-AUTO" este o sta-
tie autorizata de inspectie tehnica periodica
a vehiculelor rutiere din mun.Chisindu, care
si-a Tnceput activitatea Tn anul 2005, fiind
una din primele statii cu tehnologii si utilaje
moderne din republica si care de mai mul-
ti ani se pozitioneaza ca lider recunoscut.

Succesul activitatii se datoreaza abor-
darilor inovative, la fel si interactiunii per-
sonalizate cu beneficiarii serviciilor.

Un factor de importanta majora, care
contribuie la atingerea rezultatelor remar-
cabile este personalul entitatii, care prin
actiunile sale si profesionalismul amplificat
de zeci de ani, asigurd calitate Tnaltd pro-
ceselor, iar implementarea standardelor de
integritate, control intern si anticoruptie in
cadrul entitatii, contribuie la o productivita-
te sporitd a muncii.

Multitudinea serviciilor complementare
ainspectiei tehnice periodice care sunt ofe-
rite clientilor Intr-un singur sediu, sunt me-
nite sa consolideze un sistem complex de
deservire multilaterald si interconectata in
regim rapid si simplu.

S.R.L. “EXPRES-TEST-AUTO" are ca
obiectiv edificarea unui proces modern si
performant al inspectie tehnice periodice
n Republica Moldova, bazat pe profesiona-
lism, calitate si integritate, care sa fie mo-
del pentru ceilalti participanti si subiectii de
supraveghere si reglementare, datorita ex-
perientei si expertizei noastre, precum si n-
crederii sutelor de mii de clienti multumiti.

@ EXPRES - TEST - AuTO [E8

L.L.C. “EXPRES-TEST-AUTO" is an au-
thorized station for periodic technical in-
spection of road vehicles in Chisinau mun.,
which began its activity in 2005, being one
of the first stations with modern technol-
ogies and equipment in the republic and
which, by several years, is positioned as a
recognized leader.

The success of the activity is due to the
innovative approaches, as well as to the
personalized interaction with the benefi-
ciaries of the services.

A factor of major importance, which
contributes to achieving remarkable re-
sults, is the staff of the entity, which
through its actions and professionalism
amplified for decades, ensures high quali-
ty of processes, and the implementation of
standards of integrity, internal control and
anti-corruption within the entity, contrib-
utes to increased labor productivity.

The multitude of services complement-
ing the periodic technical inspection that
are offered to customers in one place, are
meant to consolidate a complex system of
multilateral and interconnected service in a
fast and simple way.

L.L.C. “EXPRES-TEST-AUTO" has the
objective to build a modern and high-per-
formance process of periodic technical in-
spection in the Republic of Moldova, based
on professionalism, quality and integri-
ty, in order to be a model for other partic-
ipants, supervisors and regulators, due to
our experience and expertise, as well as the
trust of hundreds of thousands of satisfied
customers.

Nominalizarea “Implementarea standardelor de integritate in sectorul privat” / Nomination
“Implementation of integrity standards in the private sector” / HoMuHauuns “BHenpeHune
CTaHAapTOB HEMOAKYMHOCTH B YaCTHOM ceKTope”

CATEGORIA “PRODUSE SI SERVICII IN DOMENIUL TRANSPORTULUI,
TURISMULUI SI ALIMENTATIEI PUBLICE"

0.0.0. “EXPRES-TEST-AUTO" - aBTOpYU-
30BaHHasA CTaHUMSA NEepUOOMYECKOro TeXHU-
YeCcKoro 0CMOTpa [OPOKHbLIX TPAHCMOPTHBIX
cpencTsB B MyH.KulinMHeBe, KoTopas Hauana
cBolo peATenbHocTb B 2005 ropy, SBAAACH
OfHOW M3 NepBbIX CTAHLMUI C COBPEMEHHbIMU
TexHosnormsaMm 1 obopyaoBaHneM B pecry-
6rMke, 1 KOTOpas yxe MHOro NeT no3uumo-
HUPYETCA Kak NPWU3HaHHbIN Nnaep.

Ycnex neAaTenbHoCcTH 06YCJ'|OBJ'IEH WHHO-
BaLMOHHbIMU NOAXOAAMU, a TakXKe UHONBU-
nyanbHbIM B3aUMOENCTBUEM C KITMEHTaMu.

BaxHenwmm chaktopomM, crnocobcTsyio-
UMM AOCTVXKEHMIO 3HAUMMbIX PEe3yNbTaToB,
ABMIAETCA NepcoHan NpeanpusaTus, KOTopbIi
bnaropaps CBovM OeNCTBMAM U npodpeccu-
OHanuaMy, pasBUTbIMKU Ha NPOTSAXKEHUM fe-
caTuneTwit, obecneunBaeT BbICOKOE Kaue-
CTBO MPOLIECCOB, @ BHEApeHWe CTaHAapToB
HEeMofKyMHOCTW, BHYTPEHHEro KOHTPONsA U
NPOTMBOAENCTBUS KOPPYynuuK, cnocobcTBy-
€T NOBbILLEHWIO NPOVN3BOANTENbHOCTM TPYAA.

MHOXeCTBO yCIyr, LOMOSHSIOLMX Nepu-
OOMYECKUIA TEXHWYECKUI OCMOTP, KOTOpble
NpeanaraloTcs KfMeHTaM B OLHOM MecTe,
npefHasHayeHbl Ans 6bICTporo v npocToro
CO3[aH1sl CUCTEMbI MHOFOCTOPOHHUX U B3a-
MMOCBSI3aHHbIX CEPBVCOB.

0.0.0. “EXPRES-TEST-AUTO" cTpemuT-
CSi MOCTPOUTb COBPEMEHHbIN W BbICOKOMPO-
M3BOLAMTENbHBIA MPOLECC MNepuoanNyYecKoro
TexHnyeckoro ocMotpa B Pecnybnuke Mon-
LOBA, OCHOBaHHbI Ha NpodeccuoHanuame,
KauyecTBe W HEMOAKYMHOCTH, 4Tobbl 6bITb 06-
pasLoM Ans OPYrux yYyacTHWKOB, Habniopa-
TeSIbHbIX W PerynupyioLLmx opraHos, bnaro-
Laps HalleMy OMbITy U 9KCNepTH3e, a TakKe
LOBEPUIO COTEH ThICSY AOBOJTbHbBIX KITMEHTOB.

Declarantul/ Applicant/ 3assuTens: “Expres-Test-Auto” SRL
Republica Moldova, MD-2069, mun. Chisinau, str. Calea lesilor, 14

Tel: +373 68 777 299

https://www.facebook.com/testare.auto.chisinau
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Unii Tmbatrénesc, noi devenim mai
proaspeti. Si asta din 1968, cand am des-
chis in Backnang, Germania, primul maga-
zin. inca din prima zi clientii au fost in cen-
trul atentiei noastre, iar in scurt timp am
devenit una dintre cele mai mari compa-
nii de retail din Europa. in prezent, Kaufland
are o retea de peste 1300 de magazine si
132.000 de angajati in 8 tari.

in 2019, Kaufland a deschis usile prime-
lor doua magazine in Republica Moldova, iar
n prezent opereazad o retea de cinci maga-
zine in tard, dezvoltate dupa cele mai inalte
standarde de calitate si confort.

Succesul Kaufland Moldova se dato-
reaza valorilor pe care se bazeaza com-
pania: performanta, dinamism si corecti-
tudine. Acestea au un impact in atentia si
grija pe care Kaufland o acorda angajatilor,
oferindu-le un mediu de lucru prietenos si
oportunitati de dezvoltare, atat profesiona-
le, cat si personale.

ins&, Kaufland merge dincolo de pragul
magazinelor sale si reprezinta un partener
solid si de incredere al Republicii Moldova
care contribuie la dezvoltarea comunitatii
si sprijind proiecte de implicare sociald inca
din 2016.

Responsabilitatea sociala face parte
din ADN-ul companiei, iar in prezent, ma-
joritatea activitatilor si programelor pe care
le desfasuram se concentreaza pe 5 piloni:
protectia mediului, educatia, proiecte soci-
ale, sport si cultura.

Totodatd, la Kaufland, sustenabilitatea
a devenit parte din modelul de business fi-
ind integrata in toate actiunile noastre, pen-
tru ca ea Inseamna, Tn primul rénd, a actio-
na cu grija, responsabilitate si recunostinta
fata de cei din jur. Astfel, promovam politici
anti-plastic, politici de combatere a risipei
alimentare si incurajdm consumul consti-
ent, de asemenea, oferim clientilor posi-
bilitatea de a recicla in toate magazinele
noastre.

Ne-am luat angajamentul de a fi mereu
aproape de oameni, iar in 2020 Kaufland a
trecut aceasta incercare cu succes.

Noi credem c3, implicarea face diferen-
ta. Aceasta promisiune sta la baza tuturor
demersurilor noastre si politicilor pe care le
adoptam.

|4
[N

Kaufland

While someone gets older, get fresher.
This process has started in 1968 with open-
ing of our first shop in Basknang, Germany.
From the first day of operation of our shop,
we have focused on satisfying our custom-
ers, and shortly thereafter we became one
of the largest retailers in Europe. Nowa-
days, Kaufland has a network of over 1300
supermarkets and 132.000 staff members
in 8 countries of the world.

In 2019, Kaufland has opened doors of
its first two supermarkets in the Republic of
Moldova and now it operates a network of
five supermarkets developed to the highest
quality and convenience standards.

The success of Kaufland Moldova is at-
tributed to values on which the company is
built: performance, dynamism and fairness.
Following these principles explains the care
and attention of Kaufland to its employees,
ensuring them a friendly working atmos-
phere and offering them an opportunity for
both professional and personal growth.

Nevertheless, Kaufland goes beyond its
supermarket activities, also being a trust-
worthy and dependable partner for the
Republic of Moldova, who has been con-
tributing to community development and
supporting societal involvement projects
since 2016.

Social responsibility is a part of the
company’s DNA. Recently, most part of our
events and programs is focused on five
main areas: environmental protection, ed-
ucation, social projects, sports, and culture.

At the same time, sustainability in Kau-
fland became part of its business model
integrated in all our activities. We believe
that participation makes a difference. This
commitment stems from all our efforts and
our pursued policy.

Nominalizarea “Implementarea standardelor de integritate in sectorul privat” / Nomination

“Implementation of integrity standards in the private sector” / HoMuHauuns “BHenpeHune
CTaHRapTOB HenoAKYMHOCTH B YaCTHOM ceKTope”

CATEGORIA “SERVICII DE CONSUM SI VANZARI CU AMANUNTUL"

KTo-To cTapeeT, a Mbl CTaHOBMMCS CBe-
»ee. M aToT npouecc Havancs B 1968 roay,
Korpa 6bl1 OTKPbIT Hall MEePBbI MarasuH B
bakHaHre, MepMaHun. C nepsoro aHs pabo-
Tbl MarasnHa B LeEHTpe Hallero BHUMaHWUA
BbINK KIMEHTBI, ¥ BCKOPE Mbl CTanM OfiHOW 13
KPYMHeWLLIMX PO3HWUYHBIX KOMMaHwi B EBpo-
ne. B HacTosiLee BpeMs, kKoMnaHus Kaufland
BapeeT ceTbio u3 bonee 1300 MarasnHoBs C
132.000 coTpynHukamu B 8 cTpaHax Mupa.

B 2019 ropy, komnanua Kaufland ot-
Kpblna ABepy CBOMX NEePBbIX ABYX Mara3vHoB
B Pecnybnuke MonpoBsa. B HacTosLee Bpe-
M$i, B CTpaHe paboTaeT ceTb 13 NATW Marasu-
HOB, pa3paboTaHHbIX 1 CO3[aHHbIX COrNacHo
BbICLUMM CTaHAapTaM KayecTsa 4 yaobcTea.

Ycnex Kaufland Moldova obycnosnex
LIEHHOCTSIMU, KOTOPbIMU PYKOBOACTBYETCS
KOMMaHMs: NMPOU3BOLUTENBHOCTb, AMHAMU3M
¥ cnpaBennuBocTb. CobnioaeHue aTux NpuH-
uunoB oBbsACHSET Te BHUMaHue W 3aboTy,
KoTopble KoMnaHust Kaufland ynenset cso-
UM COTpYyLHUKaM, obecrneunBas UM Jpyske-
CTBeHHyl0 pabouylo aTMmocchepy ¥ npepo-
CTaBJIeHME BO3MOXHOCTU AMSi POCTa, KaK B
npoceccrnoHanbHOM, TaK W B IMYHOM MfaHe.

TeM He MeHee, B CBOEN AEATENbHOCTU
koMmnaHua Kaufland BbixoguT v 3a pamku
CBOMX MarasuHOB W SIBMISIETCS, TaKKe, CO-
NUOHBIM U HaOeXHbIM napTHepoM ans Pe-
cnybnukm Mongosa.

CoumanbHasi OTBETCTBEHHOCTb SIBMAET-
cA yacTbio ‘[IHK" KoMnaHuu, 1 B HacToALLee
BpeMsi Bonbluas YacTb MeponpUsATHR 1 Npo-
rpamMM, KOTOpbIe Mbl BbIMOSHSEM, COCPEno-
TOYEHa Ha MATU OCHOBHbIX HampaBfIeHUsX:
OXpaHa OKpy:KaloLLeit cpefpl, obpasoBaHue,
coumarsbHble MPOeKTbl, CMOPT M KyNbTypa.

B T0 e Bpems, B Kaufland yctonum-
BOCTb CTafia uyacTtblo busHec-mopenu, WH-
TerpvpoBaHHas BO BCE Halu AENCTBUS. Mol
CuuTaeM, yyactve BeAeT K U3MeHeHnaM. 3To
obeLljaHne NexuT B OCHOBE BCex mpunara-
€MbIX HaMW yCUNWiA U peann3yemon Hamu
MOSITUKMN.

Declarantul/ Applicant/ 3aseutens: “Kaufland” SRL
Republica Moldova, MD-2012, mun. Chisinau, str. Sfatul Tarii, 29, et. 2

Tel: +373 22 859 300
www.kaufland.md
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METRO Cash & Carry Moldova si-a des-
chis usile pentru clientii sdi in Decembrie
2004, 1n orasul Chisinau, fiind si prima com-
panie care a introdus pe piata din Moldova
un nou sistem de vanzare — cash & carry.
Inca de la intrarea sa pe piatd, compa-
nia si-a concentrat activitatea pentru a le
oferi clientilor sai o gama variata de peste
25.000 de articole alimentare si nealimen-
tare, cu un raport optim calitate-pret.

Pentru a consolida parteneriatul pe
care 1l are cu ai sai clienti profesionisti, din
industria ospitaliera si revanzatori, in aprilie
2010 METRO Cash & Carry Moldova lansea-
za serviciul Livrare. Oferind astfel oportu-
nitatea clientilor de a primi de la un furni-
zor de incredere sortimentul si calitatea de
care au nevoie. La finele anului 2019, com-
pania a introdus serviciul de comert elec-
tronic si livrare la domiciliu pentru clientii
sdi persoane fizice, ceea ce a fost opor-
tun si un serviciu apreciat in anul de criza
pandemica.

Fiecare unitate ce opereaza cu produ-
sele alimentare trebuie sa respecte princi-
piile care vor asigura siguranta alimentara
si vor minimiza riscurile pentru sanatatea
consumatorilor. Compania METRO Cash &
Carry Moldova are implementat sistemul
HACCP de la deschidere, iar in anul 2015 a
fost certificata in conformitate cu standar-
dul international ISO 22000:2005 (sistem
de management al sigurantei alimentului)
care identifica, evalueazd si controleaza
toate pericolele si riscurile, care sunt gene-
rate de materii prime, incinte, mediu, per-
sonal, echipamente sau procesele de pro-
ductie. Aceasta implicd mai multe etape
menite sa analizeze Tn detaliu procesul de
productie si sa identifice toate riscurile po-
sibile care ar putea prejudicia consumatori-
lor. Deoarece sistemul de management al
calitatii si implicit principiile de sustenabi-
litate sunt prioritare in strategia de afacere
a companiei, METRO Cash & Carry Moldo-
va are implementat si respecta standardul
intern de calitate elaborat si mentinut de
METRO Group; coopereaza cu furnizorii sai
pentru a asigura trasabilitatea si reactivita-
tea la reclamatii.

Nu fncetdm sd cautam solutii si sa fa-
cem tot ce ne sta in puteri, astfel Incit cli-
entul sa aiba placerea sa revind In magazi-
nele noastre, deoarece “Succesul clientilor
nostri este afacerea noastrd”.

METRO

METRO Cash & Carry Moldova opened the
doors for its clients in December 2004 in Chis-
inau, being also the first company to introduce
a new sale system in Moldova — cash & carry.
Since entering the market, the company has
focused on providing its clients with a wide
range of more than 25.000 of food and non-
food items with the best price-quality ratio.

In order to strengthen the partnership
with its professional clients from the hospital-
ity industry and traders, METRO Cash & Carry
Moldova launched the Delivery service in April
2010. As a result, the clients have the oppor-
tunity to get the needed assortment and qual-
ity from a reliable supplier. At the end of 2019,
the company introduced the e-commerce
service and home delivery for its individual
customers, which was opportune and an ap-
preciated service in the year of the pandem-
ic crisis.

Every company dealing with foodstuffs
should comply with the principles that en-
sure food safety and minimize the risks to
consumers’ health. The METRO Cash & Car-
ry Moldova has implemented the HACCP sys-
tem after opening, and in 2015 it was certified
in accordance with the international stand-
ard 1S0 22000:2005 (the food safety manage-
ment system) which identifies, evaluates and
controls all the dangers and risks caused by
raw materials, premises, environment, staff,
equipment or production processes. It involves
several stages aimed at analyzing in detail the
production process and identifying all the pos-
sible risks that could harm consumers. Since
the quality management system and, thus,
the sustainability principles are a priority in the
company’s business strategy, METRO Cash &
Carry Moldova has implemented and complies
with the internal quality standard developed
and maintained by METRO Group; it cooper-
ates with its suppliers to ensure traceability
and responsiveness to complaints.

We never stop looking for solutions and
doing our best to make our clients happy to
come back to our stores because “Success of
our customers is our business”.

Nominalizarea “Implementarea standardelor de integritate in sectorul privat” / Nomination

“Implementation of integrity standards in the private sector” / HoMuHauuns “BHenpeHune
CTaHAapTOB HEMOAKYMHOCTH B YaCTHOM ceKTope”

CATEGORIA “SERVICII DE CONSUM SI VANZARI CU AMANUNTUL"

Kommepueckas cetb METRO Cash & Carry
Moldova oTKpbina ABepu ANA CBOMX KIMEH-
ToB B fiekabpe 2004 ropa B KvumHese 1 cTana
NepBov KOMMaHWeR, KoTopasi BHeLpWIa Ha pbl-
HOK MonmoBbI HoBYtO c1CTeMy npofax “‘cash &
carry"”. ELLE c MOMeHTa CBOero BbIxoaa Ha pbl-
HOK, KOMMaHWsi COCPENOTOuMIIa CBOIO IeATENb-
HOCTb Ha MPEefOCTaBfIEHMMN CBOWMM KIMEHTaM
pa3HoobpasHoro accopTvMeHTa 13 bornee yem
25 000 nponoBOMbCTBEHHbIX ¥ HEMPOAOBOSb-
CTBEHHbIX TOBApPOB C ONTUMarIbHbIM COOTHOLLIE-
HVeM LieHbl 1 KayecTBa.

[ins Toro, 4ToBbl YKPEMUTL COTPYAHNYECTBO
C NPocheCCHOHanbHLIMU KITMEHTaMM, MHOYCTPU-
eii rocTenpunMCcTBa Y TOProBbIMU MOCPEAHNKa-
mu, B anpene 2010 roga METRO Cash & Carry
Moldova 3anyckaet cnyxby [loctaBku, TeM ca-
MbIM MPEOCTaBMB KIMEHTaM BO3MOKHOCTb M0~
NYYNTb OT HaLEKHOro MOCTaBLLMKA Heobxoan-
MbIii aCCOPTUMEHT M KayecTso. B KoHue 2019
rofa KOMMaH1s NpeacTaBuma yCyry SMeKTpoH-
HOI KOMMEpLIMM 1 [OCTaBKy Ha [IOM [/18 CBOWX
KIMEHTOB, YTO BbIfI0 CBOEBPEMEHHbIM U LIEHHBIM
CepBYICOM B Of MaHAEMWUYECKOr0 Kpuanca.

Kaxpoe noppaspenenne, pabotaioliee
C MPOAOBOJIbCTBEHHbIMU MPOAYKTAaMWU  LOSK-
HO cobropatb MpWHUMMLL, obecreunBaloLLme
6€30MacHOCTb MULLEBBLIX MPOLYKTOB U MUHU-
MU3MPYIOLLIMEe PUCKK ANS 3[0POBbSA NoTpebuTe-
nen. Komnanus METRO Cash & Carry Moldova
BHeapuna cuctemy HACCP ¢ MoMeHTa cBoero
oTKpbITKs, a B 2015 roay oHa bbina ceptudou-
LnpoBaHa B COOTBETCTBUWN C MeXKOyHapOaHbIM
cTaHgapToM IS0 22000:2005 (cuctema MeHen-
MeHTa 6e30MacHOCTU MULLEBOIM NPOoayKLK),
KOTOPbIN UOEHTUCOULMPYET, OLIEHUBAET U KOH-
TPONMPYET BCE OMaCHOCTY W PUCKU, CBA3aHHbIE
C CbIpbeM, MOMELLIEHUAMY, OKpYsKatoLLiel cpe-
[0, nepcoHarnoM, obopynoBaHWEM WK Mpo-
M3BOACTBEHHbIMM MpoLeccamn. Bce aTo mop-
pa3yMeBaeT cOBMofeHNe HECKOMbKUX 3TarnoB,
HanpaBieHHbIX Ha MOLPOBHbIA aHammM3 Npoms-
BOACTBEHHOMO MpOLIECCa U BbISBNEHWE BCEX
BO3MOXXHbIX PUCKOB, KOTOpPble MOryT HaHeCTu
Bpen notpebutenamM. MocKonbKy cucteMa me-
HemKMeHTa 6e30MacHOCTU U, KOCBEHHO, MPUH-
LMMbI YCTONYMBOCTM SIBMISIOTCSA MPUOPUTETOM B
6usHec-ctpaterum komnavum, METRO Cash &
Carry Moldova BHegpuna v cobniopaeT BHY-
TPEHHWIA CTaHOAPT KayecTBa, paspaboTaHHbIN
1 nopnepskmeaembli METRO Group; coTpynHW-
YaeT CoO CBOWMMM MOCTaBLLMKaMK fif1si obecne-
UEHWSI MPOCIIESKMBAEMOCTU MULLIEBON MPOLYK-
LM 1 pearmpoBaHust Ha arnobbl.

Mbl HeyCTaHHO WLLEM pelleHust U fena-
€M BCe, YTO B HaLLMX CUMax, YTobbl KMMEeHTbI C
YLOBOJIbCTBMEM BHOBb 11 BHOBb BO3BpALLANMCh
B HALLUM MarasuHbl, Tak Kak “chex HaLUuMX Knn-
€HTOB —HalLl bu3Hec".

Declarantul/ Applicant/ 3asieuTens: ICS “Metro Cash & Carry Moldova” SRL
Republica Moldova, MD-4839, mun. Chisinau, com. Stauceni, str. Chisinauvlui, 5

Tel: +373 22 405 203
www.metro.md
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Compania Moldcell a implinit 21 de ani
de activitate, 20+1 mai exact: 20 de ani re-
marcabili si un an cat 20. Ultimul an a fost
unul proeminent pentru Moldcell, definit
prin transformare, digitalizare si intaietate,
cand provocarile au fost inlocuite cu idei, iar
riscurile cu oportunitati.

Primul an in familia CG Corp Global

Deja de un an, compania Moldcell a de-
venit parte a holdingului CG Corp Global,
care ne-a inspirat cu ambitia si curajul de a
atinge noi naltimi, dar si prin filosofia pro-
funda bazata pe principiul Afacerii cu Fata
Umana. Astdzi, apartenenta Moldcell la
conglomeratul CG Corp Global este tran-
spusa si prin logo-ul refnnoit.

Primul an de activitate al Fundatiei
Moldcell

Lansata Tn 2020, Fundatia Moldcell re-
prezinta o platforma care reuneste toate
initiativele si proiectele de responsabilitate
social-corporativa ale companiei Moldcell.
Retrospectiva scurtei perioade de activitate
nglobeaza contributia substantiald Tn con-
solidarea eforturilor de combatere a pande-
miei Covid-19; semnarea Memorandumu-
lui de Tnt,elegere ntre Asociatia Companiilor
din domeniul Industriilor Creative din Mol-
dova si Fundatia Moldcell, privind extinde-
rea oportunitatilor educationale digitale Tn
Centrul Industriilor Creative ARTCOR; sem-
narea unui Acord de cooperare privind in-
cluziunea digitald a persoanelor varstnice
prin dialog intre generatii cu Fondul ONU
pentru Populatie (UNFPA).

#1 in Obiectivele de Dezvoltare
Durabila

Moldcell a devenit prima companie din
Moldova care s-a angajat oficial sa sprijine
obiectivele de dezvoltare durabila ale ONU
prin semnarea unui Memorandum de inte-
legere cu ONU cu privire la sprijinul si pro-
movarea obiectivelor de dezvoltare durabi-
(3 ONU.

moldcell”

Moldcell celebrated 21 years of activity,
20 + 1 to be exact: 20 remarkable years and
a year as 20. The last year was a prominent
one for Moldcell, defined by transformation,
digitalization and primacy, when challeng-
es were replaced by ideas and risks with
opportunities.

First year in the CG Global Corp Family

For a year now, Moldcell has been part
of the CG Corp Global — the global conglom-
erate that has been inspiring us with its de-
votion, ambitions, courage to shoot for the
stars, accept new challenges, be humble
and remember that we are a Business with
a Human Face.

Today, Moldcell belongingness to CG
Corp Global is reflected in the updated
Moldcell logo.

The first year of Moldcell Foundation

Launched in 2020, Moldcell Foundation
- a platform uniting all the Corporate So-
cial Responsibility initiatives and projects of
Moldcell.

In just a couple of months, Moldcell
Foundation managed to support those in
need in the fight against Covid-19, start-
ed the cooperation with the Association of
Companies in Creative Industries, support-
ing ArtCor center via extension of training
opportunities for creative young people,
signed a Cooperation Agreement on the
digital inclusion of older people through in-
tergenerational dialogue with the UN Pop-
ulation Fund (UNFPA), helping older people
integration into the digital world with #Lik-
edelaBunei project highly appreciated in the
international circles.

#1 in the Sustainable Development Goals

Moldcell became the first company in
our country to officially commit to sup-
porting the UN's Sustainable Development
Goals by signing a Memorandum of Under-
standing with the UN.

Komnanus  Moldcell otnpasgHoBana
cBoe 21-netve vnu ToyHee 20+1 rop: 20 3a-
MeyaTenbHbIX NIeT MMIOC OfMH MpOLUeaLuni
rof. MocnenHuit rog cTan BblgaloWMMes Ans
Moldcell, ropom TpaHccopmaumm, nHHoOBa-
LM 1 TEXHOMOrMYecKoro nuaepcTsa. fonomM,
B KOTOPOM MCMbITaHUs NPeBPaTUIIMChL B BO3-
MOKHOCTW, @ PUCKU B ULEM.

Mepsbiit ron B cembe CG Corp Global

BoT yske rop, kak Moldcell ctana yactbio
rnobanebHoro xonguHra CG Corp Global,
BAOXHOBIIAIIOLLIEr0 HaC CBOeW LieneycTpeM-
NEeHHOCTbIO, CMeNIoCTbio AOCTUraTb HOBble
BEPLUMHbI, a Take riybokoi cunocodpueit,
OCHOBaHHOW Ha npuHUune BusHeca c yeno-
BEUYECKMM JIMLIOM.

CeropHa npuHagneskHocTs Moldcell k
MeayHapopHOMy KoHrfniomepaTy CG Corp
Global oTpaseHa 1 B 0BHOBNIEHHOM NOrOTH-
ne komMnaHum Moldcell.

Mepebii rop peatenbHocT ®PoHpa
Moldcell

3anywenHbit B 2020 rogmy ®oHp
Moldcell npeactaensieT coboit nnatdgopmy,
06BELVHSIOLLYI0 BCE MHULMATYBbI U MPOEKTbI
13 obnacTv coumanbHO-KOPNOPaTUBHOM OT-
BETCTBEHHOCTM KomnaHuum Moldcell. PeTpo-
CMEKTMBa KOPOTKOrO MoKa eLLie nepuopa Ae-
ATENbHOCTU (HOHAA BKIIOYAET 3HAUNTENbHbIV
BKf1ap B KOHconupaumio ycunuii no bopbbe
C naHpemuen, coTpynHudectso ¢ Accoum-
auveit Komnanuit n3 Obnact KpeatusHoi
[TpoMmbiLunieHHOCT Monposbl MO Hanpasne-
HUWIO pacLLUMpeHus BO3MOXHOCTEN B obnacTtu
undpposoro obpasosanus B LlenTpe ARTCOR,
a Takske nopnucaxve [loroBopa 0 COTPYAHM-
yecTBe B ¢ PoHpoM HapopoHacenenus O0H,
HamnpaBneHHOro Ha MHTerpuMpoBaHue Hace-
NeHNst CTapLLEro v NPeKMoHHOro Bo3pacTa B
obnacTb MHTepHeTa v LUMPOBLIX TEXHOMO-
TMIA C NOMOLLbIO MOJIOAbIX BOSIOHTEPOB.

#1 B Llenax Yctoiuusoro Pa3ssutus

Moldcell ctana nepsoit KoMnauuen B
Hallen cTpaHe, KoTopasi ochuumanbHo 0bs-
3anacb nopgepxueatb Lenn B obnactu
YcToiumsoro Passutust O0H, nognucas Me-
MopaHaoyM o Bsaumononumanun ¢ OOH no
noaaepskke v nponsukeHun Llenen Yctonum-
Boro PassuTusa OHH.

Declarantul/ Applicant/ 3aseuTens: iM “Moldcell” SA
Republica Moldova, MD-2060, mun. Chisinau, str. Belgrad, 3

Tel: +373 22 206 206
www.moldcell.md
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Orange Moldova este o companie de
succes, cu un istoric bogat de realizari fru-
moase. Ramura noastra are o contributie
importantd la dezvoltarea economiei natio-
nale, fapt care ne incurajeaza sa ne astep-
tam la mai multe realizari noi si rezultate
remarcabile. Suntem Echipa Orange si ima-
ginea companiei noastre.

increderea clientilor, furnizorilor si par-
tenerilor nostri depinde de fiecare dintre
noi. Prin urmare, onestitatea, integritatea,
respectarea disciplinei, etica profesionald si
prevenirea fraudelor si a coruptiei sunt pri-
oritatile noastre permanente.

Orange Moldova a adoptat o politica de
tolerantd zero la coruptie n toate activita-
tile sale.

Misiunea noastra este sa fim mereu
n legaturad pentru a conecta ceea ce este
esential in viata tuturor, iar ambitia noastra
este de a oferi 0 experienta si un suport de
neegalat clientilor prin angajamentul nos-
tru de a ne desfasura activitatile intr-un
mod sanatos si onest, in conformitate cu
toate legile aplicabile.

Ne dorim sa ne atingem obiectivele, cu
respectarea performantelor sociale corpo-
rative, prin a fi o companie etica, respec-
tand ecosistemul in care operam.

Suntem responsabili pentru prevenirea
coruptiei in intreaga companie; acest lucru
se aplica si celor care lucreaza pentru noi
sau actioneaza in numele nostru. De aceea,
fmpreund cu toti membrii Comitetului de
Directori, prezentam un rol activ in promo-
varea unei culturi In care coruptia nu poa-
te prospera si este inacceptabild sub orice
forma.

Orange Moldova is a successful compa-
ny with a rich history of beautiful achieve-
ments. Our branch makes an important
contribution to the development of the na-
tional economy, which encourages us to
expect more new achievements and re-
markable results. We're Orange team and
our company image.

The trust of our customers, suppli-
ers and partners depends on each of us.
Therefore, honesty, integrity, respect for
discipline, professional ethics and the pre-
vention of fraud and corruption are our per-
manent priorities.

Orange Moldova has adopted a policy
of zero tolerance to corruption in all of its
activities.

Our mission is to be always in touch to
connect what's essential in everyone’s life
and our ambition is to deliver an unmatched
customer experience and support through
our commitment to conduct our activities
in a healthy and honest way, in compliance
with all applicable laws.

We want to achieve our objectives in
compliance with corporate social perfor-
mance indicators by being an ethical com-
pany, respecting the ecosystem in which
we operate.

We are responsible for preventing cor-
ruption across the company; this also ap-
plies to those who work for us or act on our
behalf. That is why, along with all the mem-
bers of the Executive Committee, we take
an active leadership role in promoting a cul-
ture in which corruption cannot thrive and
is unacceptable in any form.
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Orange Moldova - ycneLuHas KoMnaHus,
¢ boraTo MCTOpMEN NPEKPACHbIX LOCTUKE-
HUM. Halwa oTpacnb BHOCWUT BasHbI BKNaf,
B Pa3BUTWE HaLWMOHaNbHOW 3KOHOMUKM, YTO
CTUMYNMPYET HaC Ha HOBble JOCTUMEHUA U
BrevaTnalowme pesynbraTtbl. Mol aBAseM-
cA KomaHpoi Orange n uMuaskeM Haluen
KOMMaHuu.

[loBepue KIIMEHTOB, MOCTABLUMKOB 1 nap-
THEPOB 3aBMCAT OT KaXA0ro 13 Hac. [MoaToMy
npodheccuroHanbHas 3TUKa U NpefoTBpaLLe-
HWe MOLLUeHHNYeCTBa U Koppynuun ABndloTCA
HaLLMMK MOCTOAHHBIMW MPUOPUTETAMMU.

Orange Moldova npoBoauT NONIUTUKY Hy-
NEBOI TONEPAHTHOCTH K KOPPYMLMM BO BCEX
HanpaBneHWsX CBOel [esTeNbHOCTH.

Hawa muccus - Bcerpa BbiTb Ha cBA-
31, COEAMHSASA TO, UTO BaXKHO B SKM3HW BCEX U
KasOoro, a Hallei Liesbio sBrseTcsa obecne-
YeHne HenpeB30WAEHHOro KayecTBa obcny-
YKMBaHUA KNMeHTOB bnarogaps YeCTHOMY Be-
LEeHMIO CBOEV IeATEeNIbHOCTU B COOTBETCTBUM
C 0e/CTBYIOLLMM 3aKOHOAATENbCTBOM.

MbI X0TUM AOCTUYb HalUnX LLEJ'IGVI, nop-
LEepsKMBas BbICOKWI YpPOBEHb COLIMasbHOM
OTBETCTBEHHOCTU, Byayus ITUYHOW KOM-
naHven, yBaskalolwen cpedy, B KOTOPOW
paboTaer.

Mbl OTBETCTBEHHbI 3@ NMpPeLoTBpaLleHue
KOppYMNLMW B KOMMaHWM, UTO TaKKe OTHOCUT-
S K TeM, KTo paboTaeT Ha Hac WM OT Halle-
ro uMeHu. BoT nouemy Mbl BMecTe ¢ CoBeTOM
[npeKTopoB, NpKU3biBaeM BCEX aKTWMBHO Mpo-
ABUraTb KymnbTypy HyNeBoW TONEePaHTHOCTH K
Koppynuuu.

Declarantul/ Applicant/ 3aseuTens: IM “Orange Moldova” SA
Republica Moldova, MD-2071, mun. Chisinau, str. Alba-lulia, 75

Tel: +373 22 975 010
www.orange.md
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Brokerul de Asigurare-Reasigurare
“MGP Broker” SRL a fost infiintat in anul
2008, fiind un proiect ce nu avea sa depin-
da de vreuna din companiile de asigurari
existente la acel moment. Independenta
si inovatia sunt atuurile noastre, deoarece
anume aceste calificative ne permit sa des-
fasuram activitatile noastre zilnice n con-
ditiile stabilite de lege si In favoarea exclu-
sivd a clientului. Oferirea unei game largi
si complexe a produselor de asigurare dis-
ponibile oricarui cetatean a fost scopul de
baza al “MGP Broker” SRL.

Pentru realizarea scopului pro-
pus, doi ani mai tarziu, la 1 martie 2010, am
lansat site-ul Rapidasig.md. Suntem primul
broker de asigurare care a avut curajul sa
aduca produsele de asigurare direct in ca-
sele consumatorilor. in scurt timp, denumi-
rea site-ului “RAPIDASIG” a devenit marca
comerciald a companiei. Simplitatea, trans-
parenta, comoditatea si corectitudinea,
ne-a plasat in topul preferintelor clientilor.

in cei 12 ani de activitate, am re-
usit nu doar sa intrdm si sa ne consolidam
pozitia pe o piatd deja formata, dar am n-
draznit sa distrugem stereotipurile legate
de domeniul asigurarilor din Republica Mol-
dova si sa impunem noi standarde de calita-
te si corectitudine jucatorilor existenti, atat
brokerilor cat si companiilor de asigurari.

rAriwASIG.w

Asigurari online

The Insurance-Reinsurance  Broker
“MGP Broker" SRL was founded in 2008, be-
ing a project that would be independent of
any of the existing insurance companies at
that time. Independence and innovation are
our strengths, because these qualifications
allow us to carry out our daily activity un-
der the conditions established by law and in
the exclusive favor of the client. Offering a
wide and complex range of insurance prod-
ucts available to any citizen was the basic
goal of “MGP Broker" SRL.

To achieve the proposed goal, two
years later, on March 1, 2010, we launched
the Rapidasig.md website. We are the first
insurance broker to have the courage to
bring insurance products directly to con-
sumers' homes. Soon, the name of the site
“RAPIDASIG" became the trademark of the
company. Simplicity, transparency, conven-
ience and fairness, placed us at the top of
customer preferences.

During our 12 years of activity, we man-
aged to enter and consolidate our position
on an already formed market, as well as
dared to destroy the stereotypes related to
the insurance field in the Republic of Mol-
dova and to impose new standards on ex-
isting players, both brokers and insurance
companies.

Nominalizarea “Implementarea standardelor de integritate in sectorul privat” / Nomination
“Implementation of integrity standards in the private sector” / HoMuHauuns “BHenpeHune
CTaHAapTOB HEMOAKYMHOCTH B YaCTHOM ceKkTope”

CTpaxoBor-nepecTpaxoBoyHbIn  Bpokep
“MGP Broker" SRL 6b1n1 ocHoBaH B 2008 rogy
1 npeacTasnsAn coboi NPOeKT, KOTOPbIA He
3aBUCEN OT KakKon-nmbo 3 cyLecTByIOLLMX
Ha TOT MOMEHT CTPaxOBbIX KOMMNaHwWit. Hesa-
BMCMMOCTb M HOBATOPCTBO - HalLW CUIbHblE
CTOPOHbI, MOTOMY YTO 3Ta KBanudmMKaums
NO3BOSIAET HaM BbIMOMHATL Hally MoBCed-
HEBHYIO [IESTENIbHOCTb B YCMOBUSX, YCTAHOB-
NEHHbIX 3aKOHOM, W UCKIIOYUTESTBHO B MOJIb-
3y kveHTa. OcHoBHas uens MGP Broker
SRL - npepnnosuTb LUMPOKUIA U KOMMIIEKC-
HbIA CMEKTP CTPaxXoBbIX MPOAYKTOB, AOCTYMN-
HbIX NI0BOMY rpaxpaHuHy.

[ins BOCTWKeHWS MOCTaBMIEHHOW Lemu
Yyepes goBa ropa, 1 mapta 2010 ropa, Mbl
3anycTunu cant Rapidasig.md. Mbl - nep-
Bbl1 CTPaxoBoW Bpokep, y KOTOPOro xeaTu-
N0 CMenocTi 0CTaBMATb CTPaxoBble Mpo-
OYKTbl NPsAMO B AoMa notpebutenen. Bckope
HasBaHwe caita “PAMUOACUI" ctano To-
BapHbIM 3HaKoM komnaHuu. [pocTtoTa, npo-
3payHocTb, YROBCTBO M CMpaBeasMBOCTb
MOCTaBWIM HAc B JMAEpbl NPEeAnoyTeHUN
KIUEHTOB.

3a 12 net peATenbHOCTM HaM ypanochb
HE TOSbKO BbIATU W YKPEMUTH CBOM MO3ULMM
Ha y»e CPOPMUPOBAHHOM PbIHKE, HO Mbl OC-
MEenUIUCh paspyLUnTb CTEPEOTUMbI, OTHOCS-
Lmecs K ccpepe cTpaxoBaHus B Pecnybnu-
ke MonpoBa, U HaBsA3aTb HOBbIE CTaHAAPTHI
KauecTBa W NPO3PAYHOCTU CYLLECTBYIOLLUM
UrpoKaM Ha pbiHKEe CTPaxoBaHWs, Kak Bpoke-
paM, Tak U CTPaxoBbIM KOMMaHUsM.

Declarantul/ Applicant/ 3assuTens: BAR “MGP Broker” SRL
Republica Moldova, MD-2004, mun. Chisinau, str. M. Dosoftei, 118

Tel: +373 22 930 191
www.rapidasig.md

RAarwASIGmo

Asigurari online

ADUCEM INOVATIE, TRANSPARENTA
S| SCHIMBARE iN ASIGURARI !

ASIGURARI ONLINE

RCA

CARTE VERDE

CASCO

MEDICALA PESTE HOTARE
ACCIDENTE

ASIGURAREA COMPLEXA A LOCUINTEI

Informatie despre toate tipurile de
asigurari puteti gasi pe pagina

www.rapidasig.md
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Rozmarin Café, este situat In inima ca-
pitalei si este prezent pe piata gastronomi-
ca a Chisingului deja de 5 ani. in fata loca-
lului se aflad o terasa cu vedere la scuarul
Dimitrie Cantemir, care ofera o oaza de ver-
deata si liniste dorita de fiecare locuitor al
orasului. Ne bucuram si de o parcare, unde
in fiecare week-end Ecolocal organizeaza
piata produselor eco.

Baza activitatii noaste este sustenabili-
tatea si in acest sens ne straduim sa redu-
cem la maxim deseurile, iar cele existente
sa le sortam. Deseurile organice sunt fo-
losite pentru compost, iar cele de plastic,
hartie si sticla sunt preluate de o companie
locala de reciclare.

Fiecarui oaspete se ofera gratis o sticla
de apd si acest lucru ne-a facut In ultimii
3 ani sa reducem semnificativ deseurile de
plastic si sticld. Oferim reduceri oaspetilor
nostri care iau la pachet bauturile sau buca-
tele in propria veseld.

Bucataria Rozmarin este una diversa:
europeana cu accente mediteraneene si
asiatice, ceea ce ne deosebeste de alte lo-
caluri din capitala.

Lucram cu multi producatori si distribu-
itori locali si n functie de ce ne pot ei oferi
elaboram meniul nostru de sezon care este
apoi preparat in preponderenta din produ-
se locale. Deserturile noastre bucura ochiul
chiar de la intrare in vitrina expusa, iar cu
gustul si calitatea lor au fidelizat o mare
parte a oaspetilor nostri.

Organizam evenimente legate de cultu-
ra asortarii vinului cu bucatele prin seri gas-
tronomice consacrate fiecarui vinificator n
parte. De asemenea facem degustari de vi-
nuri. lar in meniul nostru puteti gasi si vi-
nul casei cu marca #VinLaRozmarin. Barul
nostru oferd o variata selectie de cocktai-
luri alcoolice dar si bauturi pentru cei care
urmaresc un stil de viata sanatos.

Chiar din prima zi am oferit alegerea
pentru cei care Tsi doresc bucate vegane.

Echipa noastra numara 30 de persoane,
care sunt angajate legale cu salarii transpa-
rente si care beneficiaza de pachetul social.

0 alta politica pe care Rozmarin Cafe a
aplicat-o din prima zi este modelul de bu-
siness corect din punct de vedere fiscal si
etic.

CAFE
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Rozmarin Café, is located in the heart of
the capital and is present on the gastronomic
market of Chis-inau for 5 years. In front of the
place there is a spacious terrace overlooking
the Dimitrie Cantemir square, which offers
an oasis of greenery and tranquility desired
by every inhabitant of the city. We also enjoy
a parking lot, where every weekend EcolLocal
organizes the eco products market.

The basis of our activity is sustainabili-
ty and in this respect we strive to minimize
waste and to sort existing waste. Organic
waste is used for compost, and plastic, pa-
per and glass waste are picked up by a local
recycling company.

Each guest is offered a free bottle of
water and this has made us significantly re-
duce plastic and glass waste over the last 3
years. We offer discounts for our guests who
take away drinks or food in their own dishes.
Rozmarin cuisine is a diverse one: European
with Mediterranean and Asian accents, what
sets us apart from other capital places.

We work with many local manufactur-
ers and de-pending to what they can offer
we create our seasonal menus which are
prepared mainly from local products. Our
desserts delight the eye right from the en-
trance and with their taste and quality have
brought us a lot of loyal clients.

We organize events related to the cul-
ture of wine matching our dishes through
gastronomic evenings dedicated to each
winemaker. In our wine list you can find our
house wine branded #VinLaRozmarin.

Our bar offers a wide selection of alco-
holic cocktails as well as drinks for those
who follow a healthy lifestyle. From day one
we offered the choice for people who prefer
vegan lifestyle, so the main menu and in the
menu of the day have dishes for them too.

Our team has 30 people, who are em-
ployed legally with transparent salaries and
full social package. Another policy that Rose-
mary Cafe has applied since day one is the
fiscally and ethically correct business model.

Kadhe Po3mMapuH, pacnosioskeHo B caMoOM
LleHTpe CTONWLbI M NPUCYTCTBYET Ha racTpo-
HOMWYECKOM pbiHKe KuiumHeBa yxe 5 nerT.

lMepen Kadbe HaxoauTCs NpOCTOpHan
Teppaca C BMAOM Ha nfowapb OAumutpus
KaHTeMupa, KoTO-pas mpepnaraeT CBOUM
FOCTAM 3eMéHbll 0a3NC CMOKOWCTBUSA, Ke-
NaeMoro KampibiM skutenem ropoga. EcTb
TakKe aBTOCTOSIHKa, FAe Kaxable BbIXOAHblE
Ecolocal opranunsyeT pbIHOK 3KO-NPOAYKTOB.

OcHoBoM Halleit paboTbl ABnseTcs
YCTOWUMBOE pa3BUTWE, MO3TOMY Mbl CTpe-
MUMCSi MUHUMU3MPO-BaTb OTXOAbl, @ TaKske
COPTUPOBATb WX MO KaTero-pusM. OpraHuue-
CKMEe OTXOAbl UCMOMb3YIOTCA AMs KOMMOCTA,
a MracTuKoBble, ByMaxHble U CTEKNAH-Hble
oTXofbl NOABMPalOTCS MEeCTHOW KoMMaHuen
no nepepaboTke.

KaspoMy knueHTy npepnaraetca bec-
nnaTtHo ByTbinka BOAbI, M 3TO 3HAYUTENBHO
COKpaTuI1o NJ1aCTUKOBbIE N CTEKIIAHHbIe OT-
Xofbl 3a nocnefHue 3 ropa. Mbl npeanaraem
CKMAKM TeM HalLMM KIIMEHTaM, KOTopble 3a-
bupaloT 3akas B cBoen nocyne. KyxHs Posma-
pU1Ha pa3HoobpasHa: eBponenckas co cpean-
3eMHOMOPCKMM W a3naTCKUM aKLeHTaMu, To
YTO OT/IMYAET Hac OT APYrvX B CTONMLE.

Mbl paboTaeM CO MHOMMMM MECTHbIMM
NPOU3BO-AUTENAMU U AUCTPUBBIOTOPaMU, U
B 3aBUCMMOCTU OT TOTO YTO OHW HaM MOryT
NPeanoXunTb Mbl pas-pabaTbiBaeM Ce30H-
HOEe MEHI0, KOTOPOE FOTOBUTCS B OCHOBHOM
13 MECTHbIX MPOAYKTOB. Halum gecepTbl pa-
AYIOT r11a3 NpsiMO C BUTPWHBI Y BXOAA, U CBO-
IM BKYCOM ¥ CBOMM KauyeCTBOM OHM clienanm
MOCTOSHHBIMU MHOIO HALLUX KIIMEHTOB.

MbI opraHn3yeM MeponpuaTHs, CBA3aH-
Hble C KynbTypO# BMHA TaKue Kak racTpo-
HOMUYeCKMe Beyepa C KakoM-HWbyab Bu-
HofenbHel, rae Mbl noabupaeM K HaluM
6riofam mx BUHA. Mbl TaK-)e OpraH130BbI-
BaeM Aerycrauuu BuH. B Halleit BUHOM Kap-
Te eCTb Halle cobcTBeHHOe BMHO nof bpeH-
pom #VinLaRozmarin. Haw 6ap npepnaraet
LUMPOKWMI BbIBOP anKorosib-HblX KOKTeWne,
a TaKKe HamUTKOB ANS TeX, KTO CneauT 3a
300poBbIM 00pa3oM skusHu. C nepeoro fHs
Mbl MPeAnoXuK BbIBOp AN TeM, KTO npef-
nounTaeT BeraHckue biofa, KoTopble npu-
CYTCTBYIOT B [J1TaBHOM MEHIO 1 B MEHIO AHS.

B Hawwel koMmaHpe 30 uenoBek, KoTopble
neranbHO HaHATbl Ha paboTy ¢ Npo3payHoit
3apnnaToi C NOSHLIM COLManbHbIM NaKeToM.

ELé opHa nonuTuka, koTopyto PosmapumH
Kadbe npupepskmBaeTcs ¢ nepeoro AHA, sB-
nAeTcs YecT-Has huMHaHCOBas M 3TUYecKas
6nsHec-Mopens.

Declarantul/ Applicant/ 3assuTens: “Ana Sintic” SRL
Republica Moldova, MD-2004, mun. Chisinau, str. bd. Stefan cel Mare, 202

Tel: +373 69 101 843
Info@rozmarin.md
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Herbalife Nutrition este o companie
globala de nutritie, fondata in 1980, care de
mai bine de 40 de ani, ajutd oamenii sa ad-
opte un stil de viata activ si sanatos. As-
tazi, Herbalife Nutrition fsi desfasoara ac-
tivitatea In peste 90 de tari din intreaga
lume, distribuind produsele exclusiv ca-
tre si prin intermediul Membrilor Herbalife
Independenti.

Compania pune la dispozitia consuma-
torilor o gama larga de produse de Tnalta
calitate, create de peste 300 de oameni de
stiintd, doctori si experti Ih domeniul nutriti-
ei. Cu arome diferite ce delecteaza papilele
gustative zi de zi, oamenii din intreaga lume
sunt recunoscatori shake-urilor Formula 1,
pentru ca fi ajutad sa transforme obiective-
le in realitate. Produsul numarul 1 Herbali-
fe - Shake-ul formula 1, reprezinta o masa
delicioasa si sanatoasa care oferd un aport
echilibrat de proteine de Tnalta calitate din
soia si lapte, micronutrienti esentiali si ex-
tracte din plante si ierburi.

Pe langd produse de nutritie interna,
compania pune la dispozitia consumatorilor
si produse de Ingrijire a tenului si pielii cor-
pului, cum ar fi cele din gama Herbal Aloe —
care au fost create special pentru hranirea,
hidratarea si catifelarea pielii corpului si Tn-
grijirea parului si Herbalife Skin — o com-
binatie unica de vitamine, aloe vera si alte
ingrediente din plante , fara parabeni si sul-
fati; care asigura o nutritie inteligenta pen-
tru piele si mentinerea tineretii tenului.

Distribuitorii Herbalife Nutrition sunt
oamenii care sunt instruiti continuu si care
ofera consumatorilor, multa grija, dedica-
tie si servicii de Tnalta calitate, ajutandu-i
sa adopte un stil de viata activ si sanatos.

Prin Tmbunatatirea vietii clientilor, dis-
tribuitorilor si a angajatilor de catre compa-
nie, lumea va deveni mai sanatoasa si mai
fericita!

() \HERBALIFE
N/ NUTRITION

Herbalife Nutrition is a global nutrition
company, founded in 1980, which for more
than 40 years, helps people adopt a healthy
active lifestyle. Today, Herbalife Nutrition is
present worldwide in more than 90 coun-
tries, distributing its products exclusively
through its network of Herbalife Independ-
ent Members.

The company offers its consumers a
wide range of high quality products, de-
veloped by over 300 scientists, healthcare
specialists, and nutrition experts. With var-
ious flavors that delight people’s taste buds
each day, people worldwide highly appreci-
ate Formula 1 protein shake drinks for help-
ing them achieve their nutrition goals. For-
mula 1 — the number 1 Herbalife Nutrition
product - is a delicious and healthy meal
that provides an excellent balanced of high
quality soy and milk proteins, essential mi-
cronutrients, plant and herbal extracts.

Apart from nutrition products, the com-
pany provides skin and body care products
to its consumers, Herbal Aloe line — is spe-
cially created to nourish, hydrate and sof-
ten the skin and hair, as well as Herbalife
Skin — a unique combination of vitamins,
aloe vera and other plant-based, paraben
and sulfate-free ingredients, which ensure
intelligent nutrition and maintaining youth-
fulness of the skin.

Herbalife Nutrition distributors are peo-
ple who are continually trained and who of-
fer consumers extra care, dedication, and
high quality services, helping them adopt a
healthy active lifestyle.

By improving the clients, distributors,
and employees lives, the world will become
healthier and happier!

¥

Herbalife Nutrition — 3T0 MesknyHapon-
Has KOMMaHWA creunanusnpoBaHHoro nuTa-
HUA, ocHoBaHHasa B 1980 ropy, koTopasi BOT
yxe bonee 40 net nomoraeT JIOASM BECTH
aKTWBHbIA U 3A0pOBbIA 06pa3 Ku3Hu. Ce-
rogHa Herbalife Nutrition ocywectsnser
CBOIO fiesiTenbHOCTL Bbonee vem B 90 cTpaHax
MUpa, peannsys NpoayKLMIO UCKIIOUNTENBHO
yepes He3aBMCHMbIX NapTHepoB Herbalife.

Komnanus npepnaraet notpebutensm
LLIMPOKMI aCCOPTUMEHT BbICOKOKAYeCTBEH-
HbIX NPOAYKTOB, Co3faHHbIx bonee 300 yye-
HbIMM, BpayaMu v crieLmanucTamm B obnactu
nuTaHus. bnarogaps pasHbiM BKycaM, KOTO-
pble PapyloT BKYCOBble peLienTopbl Kaxabli
O€Hb, JIOAM BO BCEM MWPE BbICOKO LIEHAT
NPOTENHOBLIA KOKTenb Popmyna 1 — Befb
OH MOMOraeT UM AO0CTWNYb MOCTaBMEHHbIX Lie-
nen. MNpopykt Nel ot Herbalife — KokTeinb
®opmyna 1 npeactaBnseT cobow BKyCHbIV U
3[10pPOBbIN MPOAYKT, obecneunBaloLLmii npe-
BOCXOfiHbIA 6anaHC BbICOKOKAYeCTBEHHbIX
6enKoB COM M MOSIOKa, OCHOBHbIX MWUKPO3-
NeMEHTOB, @ TaKKe [OMOSHUTENbHBIX PacTyh-
TembHbIX SKCTPAKTOB M TPaB.

B pononHeHve K mnpopmykTam And BHY-
TPEHHEr0 NMUTAHWS KOMMaHWSA TaKKe Npeana-
raeT noTpebuTensM NpomyKTbl MO yxomy 3a
KOKeW nuua v Tena, HanpuMep, NPOLYKTbI 13
nuHelkn Herbal Aloe, koTopble bbinn co3pna-
Hbl CNeumanbHO LS NMUTaHUs, YBMasKHEeHNs,
CMArYEHWs KOXM Tea M yxofa 3a Borocamu,
WnK NpoayKTbl U3 nuHenkn Herbalife Skin —
YHUKarnbHas KOMBMHALMA BUTaMWHOB, anos
Bepa U LPYrux KOMMOHEHTOB PacTUTENbHOrO
npoucxosneHus, be3 pobasnexns napabe-
HOB M cynbhaToB, KOTOpble obecneunsaioT
cbanaHcupoBaHHOE NUTaHKe 18 NPOLNeHNst
MOSOLOCTM KONKM.

[nctpubbioTopsl Herbalife Nutrition aTo
MOAK, KOTOPbIE MOCTOSIHHO NMPOXOAAT 0byue-
Hue, 3aB0Ty 1 NpeaaHHOCTb MPOSBMAIOT K NO-
TpebuTenaM, NpeaocTaBnAIOT UM BbICOKOKa-
YeCTBEHHble YCIyru, BAOXHOBMAS UX BECTU
AKTUBHbIN 1 300POBbIN 06Pa3 U3HW.

[loBbilas KauyeCTBO »KM3HM KIIMEHTOB,
DMCTpMﬁbIOTOpOB M COTPYLHUKOB, Hallla KOM-
naHua nenaet MUp 3nopoeee n cyactnmBee!

Declarantul/ Applicant/ 3aseutens: iCS “Herbalife MA” SRL
Republica Moldova, MD-2001, mun. Chisindu, str. Ismail, 81/1

Tel: +373 22 265 888
www.herbalife.md

Herbalife Nutrition
este marca Nr.1
in lume

In categoria combinata de inlocuitor
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Unii Tmbatrénesc, noi devenim mai
proaspeti. Si asta din 1968, cand am des-
chis in Backnang, Germania, primul maga-
zin. inca din prima zi clientii au fost in cen-
trul atentiei noastre, iar in scurt timp am
devenit una dintre cele mai mari compa-
nii de retail din Europa. in prezent, Kaufland
are o retea de peste 1300 de magazine si
132.000 de angajati in 8 tari.

in 2019, Kaufland a deschis usile prime-
lor doua magazine in Republica Moldova, iar
n prezent opereazad o retea de cinci maga-
zine Tn tara, dezvoltate dupa cele mai inalte
standarde de calitate si confort.

Succesul Kaufland Moldova se dato-
reaza valorilor pe care se bazeaza com-
pania: performanta, dinamism si corecti-
tudine. Acestea au un impact in atentia si
grija pe care Kaufland o acorda angajatilor,
oferindu-le un mediu de lucru prietenos si
oportunitati de dezvoltare, atat profesiona-
le, cat si personale.

ins&, Kaufland merge dincolo de pragul
magazinelor sale si reprezinta un partener
solid si de incredere al Republicii Moldova
care contribuie la dezvoltarea comunitatii
si sprijind proiecte de implicare sociald inca
din 2016.

Responsabilitatea sociala face parte
din ADN-ul companiei, iar in prezent, ma-
joritatea activitatilor si programelor pe care
le desfasuram se concentreaza pe 5 piloni:
protectia mediului, educatia, proiecte soci-
ale, sport si cultura.

Totodatd, la Kaufland, sustenabilitatea
a devenit parte din modelul de business fi-
ind integrata in toate actiunile noastre, pen-
tru ca ea Inseamna, Tn primul rénd, a actio-
na cu grija, responsabilitate si recunostinta
fata de cei din jur. Astfel, promovam politici
anti-plastic, politici de combatere a risipei
alimentare si incurajdm consumul consti-
ent, de asemenea, oferim clientilor posi-
bilitatea de a recicla in toate magazinele
noastre.

Ne-am luat angajamentul de a fi mereu
aproape de oameni, iar in 2020 Kaufland a
trecut aceasta incercare cu succes.

Noi credem c3, implicarea face diferen-
ta. Aceasta promisiune sta la baza tuturor
demersurilor noastre si politicilor pe care le
adoptam.

|4
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Kaufland

While someone gets older, get fresher.
This process has started in 1968 with open-
ing of our first shop in Basknang, Germany.
From the first day of operation of our shop,
we have focused on satisfying our custom-
ers, and shortly thereafter we became one
of the largest retailers in Europe. Nowa-
days, Kaufland has a network of over 1300
supermarkets and 132.000 staff members
in 8 countries of the world.

In 2019, Kaufland has opened doors of
its first two supermarkets in the Republic of
Moldova and now it operates a network of
five supermarkets developed to the highest
quality and convenience standards.

The success of Kaufland Moldova is at-
tributed to values on which the company is
built: performance, dynamism and fairness.
Following these principles explains the care
and attention of Kaufland to its employees,
ensuring them a friendly working atmos-
phere and offering them an opportunity for
both professional and personal growth.

Nevertheless, Kaufland goes beyond its
supermarket activities, also being a trust-
worthy and dependable partner for the
Republic of Moldova, who has been con-
tributing to community development and
supporting societal involvement projects
since 2016.

Social responsibility is a part of the
company’s DNA. Recently, most part of our
events and programs is focused on five
main areas: environmental protection, ed-
ucation, social projects, sports, and culture.

At the same time, sustainability in Kau-
fland became part of its business model
integrated in all our activities. We believe
that participation makes a difference. This
commitment stems from all our efforts and
our pursued policy.

(
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KTo-To cTapeeT, a Mbl CTaHOBMMCS CBe-
»ee. M aToT npouecc Havancs B 1968 roay,
Korpa 6bl1 OTKPbIT Hall MEePBbI MarasuH B
bakHaHre, MepMaHun. C nepsoro aHs pabo-
Tbl MarasnHa B LeEHTpe Hallero BHUMaHWUA
BbINK KIMEHTBI, ¥ BCKOPE Mbl CTanM OfiHOW 13
KPYMHeWLLIMX PO3HWUYHBIX KOMMaHwi B EBpo-
ne. B HacTosiLee BpeMs, kKoMnaHus Kaufland
BapeeT ceTbio u3 bonee 1300 MarasnHoBs C
132.000 coTpynHukamm B 8 cTpaHax Mupa.

B 2019 ropy, komnanua Kaufland ot-
Kpblna ABepy CBOMX NEePBbIX ABYX Mara3vHoB
B Pecnybnuke MonpoBsa. B HacTosLee Bpe-
M$i, B CTpaHe paboTaeT ceTb 13 NATW Marasu-
HOB, pa3paboTaHHbIX 1 CO3[aHHbIX COrNacHo
BbICLUMM CTaHAapTaM KayecTsa 4 ygobcTea.

Ycnex Kaufland Moldova obycnosnex
LIEHHOCTSIMU, KOTOPbIMU PYKOBOACTBYETCS
KOMMaHMs: NMPOU3BOLUTENBHOCTb, AMHAMU3M
¥ cnpaBennmBocTb. CobnioaeHue aTux NpuH-
uunoB oBbsACHSET Te BHUMaHue W 3aboTy,
KoTopble KoMnaHust Kaufland ynenset cso-
UM COTpYyLHUKaM, obecrneunBas UM Jpyske-
CTBEHHyI0 pabouyio aTMocdpepy ¥ npepo-
CTaBJIeHME BO3MOXHOCTU AMSi POCTa, KaK B
npoceccrnoHanbHOM, TaK W B IMYHOM MfaHe.

TeM He MeHee, B CBOEN AEATENbHOCTU
koMmnaHua Kaufland BbixoguT v 3a pamku
CBOMX MarasuHOB W SIBMISIETCS, TaKKe, CO-
NUOHBIM U HaOeXHbIM napTHepoM ans Pe-
cnybnukm Mongosa.

CoumanbHasi OTBETCTBEHHOCTb SIBMAET-
cA yacTbio ‘[IHK" KoMnaHuu, 1 B HacToALLee
BpeMsi Bonbluast YacTb MeponpUATHRA 1 Npo-
rpamMM, KOTOpble Mbl BbIMOSHSEM, COCPeno-
TOYEHa Ha MATU OCHOBHbIX HampaBfIeHUsX:
OXpaHa OKpy:KaloLLeit cpefpl, obpasoBaHue,
coumarsbHble MPOeKTbl, CMOPT M KyNbTypa.

B T0 e Bpems, B Kaufland yctonum-
BOCTb CTafia uyacTtblo busHec-mopenu, WH-
TerpvpoBaHHas BO BCE Halu AENCTBUS. Mol
cuuTaeM, yyactve BefeT K U3SMeHeHusM. 3To
obeLljaHne NexuT B OCHOBE BCex mpunara-
€MbIX HaMW yCUNWiA U peann3yemon Hamu
MOSITUKMN.

Declarantul/ Applicant/ 3aasuTens: “Kaufland” SRL
Republica Moldova, MD-2012, mun. Chisinau, str. Sfatul Tarii, 29, et. 2

Tel: +373 22 859 300
www.kaufland.md
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KERAMA MARAZZI - brandul de frunte si
cel mai mare producator al materialelor ce-
ramice decorative si de finisaj pe piata CSI.

KERAMA MARAZZI reprezintad prin sine
un exemplu a relatiilor fructuoase mul-
tianule intre Italia si Rusia. Pe de o parte,
acestea sunt tehnologiile italiene si aborda-
rea creativa in procesul de creare a produ-
selor ceramice, renumite n toata lumea, pe
de alta parte — capacitatile de producere si
resursele de munca rusesti cu potentialul
sau enorm. Calitatea produselor KERAMA
MARAZZI, conformitatea acestora cu stan-
dardele internationale, respectarea cerin-
telor normative si tehnice este confirmata
prin certificate oficiale, certificate tehnice
si expertize.

Gama de produse KERAMA MARAZZI
este reprezentata in peste 5000 de articole.
La momentul actual acest numar este cea
mai larga gama printre cei mai mari produ-
catori de placi ceramice, granit ceramic, su-
perMaxi, mozaicuri si elemente decorative.
Baza filsofiei si scopul principal al KERAMA
MARAZZ| este Tmbunatatirea calitatii vietii.
Este important ca oamenii cu orice nivel de
venit sd aibad posibilitate sa creeze spatiu
individual si confortabil de orice dificultate
— de la interiorul casei particulare pina la
proiecte arhitecturale de amploare.

in prezent existd 21 de reprezentante
comeciale Tn Rusia si peste hotare. Peste
370 de puncte de comercializare pe terito-
riul CSl stau la dispozitia cumparatorilor cu
amanuntul, de asemenea produsele KERA-
MA MARAZZI pot fi procurate in Europa de
Nord si Est. De rind cu reteaua magazinelor
de firma, produsele KERAMA MARAZZ| sunt
prezentate In magazine multibrand si ma-
gazinele populare de tip DIY.

KERAMA MARAZZI - arta de a trai
frumos.

KERAMA MARAZZI

KERAMA MARAZZ| is a leading manu-
facturer of ceramic decorative and finish-
ing materials with a well-developed mo-
no-brand retail network in CIS countries.

KERAMA MARAZZ| is an example of
long-standing and fruitful relations be-
tween Italy and Russia. They represent
Italian solutions and creative approach to
designing ceramic items that are popular
throughout the world and Russia’s enor-
mous potential, production capacity, and
personnel. The high quality of KERAMA
MARAZZ| products, their compliance with
international standards, norms and techni-
cal requirements are confirmed with appro-
priate certificates, technical approvals, and
expert reports.

The KERAMA MARAZZI assortment
boasts more than 5,000 items. To date, this
is a unique offer in terms of their range,
compared with other manufacturers of ce-
ramic tiles, porcelain gres, superMaxi-for-
mats, mosaics, and decorative elements.
At the heart of the KERAMA MARAZZI phi-
losophy is its commitment to improving the
quality of life. The company strives to offer
every customer a possibility to create an
individualized, comfortable space regard-
less of their income of any complexity from
home interiors to large-scale architectural
projects.

Currently, KERAMA MARAZZ| has 21
representative offices in Russia and abroad
and more than 370 retail stores in the CIS
countries. Its products are also available in
Northern and Eastern Europe. In addition to
mono-brand retail stores, they are availa-
ble in multi-brand stores and popular DIY
chains.

KERAMA MARAZZI - the art of living
beautifully.

KERAMA MARAZZI — nuampyioLmin bpeHn,
W KPYMNHeWLUMn Npou3BOAMTESlb Ha PblHKe
CHI™ pekopaTMBHO-OTAENOYHbIX MaTepuanos
13 KEPaMUKM.

KERAMA MARAZZI sBnseT coboit npu-
Mep MHOrOMIETHUX W MNOAOTBOPHBLIX OTHO-
wennin tanum n Poccun. C ogHOM CTOPOHI,
3TO UTAbAHCKME TEXHOMOMMN U TBOPYECKMI
NOAXOL B CO3[aHUM KepaMUUecKux usge-
NWiA, CNaBsALLMXCA BO BCEM MUpe, C ApYyrou
— MPOW3BOACTBEHHbIE MOLLHOCTU U TPyAO-
Bble pecypcbl Poccun ¢ eé orpoMHbIM no-
TeHumanoM. Kauectso npopykuumn KERAMA
MARAZZI, eé cooTBeTCTB/E MEKAYHAPOAHbBIM
CTaHOapTaM, HOpMaTWBaM U TeXHUYECKUM
TpeboBaHMAM NoATBEPKAEHO OChuLManbHbI-
MU cepTUMKaTaMK, TeXHUUYECKUMU CBUAE-
TeNnbCTBaMM M IKCMEPTHLIMU 3aKITIOYEHUAMM.

AccoptumeHT KERAMA MARAZZ| npen-
cTaBneH bonee yem B 5000 apTukynos. Ha
CErofHALIHWIA AeHb 3TO CaMblii LUMPOKMIA ac-
COPTUMEHT Cpean KpyMnHemLnx npon3soam-
Teflel KepaMW4ecKoW MIUTKW, Kepamude-
ckoro rpanuta, cynepMAKCU-cdopmaTos,
MO3auKk1 U [ieKopaTuBHbIX anemeHTos. Oc-
HoBa cpunocodpum n rnasHas Lenb KERAMA
MARAZZ| - 370 ynyJlleHne KauecTBa KU3HW.
BaxHo, uTobbl Yenosek noboro pocTaTka
“Men BO3MOMHOCTb CO3[aTb MHAMBUAYyarb-
HOe ¥ KOMCOPTHOEe MPOCTPaHCTBO Siobow
CIIOXKHOCTU - OT [AOMALLHUX WHTEPbEepOB A0
MacLUTabHbIX apXUTEKTYPHBIX MPOEKTOB.

B HacTosilee Bpema 310 21 Toprosoe
npencTaBuTenbcTBO B Poccumn n 3a pybe-
MOM. K ycryraMm posHWYHbIX MOKynaTenew
6onee 370 TOpProBbIx TOUEK Ha TePpPUTOPUM
CHI, Takxke npopykunio KERAMA MARAZZI
MOXHO npuobpectu B CeBepHol 1 BocTou-
Ho EBpone. Hapsapy ¢ dovpMeHHOW pO3HW-
Liel, NPoAYKLMSt KOMMaHUM NpefcTaBfeHa B
MynbTUOPEHA0BLIX MarasuHax 1 NonynspHbIX
ceTeBbIx MarasuHax cuctemsl DIY.

KERAMA MARAZZ|I - WCKycCTBO KWTb
KpacuBso.

Declarantul/ Applicant/ 3asasuTens: “Keramin Grup” SRL
Republica Moldova, MD-2023, mun. Chisinau, bd. Decebal, 6

Tel: +373 69 104 352
www.grandceramica.md
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LUKOIL-Moldova a fost creata initial ca
o societate pe actiuni, in conformitate cu
memorandumul din 19 decembrie 1995, ca
filiald a companiei petroliere ruse “LUKOIL”
SA

Domeniile principalele de activitate ale
Societatii cuprind: depozitarea, procurarea,
transportul, si vinzarea produselor petro-
liere si a gazelor lichefiate; constructia si
intretinerea bazelor petroliere pentru sto-
carea produselor petroliere si a gazelor li-
chefiate; constructia si exploatarea statii-
lor de alimentare si obiectelor de asistenta
tehnica a transportului auto.

Actualmente, LUKOIL-Moldova operea-
z3 cu 3 baze petroliere, inclusiv cu un ter-
minal de gaz, precum si 104 statii de ali-
mentare. Pe linga statiile de alimentare
operate functioneaza baruri, magazine,
statii de deservire si spalatorii auto.

Statiile de alimentare LUKOIL-Moldo-
va, sint amplasate aproape 1n toate zonele
din tara, si acopera aproximativ o treime din
piata comercializarii cu amanuntul a produ-
selor petroliere si a gazelor naturale liche-
fiate din Republica Moldova.

Ast&zi, LUKOIL-Moldova este unul din li-
derii de pe piata produselor petroliere si a
gazelor lichefiate din Republica Moldova.

LUKOIL

LUKOIL-Moldova was initially set up as
a joint stock company, in accordance with
the articles of association dated Decem-
ber 19, 1995, as a subsidiary of the Russian
Joint Stock Oil Company “LUKOIL".

The main activities of the Company are:
purchase, transportation, storage and sale
of oil products and liquefied petroleum gas
(LPG); construction and maintenance of de-
pots for oil products and LPG storage; con-
struction, handling and operation of filling
stations and vehicles service facilities.

Currently, LUKOIL-Moldova operates 3
oil products storage depots, including one
LPG terminal and 107 filling stations. Near
to operated filling stations there are bars,
shops, service stations and car washes.

LUKOIL-Moldova network of filling sta-
tions covers almost all districts of Republic
of Moldova, and represents one-third of the
oil products retail market of the country.

Currently, LUKOIL-Moldova is one of the
leaders on the Republic of Moldova market
of oil products and LPG.
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TYKOWIN-MonpoBa, 6birio cosnaHo nep-
BOHaYarnbHO Kak aKLMoHepHoe 06LLecTBo, B
COOTBETCTBUM C YUpeauTenbHbIM LOrOBOPOM
oT 19 nekabpsa 1995 ropa, sBnssch poyep-
HUM npennpuaTueM Poccuiickon HedTsaHowm
Komnanum MAQ “JIYKON".

OcHoBHbIMM BuAaMu peatenbHocT 06-
LLeCTBa SIBASAIOTCA: MOKYMKa, TPAHCMOPTU-
POBKa, XpaHeHWe v peanuaaums HedTenpo-
LYKTOB U CSKMMEHHOIO ra3a; CTPOUTENbCTBO
W aKcnnyataums 6a3 Lns XpaHeHus U ne-
peBasnkn HeTENPOAYKTOB U CHUKEHHOIrO
rasa; CTPOWTENbCTBO W 3KCMyaTauus 3a-
NPaBOYHbIX CTAHLM U 0DbEKTOB CEPBUCHOTO
06CysKMBaHWS aBTOTPaHCNopTa.

Ha ceropHsawHuii neHb JTYKOWM-Mon-
poBa onepupyeT 3 basaMu xpaHeHus HedoTe-
MPOLYKTOB, B T.4. 1 rasoBbiM TepPMUHAmNOM,
a Tarke 107 aBTO3anpaBOYHbIMU CTaHLMA-
Mu. Tpu 3anpaBoOYHbIX CTaHUMAX LeCTBYIOT
6apbl, MaraauHbl, CTO 1 aBTOMOWIKM.

ABTO3amnpaBoyHble cTaHumu ny-
KOWIN-Monposa pacnonoxeHsl nouT# Bo
BCeX paioHax pecnybnvku u oxBaTbiBa-
IOT OKONIO OfHOW TPETU PO3HUYHOTO PblH-
Ka HeddTenpOAYKTOB M CHKWMKEHHOro rasa B
Monpose.

Ha ceropHsiunmii aeHb, JTYKOWIT-Mon-
[0Ba SIBIIAETCS OOHWM U3 NMULEPOB Ha PbiH-
Ke HepTeNpPOLYKTOB M CXUKEHHOro rasa Pe-
cnybnmkv Monposa.

Declarantul/ Applicant/ 3aseuTens: iICS “Lukoil-Moldova” SRL
Republica Moldova, MD-2012, mun. Chisinau, str. Columna, 92

Tel: +373 22 212 290
www.lukoil.com
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Agromasina SA are o experienta boga-
ta in proiectarea si fabricarea utilajului agri-
col pentru vii, livezi si culturi de cimp. Gama
de produse Agromasina este una variabila
si versatila formata din mai mult de 50 mo-
dele de utilaje agricole si agregate : Stro-
pitori, combind de recoltat struguri, pluguri
, cultivatoare, remorci ect.. Prioritatile in-
treprinderii sunt: dezvoltarea, perfectiona-
rea si fabricarea utilajelor agricole calitati-
ve ce vor putea servi agricultorul un timp
indelungat in siguranta . Mai nou, in 2017
compania Agromasina a finisat cu success
proiectul “Combina autopropulsatad pentru
recoltat struguri SVK-5".

SA Agromasina dispune de utilaj ne-
cesar modern cu o treapta nalta de preci-
zie, ce garanteaza siguranta si rezistenta la
uzura. Toate agregatele sunt acoperite cu
vopsea de tip pulbere in cimpul electrosta-
tic, care este mult mai rezistenta la caderi
de temperatura si actiuni mecanice.

\ ® ¥ AGROMASINA

Producator de Utila) Agnicol

Agromasina JSC is factory with dec-
ades of experience in designing and man-
ufacturing of agricultural equipment for
vineyards, orchards and other field crops.
Agromasina product range consists about
50 agricultural machinery and aggregates:
Sprayer machines, cultivators, ploughs,
trailers. More recently, in 2017, Agromasi-
na successfully completed the project ver-
satile grape-harvester SVK-5

The priorities of the company are: de-
velopment, quality improvement and man-
ufacture of agricultural equipment that will
serve the farmer for a long time without
causing problems.

JSC Agromasina has modern equip-
ment with high precision stage, which
guarantees safety and resistance to wear
and mechanical stresses. All aggregates
are coated with powdered paint in electro-
static field, which is more resistant to tem-
perature drops and mechanical actions.

Nominalizarea “Liderul anului” / Nomination “The leader of the year” / Homunauus “Ilugep roga”

CATEGORIA “PRODUSE TEHNICO-INDUSTRIALE"

AO “ArPOMALLIMHA" umeeT MHoronet-
HWIA OMbIT W3rOTOBJIEHUS MaLUMH Ans pabo-
Tbl B CafaX, BUHOTPAAHWKaX, MOMEBOACTBE.
[TpropuTeTHLIM HanpasneHneM pa3sutus AO
“ArPOMALLIMHA" siBnsieTcs paspaboTka, co-
BEpLUEHCTBOBAHWE W U3rOTOBIIEHME BbICOKO-
KaueCTBEHHOW C/X TEXHUKM.

B HacTosilLee BpeMsA B CEpUItHOM
npowssoacTee ocsoeHo Gonee 50 BMOOB C/X
MalUMH U Opyrux opyawmit: OnpbickuBaTeny,
Mpuuensl, KynbTtuBaTopbl, boporbl, Mnyru.
CosceM HepasHo, B 2017 rogy, ArpomMatumHa
yCMeLHo 3aBepLunsia NpoekT “KoMbaitH yHu-
BepcarbHblii BUHorpapgoybopouHbiii CBK-5".

A0 “ArPOMALLINHA" - npeanpusTue,
obrnapaiolllee  KaapamMM  BbICOKOKMACCHbIX
cneumanucToB, rMBKOM TexHomormei npo-
M3BOACTBA, MO3BOMAIOLLENA OMNepaTUBHO pe-
armpoBaTb Ha U3MeHslioLLecs noTpebHocTy
PblHKa U B KpaTyailuMe CPOKWM MOLEepPHWU3MN-
poBaTb NPOU3BOAUMYIO MPOAYKLMIO.

Declarantul/ Applicant/ 3assuTtens: “Agromasina” SA
Republica Moldova, MD-2023, mun. Chisinau, str. Uzinelor, 21

Tel: +373 22 471 216
www.agromasina.com

® J AGROMASINA

Producator de Utilaj Agrico

Ne-am angajat sa producem
pentru clientii nostri utilaj
agricol de performanta.

www.agromashina.com
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CA'Asterra Grup” S.A. a fost fondata
n 2006. In cei aproape 15 ani de activita-
te Compania a reusit sa implementeze noi
produse de asigurare, a dezvoltat reteaua
de distributie, avand astazi circa 80 subdi-
viziuni/puncte de vanzari, cu peste 250 de
consultanti n asigurari la dispozitia clien-
tilor sai.

Atat produsele companiei, portofoliul
de clienti, cat si profesionalizmul echipei
CA Asterra Grup SA pastreaza tendinta si-
gura de crestere si dezvoltare si se bucura
de performante continue.

Garantiile oferite de “ASTERRA GRUP”
S.A. clientilor si partenerilor sai de afa-
ceri sunt asigurate atat prin posibilitatile
financiare proprii (cca 220 mln MDL acti-
ve totale), cat si prin protectia eficienta de
reasigurare a riscurilor in companiile de re-
asigurare de prim rang de pe piata mondiala
de reasigurare.

La momentul actual Compania de Asi-
gurari “ASTERRA GRUP” S.A. este o compa-
nie de asigurare universala si ofera toate ti-
purile de servicii de asigurare. Portofoliul
companiei are o structura echilibrata, in-
cluzand un spectru larg de produse al asi-
gurarilor, care satisfac pe deplin cererile
parvenite din partea clientilor sai. Gratie co-
lectivului tanar, dinamic si competent, pozi-
tia companiei pe piata asigurarilor este per-
manent in dezvoltare.

La moment Asterra Grup” S.A. se poziti-
oneaza pe | loc la capitolul Prime subscrise
pentru asigurari generale, conform datelor
CNPF pentru anul 2020.

Nominalizarea “Liderul anului” / Nomination “The leader of the year” / Homunauus “Ilugep roga’

CATEGORIA “SEVICII FINANCIARE"

erra

group
companie de asigurari

IC” Asterra Grup” JSC was founded in
2006. In almost 15 years of its activity the
Company managed to implement new in-
surance products, developed the distribu-
tion network, having today about 80 subdivi-
sions/ points of sale, over 250 of insurance
consultants available for its clients.

Both the company's products and cus-
tomer portfolio, based on team profession-
alism 1.C.” Asterra Grup” JSC keeps the
growth trend, development, and working
hard for continuous performance.

Guarantees offered by the company”
ASTERRA GRUP” JSC to its clients and busi-
ness partners are provided by own finan-
cial possibilities (about 220 mln MDL total
assets), and through effective risk reinsur-
ance protection in leading reinsurance com-
panies in the global reinsurance market.

At this moment Company” ASTERRA
GRUP” JSC is a general insurance compa-
ny and offers all types of insurance servic-
es. The company's portfolio has a balanced
structure, including a wide range of insur-
ance products which fully satisfies the re-
quests received from its customers.

Thanks to the young, dynamic and com-
petent team, the company's position on the
insurance market is constantly developing.

At the moment “Asterra Grup” JSC is
positioned on the first place at the written
Premiums chapter for general insurance,
according to the CNPF data for 2020.
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C.K." Asterra Grup” A.O. bbiria cosaaHa B
2006 rogy. 3a noutn 15 neT peATenibHOCTH,
KoMnaHuv ynanocs BHEAPUTb HOBbIE CTPAX0-
Bble MPOAYKTbI, Pa3BUTb AUCTPUBBIOTOPCKYIO
CeTb, KOTOPasi CErofiHsi HaCUMTbIBAET OKOJIO
80 nogpasgneneHuit / Touek npopask, v bonee
250 KOHCYrbTaHTOB MO CTPaxoBaHWio [o-
CTYMHbI 1151 CBOUX KITMEHTOB.

M npopmykTbl KOMnaHuu, 1 noptchenb
KIMEHTOB, ¥ MNPOCEeCCMOHaNM3M KoMaHbl
CA Asterra Grup SA nopnepskvBaloT Hamex-
HyIO TEHAEHLMIO pOCTa v passnTuA 1 obecne-
YMBAIOT HEMpepbIBHble YyCrexu.

lapaHTun, npepnaraemble “ASTERRA
GRUP" S.A. ee knueHTaM M [efioBbIM Nap-
THepaM, 3aCTpaxoBaHbl Kak 3a CyeT cob-
CTBEHHbIX (PMHAHCOBbLIX BO3MOMHOCTEN (aK-
TUBbI - OKOMO 220 MUIIMOHOB feeB), Tak w
3a cuyeT 3PPeKTMBHON NepecTPaxoBOYHOM
3aLLUMTbI PUCKOB B BEAYLLUMX KOMMAHUSAX Ha
MWPOBOM PbIHKE NEpecTPaxoBaHusl.

B HacTosee Bpemsa CtpaxoBas Kom-
nauus “ASTERRA GRUP" A.0. saBnseT-
CA YHUBEpCasnbHOW CTPaxoBOW KOMMaHuewn
W npeanaraeT BCe BWAbl CTPAXOBbIX YCIYr.
MopTdhens KomnaHun mmeeT cbanaHcupo-
BaHHYIO CTPYKTYPY, BKJTIOYAIOLLYIO LUMPOKMIA
CMEKTP CTPaxOBbIX MPOAYKTOB, MOJHOCTbIO
OTBEYaIlOLLIMX 3anpocaM KIMEHTOB.

Ha ceropHswwHuin peHb Asterra Grup no-
3WLMOHMPYETCA Ha NepBOM MecTe B KaTero-
pun 06Llero cTpaxoBaHWs, MO AaHHbIM Ha-
LIMOHASIbHOM  KOMWUCCUM MO (PUHAHCOBOMY
PbIHKY.

Declarantul/ Applicant/ 3assutens: CA “Asterra Grup” SA
Republica Moldova, MD-2012, mun. Chisinau, str. Bucuresti, 81

Tel: +373 22 211 758
www.asterra.md
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Legendele nasc legende!

Ecoul vinurilor Cricova, rasund inca de
pe timpul calugarului despre care se spu-
nea ca facea cel mai bun vin. Daca, pe
atunci calugarul cultiva vita-de-vie pe as-
cuns retras intre stanci, acum Combinatul
de vinuri Cricova se poate lduda cu peste
670 de hectare de podgorii.

Fondata in 1952 in tunelurile fostei
mine de calcar, Cricova, a devenit in timp
mindria Nationald si Cartea de vizitd a Tarii.

Orasul subteran pastreaza o energetica
unica. Odata ajunsi aici, puteti simti istoria
de secole a tunelurilor, incarcate de arta vi-
nificatiei si cultura poporului moldovenesc.

Din dorinta de a-si pastra stilul, enologii
de la Cricova mai folosesc si acum tehno-
logia manuala de producere a anumitor ti-
puri de vinuri.

Totodata, tehnologiile inovatoare de
productie dar si linia de Tmbuteliere permit
turnarea a 10.000 de sticle pe ora. Aceste
performante asigura optimizarea muncii,
dar si cresterea calitatii produsului.

Efortul imens, a fost rasplatit cu peste
500 de medalii, obtinute ani la rand, la cele
mai importante competitii de vin din lume.

Una dintre cele mai remarcante rea-
lizari, este medalia de aur din anul 2020,
oferitd pentru vinul spumant “Cricova Pinot
Noir Blanc de Noirs” pe patria Champagne,
la cea mai prestigioasd competitie “Effer-
vescents du Monde”.

Cricova este prima si cea mai mare vi-
narie din Moldova care produce vin spu-
mant conform tehnologiei clasice franceze,
metoda “Dom Pierre Pérignon”. Doar aici,
puteti ntalni unicii remueuri din tara care
efectueaza procesul de remuage, iar anual
sunt scoase spre vanzare 2.000.000 de sti-
cle cu spumant.

latd de ce, vinurile Cricova, au devenit
un simbol al calitatii ce este apreciat n toa-
ta lumea si exportat n peste 37 de tari.

Pe buna dreptate in anul 2003, Combi-
natul de vinuri “Cricova” a fost declarat Pa-
trimoniu Cultural-National al tarii si detine
Ordinul Republicii Moldova.
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CRICOVA

When Legends Are Born!

The echo of Cricova wines has been
echoing since the monk that made the best
wine. Then the monk cultivates vines se-
cretly withdrawn between the rocks, now
the Cricova wine plant can boast over 670
hectares of vineyards.

Cricova founded in 1952 in the tunnels
of the former limestone mine and became
the country's national pride and visiting
card over time.

The subterranean city maintains a
unique energy. Once you are here, you can
feel the centuries of history of the tunnels,
loaded with the art of wine making and the
culture of the Moldovan people.

The enologists in Cricova still use the
manual technology to produce certain
types of wines.The huge effort of our work-
ers was rewarded with over 500 medals,
won for years at the world's most impor-
tant wine competitions.

One of the most remarkable achieve-
ments in 2020 is the gold medal, offered for
the sparkling wine “Cricova Pinot Noir Blanc
de Noirs" on the homeland of Champagne,
at the most prestigious competition “Effer-
vescents du Monde".

Cricova is the first and largest winery
in Moldova that produces sparkling wine
according to the French classical meth-
od “Methode traditionelle”, method of Dom
Pierre Pérignon. Just here, you can meet
the only Remueurs in the country. Annual-
ly 2.000.000 sparkling bottles are exposing
for sale.

This is why Cricova wines have become
a symbol of quality that is appreciated all
over the world and is exported to over 37
countries.

In 2003, the “Cricova” winery was de-
clared Cultural-National Heritage of the
country and owns the Order of the Repub-

lic of Moldova.
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CATEGORIA “VINURI SI BAUTURI ALCOOLICE"

Kak poxpatotca nerenpi!

3X0 KPUKOBCKUX BUH 3BYYMT ELLe CO Bpe-
MEH MOHaxa, KOTOpPbIW, Kak FOBOpWNY, Aenarn
nyyLiee BMHO B 9TUX Kpasx. Ecnun B To Bpems
MOHax TaWHO BblpalLyBan BUHOMPaA, CKpbl-
BasiCb MexAy CKanamu, TO B Hallle Bpems BU-
HopenbHA KpukoBa MoxeT ropautbes bonee
yeM 670 rekTapaMut BUHOPafHUKOB.

OcHoBaHHbIM B 1952 rogy B TyHHensx
ObIBLUEr0 M3BECTHSKOBOrO pyAHMKa KoMbu-
HaT No NPOW3BOACTBY BUH KpukoBa, CO Bpe-
MEHeM CTajl HaLMOHafIbHOW FOPAOCTbIO M
BU3WTHOW KapTOUKOM CTpaHbl. [MOA3EMHbIV
rOpof COXPaHSAET HEMOBTOPUMYIO 3HEpreTu-
Ky. OKasaBLUMCb 3AeCb, Bbl CMOMeTe OLLy-
TUTb MHOTOBEKOBYID WCTOPWMIO TYHHesen,
HamMoMHEHHYI0 WCKYCCTBOM BWHOLENWA U
KynbTypO/ MONAABCKOro Hapofa.

CTpeMsCb COXpaHUTb CBOW CTWSIb, 3HO-
niory KoMnaHuu KprkoBa fio C1X Mop UCMosib-
3YI0T PYUHYIO TEXHOSOrMI0 MPOM3BOACTBA He-
KOTOPbIX BULOB BYUH.

B To Ke BpeMsl, MHHOBALMOHHbIE NPOU3-
BOACTBEHHblEe TEXHONOrnn, a TaKXKe JNUHUA
posnvea no3sonsioT pasnueatb 10 000 by-
ThIFIOK B Yac. 3T BO3MOXHOCTU obecneun-
BalOT ONTUMM3aLmio paboThl, @ Takke MNoBbI-
LLleHne KavecCTBa npoaykKunu.

OrpoMHble ycunus KoMaHgbl KpukoBa
6bInn Bo3HarpaskaeHb! bonee yem 500 Mepa-
N1AMN, NoJsTydeHHbIMU Ha NPOTAXKEHUU MHOIUX
NEeT NOAPSIL Ha CaMblX BaKHbIX BUHHbIX KOH-
Kypcax B Mupe. OOHO M3 CaMbIX APKUX [0-
CTUKeHWIA- 3on0Tas Medans 2020 roaa, no-
nydyeHHas 3a urpuctoe BuHo “Cricova Pinot
Noirs Blanc de Noirs" Ha poauHe wwamnaH-
CKOrO, Ha CaMOM MPECTUKHOM KOHKypce
“Effervescents du Monde".

KpvikoBa - nepBas v KpynHeiLas BUHO-
penbHa B Monpose, NpovsBoAsLLa@s Mrpu-
CTble BMHA MO Kfaccuyeckon dpaHLy3cKoi
TexHonoruu, Metopy ‘Dom Pierre Pérignon”.
Tonbko B KpukoBa MOHO BCTPETUTL eAWH-
CTBEHHbIX B CTPaHe CrnewLuanmcToB no pemio-
aXy, KOTOpble MNPOBOAAT MPOLECC PEMIO-
axa B pyuHylo. EskerogHo Ha npopasky
BbicTaBnserca 2 000 000 ByTbinok urpucto-
ro BWHa NPOU3BELEHHOr0 Mo (OPaHLy3CKOW
TEXHOMOrnK.

Brnaropaps BCceM 3TUM ycuIuAM BWHA
KpvkoBa cTanu CMMBOMOM KayecTBa, KOTO-
poe LIEHUTCS BO BCEM MUPE U 3KCNOPTUPYET-
cAa B bonee uem 37 cTpaH.

Mo npasy, B 2003 romy BWHOLEmNbHS
“KpukoBa" Bbina obbsiBIieHa KymbTypHO-Ha-
LIMOHASbHBIM [OCTOSIHUEM CTPaHbl U UMeeT
oppeH Pecnybnvkvn Monposa.

Declarantul/ Applicant/ 3aseutens: CV “Cricova” SRL
Republica Moldova, MD-2084, mun. Chisinau, or. Cricova, str. P. Ungureanu, 1

Tel: +373 22 427 777
www.cricova.md
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comerciia | CATEGORIA “SERVICII ADMINISTRATIVE SI ACTIVITATI DE SERVICII

ANULUI 2020 SUPORT"

Compania Diplom a fost fondata in
2005. Intre timp, am acumulat experient3,
am perfectionat strategia profesionald si
imaginea companiei. Toate acestea au con-
tribuit la rebranding-ul companiei “Diplom”
—am efectuat o modelare a stilului profesi-
onal care se conformeaza tendintelor mo-
derne. Tn 2017, am reusit cu succes rein-
registrarea marcii comerciale cu un logotip
nou si denumirea Diplom, tot atunci am pri-
mit Certificatul de Tnregistrare a marcii co-
merciale cu Nr. 28953.

Compania se extinde in mod dinamic,
creste numarul managerilor de birou si
traducatorilor.

Am deschis departamente noi: de mar-
keting, vinzari si personal. Noi toti suntem o
echipa mare si unita. Fiecare din noi mun-
ceste In fiecare zi pentru beneficiarii nos-
tri si serviiciile din zi n zi devin tot mai
impecabile.

Pilonul succesului nostru se bazeaza pe
dragostea fatd de munca si ocupatia favori-
ta. Toti angajatii companiei Diplom au grija
ca beneficiarii s fie satisfacuti totalmente
de calitatea serviciilor prestate de noi. in-
tr-adevar, facem tot posibilul ca clientii sa
se simta comod la noi.

Selectia detaliatd a angajatilor profe-
sionisti face compania noastra si mai va-
loroasa. Fiecare manager de birou acorda
atentie deosebita beneficiarilor, se ocupa
de solutionarea chestiunilor in raport cu
traducerile, ofera consultatii gratuite, pre-
steaza servicii in termenii preconizati, face
reduceri, v& serveste cu un ceai/cafea,
bomboane si in fine, oferd un cadou placut
din partea companiei.

Angajatii nostri reprezintd mindria
noastra. Apreciem Tnalt resursele umane
si facem tot posibilul ca clientii si angaja-
tii s& se simtd minunat in oricare din ofici-
ile noastre.

Compania Diplom este laureatul con-
cursului in cadrul Premiei pentru realizari in
domeniul calitatii serviciilor prestate si im-
plementarea metodelor de eficienta majo-
ra in management-ul calitatii la compania "
Diplom plus” SRL in 2018.

Suntem onorati sa va prestam servici-
ile noastre!

Ii DIPLOM

BIROU DE TRADUCERI

The Company Diplom was founded in
2005. In the meantime, we have acquired
new experience, improved professional
strategy and the company’s image. All this
lead to rebranding of the company “Diplom”
— we had worked over our professional
style in 2016 that currently fist into modern
tendencies. In 2017, we successfully rereg-
istered our trademark under new logotype
and title Diplom and received the Certificate
of trademark registration under No. 28953.

The Company has developed dynami-
cally, there are more office managers and
translators.

The fundamental of our success is love
for work and favorite occupation. Every em-
ployee of the company Diplom makes sure
that every customer will be completely
satisfied by the quality of our services. We
have really done our best so that the cus-
tomers will feel comfortable in our place.

A meticulous selection of the high-
ly qualified employees makes our compa-
ny even more valuable. All office-managers
provide special attention to the customers,
take care of solution of the questions relat-
ed to the translations, offer a free of charge
consultation, provide services on time,
make discounts, offer a cup of tea/coffee
and some sweets and in the end, will sur-
prise our customers with a nice gift from
the company.

The Company Diplom — the winner of
the competition of the Prize awarded for
achievements in the field of provided ser-
vices and implementation of effective
methods in quality —management within
the company “Diplom plus” in 2018.

We are happy doing our best for you!

KomnaHua Diplom 6bina ocHoBaHa B
2005 ropy. C TeueHneM BpeMeHM, Mbl Habu-
panucb oMbITa, ynyJllanu cTpatervio pabo-
Thl, COBEPLUEHCTBOBAIM MMUAXK KOMMAHUU.
Bcé aTo npuBeno k pebpeHanHry KoMmnaHum
“Diplom” - B 2016 rogy Mbl nepepaboTtanu
CBOM (PUPMEHHbIA CTWIb, KOTOPbIA OTBE-
YaeT CcoBpeMeHHbIM TeHpeHuuaM. U B 2017
rOfy Mbl YCMELUHO MpOLUMM nepeperucTpa-
L0 TOProBOW MapKK Mof, HOBbIM NTOrOTUMOM
1 HasBaHveM Diplom v nonyumnu Ceptudcou-
KaT 0 perncTpaumm Toprosoi mapku nop Ne
28953.

KoMnaHus  AMHaMMUYHO  pacLuupsieTcs,
YBEIIMUMBAETCS KONMYECTBO OCUC-MEHEeN~
epoB, MepeBoauMKoB. OTKPbIIUCH HOBble
OTAEnbl: OTAEN MapKETUHra, OTAEN MPOAAXK,
oTAen Kaapos. Bce Mbl - ofHa BorbLuas, ean-
Has KoMaHpa. Kasmplit U3 Hac eskefHEeBHO
TPYAUTCA ANs KIMEHTa W ienaeT cBoio pabo-
Ty NyyLUe 130 OHS B fieHb.

3anoroM Hallero ycnexa CIysKuT fio-
60Bb K Tpyay 1 NobumMomy feny. Kasablit co-
TPyAHUK koMnauuun Diplom crnegut 3a Tem,
4T0bbI BCE KNMEHTbI BbIN NOMHOCTbIO YA0B-
NEeTBOPEHbl KayecTBOM Halmx ycnyr. Mol
OeNCTBUTENbHO [eflaeM BCE BO3MOXHOE,
4T0bbI KIIMEHTaM BbINo y Hac KOMAOPTHO.

TwatenbHbll 0TOOP  BbICOKOKBaNUU-
LMPOBaHHbIX COTPYOHWKOB [enaeT Hally
KoMnaHuio elle bonee LeHHOW. Kaxmpli
ocbuc-mMeHemkep ynenset ocoboe BHUMa-
HWe KIMEHTY, 3ab60TUTCA O peLeHnn Bomnpo-
COB, CBSi3aHHbIX C nepeBogamu, becnnaTHo
MPOKOHCYNbTUPYET, OKasKET YCMyrn B CPOK,
CLenaet CKUOKY, yrocTUT YaeM, kode, KOH-
dheTkaMn 1, HaKOHeL, chenaeT MPUATHbIN
NOLapOoK OT KOMMaHuy.

HaLum nioau — Halwa ropaocTb. Mel Bbico-
KO LieHUM 4YenoBeyeckuii pecypc n fenaem
BCE& BO3MOXHOE ANs TOro, YTobbl KIMEHTbI 1
COTPYAHWKM YyBCTBOBanM cebst 3amMevaTesib-
HO B NI06OM 13 HaLLMX 0MCOB.

Komnanua Diplom — naypeaT KoHKyp-
ca Ha couckaHue lpeMun 3a [OCTUKEHWS
B 06/1acTV KauyecTBa OKa3biBaeMbIX YCIyr U
BHELPEHWE BbICOKOIEKTHBHBIX METOAOB
MeHe[)KMeHTa KauecTBa Ha npeanpusTun’”
Diplom plus” SRL 8 2018 roay.

Papbl pabotats ans Bac!

Declarantul/ Applicant/ 3assutens: “Diplom Plus” SRL
Republica Moldova, MD-2012, mun. Chisinau, str. Armeneasc3, 55, et. 4, of. 418

Tel: #4373 79 261 127
www.diplom.md
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DIPLOM - LIDER TN MOLDOVA iN DOMENIUL PRESTARII
SERVICIILOR CALITATIVE DE TRADUCERE

IN FIECARE SECTOR AL MUN. CHISINAU
= [N RAIOANE: DROCHIA, BALTI, COMRAT, CAHUL

TIPURILE DE TRADUCERI LA
BIROUL DE TRADUCERI DIPLOM

ECONOMICE

JURIDICE

TEHNICE

MEDICALE

ARTISTICE

TRADUCEREA SITE-URILOR

SERVICIILE PRESTATE DE BIROUL DE TRADUCERI DIPLOM
® TRADUCEREA DIN/IN 45 DE LIMBI ALE LUMII
= APOSTILAREA
m SUPRALEGALIZAREA
OFICIUL PRINCIPAL:
mun. Chisindu, str. Armeneascs, 55, etajul 4, oficiul 418
tel.: + 373 (22) 26-11-27; + 373 (79) 26-11-27

= info@diplom.md  (s)infodiplom @& www.diplom.md
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Cartile transmit emotii si creeaza mo-
mente speciale, invitand iubitorii de lectura
intr-o calatorie a cunoasterii de sine.

Reteaua Librarius deja de 10 ani ofe-
ra publicului din Republica Moldova colectii
alese, carti de valoare si 0 atmosfera unica.

Un rezultat remarcabil este deschide-
rea in anul 2019 a primei librarii de tip ca-
fenea din tard, Librarius Cafe, situatd pe
strada Varlaam 75 intr-o cladire arhitectu-
rala cu 2 nivele. Aici puteti pierde notiunea
timpului, lectura o carte si savura o cafea
aromata.

Librarius este n topul preferintelor cli-
entilor, iar acest lucru sporeste responsa-
bilitatile noastre si ne face sa ridicam in
permanenta cerintele fata de sortiment si
calitate a deservirii.

Librarius inseamna profesionalism! in
10 ani de activitate am promovat curajul de
a fi mai buni in fiecare zi, iar prin munca
asidud depusd am manifestat o grija aparte
fata de clienti.

Nominalizarea “Liderul anului” / Nomination “The leader of the year” / HomuHauus “Jiugep rona’

CATEGORIA “SERVICII EDUCATIONALE S| DE INFORMARE"

LIBRARIUS

The books convey emotions and create
special moments, inviting reading lovers on
a journey of self-knowledge.

The Librarius chain stores has been of-
fering selected collections, valuable books
and a unique atmosphere to the Moldovan
public for 10 years.

A remarkable result is the opening in
2019 of the first cafe-type bookstore in
the country, Librarius Cafe, located on 75
Varlaam Street in a 2-storey architectur-
al building. Here you can waste the notion
of time, read a book and enjoy a flavored
coffee.

Librarius is in the top of customer pref-
erences, and this increases our responsi-
bilities and makes us constantly raise the
requirements for assortment and quality of
service.

Librarius means professionalism! In 10
years of activity | have promoted the cour-
age to be better every day, and through my
hard work | have shown a special care for
my clients.

4

KHUrv paloT HaM aMoummn 1 3acTaBnsAoT
norpysuTbCa B ocobbii MUp, Npurnawlas Ym-
TaTena B nytewlecTeue.

Cetb Librarius yse 10 neT npepnara-
€T U3bpaHHble KOSMEKUMU, LUEHHBIE KHUMM U
YHUKanbHylo aTMocdpepy.

B 2019 rony Mbl OTKPbINW KHUKHbIA Ma-
rasuH Librarius Cafe no appecy Bapnaam 75
B OBYX3TQXHOM apXWTEKTypHOM 3paHuu. B
Librarius Cafe MOHO nounTaTh KHUIY U Ha-
CINapuTbCs apoMaTHbIM Kodoe.

Librarius uyBcTByeT b6onbluylo OTBET-
CTBEHHOCTb Mepef, KIIMEHTaMy, NO3TOMY Mbl
MOCTOSIHHO MoBbILLaeM TpeboBaHus K accop-
TUMEHTY M KauyecTBY 0BCITyKMBaHWS.

Librarius - 310 npodeccroHanunam!

Yske 10 net mMbl cTaBuM cebe Lenb - cTa-
HOBWUTBLCS NyYLLIe Kbl A€Hb U NPOSBIAEM
ocobyio 3ab0Ty 0 CBOUX KIMEHTaX.

Declarantul/ Applicant/ 3asasuTens: “Moldpresa Grup” SRL
Republica Moldova, MD-2003, or. Durlesti, str. Stefan Voda, 3

Tel: +373 22 580 700
www.librarius.md
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“METRONLAB" S.R.L. este o compa-
nie modernd, competitiva si stabild care Tsi
desfdsoara activitatea in conformitate cu
cerintele actelor legislative si actelor nor-
mative a Republicii Moldova.

Domeniul de activitate a intreprinderei
consta n acordarea serviciilor de verifica-
re metrologica a mijloacelor de masurare
legale, utilizate n interes public pentru do-
meniile de masurare pentru care se detine
acreditare respectiv desemnare.

in anul 2012 Laboratorul de Verificari
Metrologice din cadrul “METRONLAB” S.R.L.
a devenit primul laborator privat de verifi-
cari metrologice acreditat din Republica
Moldova.

Pentru a-si mentine calitatea servici-
lor prestate si imaginea creata pe parcur-
sul anilor de activitate “METRONLAB” S.R.L.
efectueaza verificari metrologice la cel mai
nalt nivel tehnic utilizind doar echipament
modern si etalonat- manipulat de personal
calificat.

Satisfacerea necesitatilor clientilor
este punctul forte pe care ne axam, fapt
pentru care am creat si mentinem un ra-
port optim pret-calitate-operativitate.

“METRONLAB” S.R.L. is a modern, com-
petitive and stable company that carries
out its activity in accordance with the re-
quirements of the legislative acts and nor-
mative acts of the Republic of Moldova.

The field of activity of the enterprise
consists in providing metrological verifi-
cation services of legal measuring instru-
ments, used in the public interest for the
fields of measurement for which accredita-
tion and designation are held.

In 2012, the Metrological Verification
Laboratory within “METRONLAB” became
the first accredited private metrological
verification laboratory in the Republic of
Moldova.

In order to maintain the quality of the
services provided and the image created
during the years of activity “METRONLAB"
S.R.L. performs metrological checks at the
highest technical level using only mod-
ern and calibrated equipment - handled by
qualified personel.

Satisfying customer needs is the
strong point we focus on, which is why
we have created and maintain an optimal
price-quality-operativity.

Nominalizarea “Liderul anului” / Nomination “The leader of the year” / Homunauus “Ilugep roga”

CATEGORIA “PRODUSE TEHNICO-INDUSTRIALE"

“METRONLAB" 0.0.0. sBnsietcs cospe-
MEHHOW, KOHKYPEHTOCMOoCObHOM 1 cTabunb-
HOM KOMMaHueW, KoTopas ocyLlecTBnseT
CBOIO [1eATENbHOCTb B COOTBETCTBUW C Tpe-
60BaHMAMN 3aKOHOAATENbHbIX aKTOB W HOP-
MaTuBHbIX akToB Pecnybnmkn Monposa.

Cdbepa peAaTenbHOCTW NpeanpuATUS 3a-
KnioyaeTcs B MpPefocTaBfeHn MeTposioru-
YECKWX YCIyr MO MpOBepKe NpaBOBbIX W3-
MEepUTENbHbIX MPUBOPOB, WUCMOMb3yEMbIX B
obLLecTBeHHbIX WMHTepecax [fns obnactein
M3MEpeHUs, AN KOTOPbIX WMEIOTCS akkpe-
AuTaLms u obosHaueHue.

B 2012 rony nabopaTopusi MeTponoru-
ueckux nposepok npu “METRONLAB" cTana
NepBON aKKPeAMTOBaHHOM YacTHOM MeTpo-
NOrMYecKoi NpoBepoYHoi nabopatopueit B
Pecnybnuke Monpoga.

B Uensx nopaepkaHus Kauectsa npeno-
CTaBMAEMbIX YCIYr U UMUOMA, CO3[AHOro 3a
roobl geatenbHocTi, “METRONLAB" Bbinon-
HAET METPOSOrMYeCcKMe MPOBEPKM Ha BbICO-
UalleM TEXHWYECKOM YpOBHE, MCMosb3ys
TOMbKO COBPEMEHHOE M OTKanMbpoBaHHOe
obopynoBaHMe - C KBanMgUUMPOBaHHbIM
nepcoHasoMm.

YnoBneTBopeHve noTpebHoCTel KnneH-
TOB SIBMIAETCH CUIbHON CTOPOHOM, Ha KOTOPOM
Mbl KOHLIEHTPUPYEMCS, MO3TOMY Mbl CO3Lasu
¥ NOIEPKMBAEM ONMTUMANbHOE COOTHOLLEHUE
LleHa-KkayecTBO-3(PHeKTUBHOCTb.

Declarantul/ Applicant/ 3assuTens: “Metronlab” SRL
Republica Moldova, MD-2069, mun. Chisinau, str. Calea lesilor, 10 G

Tel: +373 22 508 334
www.metronlab.md

MetronLab

LABORATOR DE VERIFICARI METROLOGICE
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MILINA, fondat3 Tn 1994.
“CIABATTA ITALIANA GATITA ACASA”

Marca moldoveneascd MILINA mereu
opteaza pentru inovatie! Compania MILI-
NA SA IUGINTERTRANS dezvolta activ pro-
ducere produselor prefabricate - o tendin-
ta relativ tanard in industria panificatiei din
Moldova.

Produsul prefabricat este produsul de
panificatie cu o pregatire de pana la 90%.
Si intotdeauna, numai din ingrediente natu-
rale. inghetarea corespunzitoare ajutd la
mentinerea prospetimii si a valorii produsu-
lui. Intreaga linie de producere are la baza
echipament german de nalta calitate.

Mii de agenti economici: magazine,
restaurante, cafenele, dupa ce au testat
acest sistem, si-au dublat profiturile, ofe-
rind clientilor finali mereu produse de pati-
serie proaspete.

Amplasarea geografica nu mai e o pie-
dica. Acum, ciabatta italiana, rollini, mini
croissantele pot fi coapte chiar la tine aca-
sa. Economisesti o groaza de timp din mer-
sul la magazin dupd o franzeld. Coacerea
prefabricatelor e convenabila! Experienta
clientilor nostri demonstreaza deja acest
lucru. Si suntem mandri ca facem o mica
revolutie Tn constiinta oamenilor. Pastrarea
produselor de patiserie sub forma unui se-
mifabricat este la fel de normal ca si a le-
gumelor congelate.

Asortimentul produselor prefabricate
este bogat si variat. Compania MILINA SA
IUGINTERTRANS ofera o gama larga de pai-
ni, chifle, rollini, gogosi, croissante cu o va-
rietate de umpluturi. In total, sunt peste 80
de produse. Acum, oricine poate deveni un
gurmand in ale painii: pregatiti sandvisuri
la micul dejun cu ciabatta proaspat coap-
td sau cafea cu croissante fierbinti; pen-
tru pranz - sandvisuri sandtoase din paine
de secara; organizati o petrecere cu rollini
pentru prieteni; iar la cind, la un pahar de
vin, coaceti franzela preferat cu seminte de
susan si savurati-o cu cascaval.

MILINA SA IUGINTERTRANS, ca intot-
deauna, Incearca sa acorde atentie dorinte-
lor clientilor, prin realizarea acestora.

Desigur, MILINA SA IUGINTERTRANS
functioneaza in conformitate cu cerinte-
le sistemului de management al sigurantei
alimentelor ISO 2200.

MILINA was founded in 1994.
“To bake Italian ciabatta at home "

Moldovan brand MILINA always strives
for innovation! The MILINA_SA IUGINTER-
TRANS company actively develops finish
baking - a relatively young trend in the Mol-
davian bakery industry.

Finish baking products are ready-to-
eat bakery up to 90%. Proper shock freez-
ing helps to maintain the freshness and val-
ue of the product. The entire range of finish
baking products are producing on high qual-
ity German equipment, using only natural
ingredients.

Thousands of economic agents, i.e.
markets, restaurants, fast food cafes, hav-
ing tested the finish baking products sys-
tem, doubled their profit, offering end cus-
tomers always, fresh baked goods.

But now we expand our boundaries!
Now everyone can bake ltalian ciabatta,
favorite rollinis, mini croissants at home.
Saving time for an extra trip to the store
just for one baguette is enormous! Fin-
ish baking products are mega - conven-
ient! The experience of our customers al-
ready proves this. And we are proud that
we make a small revolution in the peo-
ple’s minds. Storing your favorite rustic as
semi-finished product is as normal as fro-
zen vegetables.

The MILINA_SA IUGINTERTRANS Com-
pany offers bread, buns, rollinis, donuts,
croissants, all of whose are with a variety
of fillings and cereals. There are more than
80 items in the range of finish baking prod-
ucts. Now, with Milina products everyone
can become a bread gourmet.

MILINA_SA IUGINTERTRANS works in
accordance with the requirements of the
food safety management system - ISO
2200.

Nominalizarea “Liderul anului” / Nomination “The leader of the year” / Homunauus “Ilugep roga”

MILINA ocHoBaHa B 1994.

“‘UCMNEYL  UTAITbAHCKYID YMABATTY
JOMA"

Monpasckuit  6peHn  MILINA  Bcer-
pa 3a uHHoBauum! Komnanua MILINA SA
IUGINTERTRANS akTuBHO pasBuBaeT momnek
- OTHOCWTESIbHO MOMoAoe BesHue B xnebo-
nekapHon MHAyCcTpun Mongossbl.

lonek — 370 xnebobynouHble w3ge-
nmst fo 90% rotoBHoCTM. W BCerpa, TOMbKO
U3 HaTyparbHbIX MHFPELUEHTOB. Bbloepsku-
BaTb CBEKECTb U LIEHHOCTb MPOAYKTa NMoMo-
raeT npaBusbHas LLOKOBas 3aMopo3ka. Bes
NIMHUA [OMeKa MPOW3BOAUTCA Ha HEMELKOM
060pynoBaHWM BbICOKOIO KayecTsa.

ThICAYM IKOHOMUYECKUX areHToB: Map-
KeTbl, pecTopaHbl, kadpe bbicTporo nuTaHws,
onpoboBaB cUCTEMY AOMEKa, YABOWMM Mpu-
6bInb, Npefnaras KOHEeUHbIM KIIMeHTaM Beer-
[a CBEXYIO BbIMeuKy.

Ho ceilvac Hawa reorpacua pacLum-
punace! Tenepb, MTanbsHCKylO uynabatTy,
niobuMble PONMMHK, MUHWU-KpyacCaHbl, Mo-
ET ucneyb y cebs AoMa Kaxmbl. IKOHO-
MUt BPEMEHM Ha JIULLHUIA NOXOA B MarasuH
TOMbKO pafu opHoro bareta - Komoccasnb-
Hasa! [lonek - 3710 Mera - ynobHo! OnbIT Ha-
LUMX MOKynaTenei yse AokasbliBaeT 3T10. A
Mbl FOPAMMCS, YTO COBepLUaeM HebombLLyio
PEeBOSIIOLMI0 B CO3HaHUM MIOAEN. XpaHWUTb B
Buae nonydabprkarta niobUMbIN PyCTUK Tak-
K€ HOPMarbHO, Kak 1 BpUKeTbl C OBOLLAMY.

JInHeitka foneka borata u pasHoobpas-
Ha. Komnanwsi MILINA SA |IUGINTERTRANS
npeaniaraet Ha Bblbop xneb, bynku, ponnu-
HW, MOHYMKK, KpyaccaHbl. M Bce ¢ caMbiMu
pasHbIMM HauMHKaMW U 3nakamu. Bcero B
NHelKe poneka bonblue 80 HaMMeHoBaHMA.
Tenepb Kaxabl MOKeT cTaTb XebHbIM ryp-
MaHOM: Ha 3aBTPaK MPUroTOBUTb CIHABUYM
C TOMbKO YTO WUCMEYeHHoW unabaTTon, unu
no-cppaHLy3cku, Kode C ropsuMMu Kpyac-
CcaHamu; Ha oben - 3popoBble ByTepbpoabl
13 PXKaHOro PyCcTUKa; C APY3bSMU YCTPOUTb
ponnuHu-party; a Ha yxuH K 6okany BuHa
ucneyb JIOBUMBIA PYCTUK C  KYHXYTOM U
CBHECTb €ro C JTOMTUKOM Cbipa.

MILINA SA IUGINTERTRANS, Takxe Kak
M Bcerfa, CTapaeTca NpUCIyLUMBATLCA K
NOeNaHWAM MoKynaTenen, npuaaBas WX
KU3HU He TOMbKO BKYC, HO W eLle Bonblue
komdcpopTa.

BesycnosHo, MILINA SA [UGINTERTRANS
paboTaeT B cooTBeTCTBUM C TpeboBaHUAMMU
CUCTeMbl MeHe[sKMeHTa be3onacHocTn nu-
Lesbix npopykTos 1SO 2200.

Declarantul/ Applicant/ 3asesuTens: “IUGinterTrans” SA
Republica Moldova, MD-7402, or. Taraclia, str. Voczalinaia, 28
Tel: +373 294 21 010

www.iug-trans.md
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Societatea pe actiuni “Moldovagaz”
este una dintre cele mai mari intreprinderi
din sectorul energetic al Republicii Moldova,
care are acoperire nationald, fiind si unul
dintre cei mai mari contribuabili ai tarii.

Istoria intreprinderii incepe in 1947, prin
adoptarea hotdrarii privind organizarea gos-
podariei de gaze RSS Moldoveneasca.

Organele de conducere ale SA “Moldo-
vagaz” sunt: Adunarea generald a actiona-
rilor, Consiliul de Observatori si Consiliul de
Administratie.

SA “Moldovagaz” este fondatorul a 18
intreprinderi de distributie gaze si 2 intre-
prinderi de transportare a gazelor naturale,
n sistem activand peste 5000 de salariat;i.

Activitatea Societatii si a intreprinderi-
lor sale este axata pe prestarea serviciilor
calitative de transportare, furnizare si dis-
tributie a gazelor naturale, 24 din 24 de ore,
pentru mai mult de

750 mii de consumatori, persoane fizice
si juridice din Republica Moldova, precum si
tranzitul gazelor naturale consumatorilor
din regiunea Balcanilor.

in vederea asigurarii securitatii ener-
getice a tarii, SA “Moldovagaz” garanteaza
mentinerea si exploatarea n siguranta a in-
tregului sistem de conducte de gaze.

incepand cu anul 2002, SA “Moldova-
gaz” este membru al Centrului de Gaze
al Comisiei Economice a Natiunilor Uni-
te pentru tarile din Europa, iar din anul
2008 - membru al Congresului de Afaceri

European.

Pe langa obiectivele de baza, SA “Mol-
dovagaz” si intreprinderile din sistem se de-
dica actiunilor filantropice si de sponsoriza-
re, contribuind la solutionarea problemelor
sociale.

MOLDOVAGAZ

Joint Stock Company “Moldovagaz” is
one of the largest enterprises in the energy
sector of the Republic of Moldova, having
nationwide coverage and being one of the
largest taxpayers in the country.

The history of the company begins in
1947, with the adoption of the resolution on
the organization of the gas industry of the
Moldavian SSR.

The governing bodies of JSC “Moldo-
vagaz” are: the General Meeting of Share-
holders, the Supervisory Board and the
Managing Board.

JSC “Moldovagaz” is the founder of
18 natural gas distribution companies and
2 natural gas transmission companies.
The gas system employs more than 5,000
employees.

The operations of the company and
its enterprises are focused on providing
high-quality services for the transmission,
supply and distribution of natural gas, 24
hours a day, for more than 750 thousand
consumers, physical and legal persons of
the Republic of Moldova, as well as on the
transit of natural gas to consumers in the
Balkan region.

In order to ensure the country's energy
security, JSC “Moldovagaz” guarantees the
appropriate maintenance and safe opera-
tion of the entire gas pipeline system.

Since 2002, JSC “Moldovagaz” has
been a member of the United Nations Eco-
nomic Commission for Europe Gas Center,
and since 2008 - a member of the European
Business Congress.

In addition to their main objectives, JSC
“Moldovagaz” and its enterprises are com-
mitted to philanthropy and sponsorship pro-
jects, thus contributing to the solution of
social problems.

AkumoHepHoe obuiectso “Monposaras”
ABMISIETCS OOHWM U3 KPYMHEeMLUMX npeanpu-
ATUA 3HepreTMyeckoro cektopa Pecnybnu-
kv MornpoBa, OfHOBPEMEHHO SBIISISICb U Of-
HUM M3 KPYMHeWLIMX HanoronnaTenbLLuKoB
CTpaHbl.

VicTopust npennpvsTis HauMHaeTcs B
1947 ropy, korpga 6bINO MPUHATO nocTa-
HOBeHVe 06 opraHM3aLuM ras3oBoro Xo3sin-
ctBa Monpasckow CCP.

PykoBogswmmu opraHamm AO  “Mon-
posaras" sasnsiotcA: Obwee cobpaHve ak-
unoHepos, HabriogatenbHbii  coBeT U
[paBnenwe.

AO “MonpoBaras” sBnsieTcs ydypeaute-
nem 18-Tu rasopacnpepenuTenbHbiX npem-
NPUSTUIA U 2-X NPEANPUATUIA NO TPaHCNopTH-
pOBKe NPUPOAHOro rasa. B rasosoii cucteme
pabotatoT bonee 5000 cOTPYAHMKOB.

[NesitenbHocTe ObLiecTBa M ero npeg-
NPUSTUIA  COCpeAoToYeHa Ha MpefocTaB-
NEHUM KaueCTBEHHbIX YCIyr Mo TpaHCc-
MOPTUPOBKe, MOCTaBKe W pacnpefeneHuio
MPUPOLOHOrO rasa, KpyrnocyTouHo, ansa 6o-
nee yem 750 Tbicay noTpebutenen, usnye-
CKUX U1 lopuanyeckmx nuu, Pecnybnvkn Mon-
[O0Ba, a TakKe Ha OCYLLeCTBMeHWe TpaH3uTa
NpUpoaHOro rasa notpebutenam ctpaH ban-
KaHCKOro peruoHa.

B uensax obecneuyeHns aHepreTUyeckom
6esonacHocT cTpaHbl, AO “Monpgosaras”
rapaHTUpyeT TMOAAEpMaHWe TeXHUUYEeCKo-
ro cocTosHUsl U 6e3onacHyio aKcnyaTaumio
BCEM CUCTEMbI ra30MPOBOAOB.

C 2002 roga AO “MonpoBaras” aenseTcs
uneHoM [a3oBoro LeHTpa EBponeickon aKko-
HoMuyeckon komuccun OpraHusaumn O06b-
eanHeHHbIx Hauwii no ctpaHam Esponbl, a ¢
2008 ropa - uneHom EBponeiickoro fenoso-
ro KoHrpecca.

[ToMuMO cBOMX OCHOBHbIX Lenen, AO
“MonpoBaras" v ero NpeanpusTUa yyacTsy-
IoT B CMOHCOPCKUX W 6naroTBOpPUTENbHBIX
npoeKTax, cnocobcTBys, TakuMm o0bpasoM,
PeLLeHNIo coLlmanbHbIX Npobnem.

Declarantul/ Applicant/ 3aaeuTens: “Moldovagaz” SA
Republica Moldova, MD-2005, mun. Chisinau, str. Alexandr Puskin, 64

Tel: +373 22 578 002
www.moldovagaz.md
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“Traditia bunei dispozitii” — este me-
sajul pe care il aduce consumatorului bi-
ne-cunoscutul brand al companiei Moldova
Zahar, Mos Zaharia. Bucuria pentru lucruri
marunte si valorile eterne, precum familia,
dragostea fata de aproape si respectul pen-
tru traditii stau la baza identitatii brandului.
Marca a fost lansata in 2015, iar produsul
este Tnalt apreciat de toti cei care-si do-
resc nu doar bucate dulci, ci si o comunica-
re dulce, plind de momente frumoase, care
imbinad simplitatea si bunatatea pe care le
transmite prin povetele sale Mos Zaharia.

Zaharul Mos Zaharia este un produs din
categoria premium, 100% autohton, pro-
dus din sfecla de zahar crescuta in partea
de Nord a Republicii Moldova. Peste 500 de
oameni lucreaza pe parcursul intregului an
pentru a asigura consumatorului placerea
diminetilor dulci.

Compania Moldova-Zahar face parte din
grupul “Krajowa Spétka Cukrowa S.A.", fiind
cel mai mare producator de zahar din Polo-
nia. in mai 2011, Moldova Zahar a achiziti-
onat fabrica de zahar din or. Cupcini, situat
la nordul Moldovei, reusind nu doar sa re-
vitalizeze fabrica practic distrusa, ci si sa
modernizeze cele mai bune traditii moldo-
venesti de producere. Pe parcursul ultimi-
lor ani Moldova Zahar a reusit sa-si creeze
si s& mentind o reputatie de partener de in-
credere, investitiile straine in companie de-
pasind 26 mln. Euro.

CATEGORIA “PRODUSE ALIMENTARE"
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“The tradition of good mood” — this is
the message brought to its consumers by
Mos Zaharia, the well-known brand creat-
ed by Moldova Zahar company. The joy for
the small things in life and eternal values
such as family, love for your neighbour and
re-spect for traditions, stand as the ba-
sis of the brand’s identity. The brand was
launched in 2015 and has been highly ap-
preciated since, by everyone who is look-
ing not just for sweet, delicious deserts,
but also for communication and beautiful
moments, that com-bine the simplicity and
kindness of Mos Zaharia's advice.

Mos Zaharia sugar is a premium, 100%
local product, made of sugar beet cultivat-
ed in the North of the Republic of Moldo-
va. Over 500 people work throughout the
year to offer our consumer the joy of sweet
mornings.

Moldova Zahar company is part of the
“Krajowa Spdtka Cukrowa S.A." group, the
largest sugar producer in Poland. In May,
2011, Moldova Zahar acquired the sugar
factory in Cupcini, a town in the Northern
area of the country and has managed not
only to revitalise the plant that was almost
completely destroyed, but also modernize
the production. During the last few years,
Moldova Zahar has managed to establish
the reputation of a trustworthy partner, the
investments in the company exceeding 26
min. Euro.

Nominalizarea “Liderul anului” / Nomination “The leader of the year” / Homunauus “Ilugep roga"

“Tpaguums xopoluero HacTpoeus!" -
3Ta MOCbIN, KOTOPbIA BCEM U3BECTHbIN bpeHa
oT KoMnaHun Moldova Zahar, Mos Zaharia
[OHOCWT B0 Kaxporo notpebutens. PapocTb
Menoyam M HeM3MeHHble LIeHHOCTM - CEMbS,
nioBoBb K BAMKHEMY, YBaKeHWe Mo OTHOLLEe-
HUIO K TpagMuusM, SBNSIOTCA ONULETBOpe-
HueM bpeHpa. 3anyck bpeHna npuwéncs Ha
2015 rop, ¥ NPOAYKT CTan BbICOKO LIEHUTLCA
BCEMM, KTO XOTEN He TOMbKO CRafKkux yro-
LLEHUIM, HO W Ccrnagkoro obLleHus, NMonHoro
MPEKPaCcHbIX MOMEHTOB, KOTOPble CoYeTaloT
B cebe NCKpeHHOCTb 1 1o6poTy. VIMeHHo npo
TaKwve BCTPeuM HaM NoBeCTBYET B CBOWX pac-
ckasax Mos Zaharia.

Caxap Mos Zaharia — 370 npoayKT npe-
mMuyM-knacca, 100% mecTHoro npow3Bon-
CTBa, NPOV3BENEHHDBIA U3 CaxapHON CBEKIbI,
BbIpaLLIEHHOM B ceBEpHOI yacTu Pecnybnuku
Monposa. Bonee 500 yenoBek ycepaHo pa-
6oTaloT B TeueHue ropa, 4Tobbl Balle yTpo
cTano cnagkum!

Moldova Zahar sBnfetcs  yacTbio
“Krajowa Spotka Cukrowa S.A.” 1 nosuuuo-
HUPY-ETCA KaK KpYMHenLuiA Nnpon3BoauTeslb
caxapa B [NonbLue. B mae 2011 roga Moldova
Zahar npuobpena caxapHblii 3aBOA B rOpo-
e KynuuHb, pacnonoskeHHbIn Ha cesepe
MonpoBbl, CyMEB He TONbKO BOCCTaHOBUTb
NpaKTUYeckn paspyLueHHylo abpuky, Ho
W pasBuUTb fyyllne TPaAMLMM MOJSAABCKOro
NPOM3BOACTBA. Ha npoTseHnn nocnen-Hux
net Moldova Zahar cymena co3naTb 1 ykpe-
MUTb PenyTauMio HaAEXHOro MNapTHE-pa,
MHOCTpaHHble MHBECTULMM cocTaBnsAs bonee
26 MUNNOHOB €BpO.

Declarantul/ Applicant/ 3aseuTens: iCS “Moldova- Zah&r” SRL
Republica Moldova, MD-4626, r-nul Edinet, or. Cupcini, str. Renasterii, 3

Tel: +373 246 29 521
www.moldova-zahar.com
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e CATEGORIA “PRODUSE S| SERVICII DE SANATATE S| FRUMUSETE”

COMERCIALA A
ANULUI 2020

Corporatia Biosfera este un producator
si distribuitor de produse de uz casnic si de
igiend n tarile CSl si in Europa.

Strategia noastra - este producerea
unor marci si produse unice pentru clienti
nostri si pozitia de lider in inovare, branding
si distributie.

Marca Smile este lider de piata si expert
n igiend. De mai bine de 10 ani Smile are
grija de consumatorii sdi si produce produ-
se inovatoare si de Tnalta calitate.

Marca Smile este produse de igiena
pentru intreaga familie. Servetele umede
antibacteriene, zilnic, Antiperspirant, Co-
pii cu personaje preferate, hartie igienica
umeda, curadta rapid pielea fetei, mainilor,
corpului si reimprospateaza pentru o lunga
perioada de timp.

Productia este certificatd de GMP Good
Manufacturing Practice System conform
ISO 22716: 2007, care garanteaza cerinte
ridicate de siguranta si calitate.

Biosphere Corporation is a leading
manufacturer and distributor of household
and hygienic products in the CIS countries
and Europe.

Our strategy is the production of unique
brands and products for our customers
and leadership in innovation, branding and
distribution.

The Smile brand is a market leader and
hygiene expert. For more than 10 years,
Smile has been taking care of its consum-
ers and producing high-quality and innova-
tive products.

Smile products are hygiene products
for the whole family. Wet wipes Antibac-
terial, Daily, Antiperspirant, Kids with fa-
vorite characters, wet toilet paper, quick-
ly cleanse the skin of the face, hands, body
and refresh for a long time.

The production is certified by the GMP
Good Manufacturing Practice System ac-
cording to ISO 22716: 2007, which guar-
antees high requirements for safety and
quality.

v

Kopnopauua Buoccepa sBnsetca Be-
OyLLVM NpOU3BOAMTENEM U AUCTPUOBLIOTO-
pOM BbITOBOM M FMIMEHNYECKOW NPOAYKLMN B
ctpaHax CHI™ n EBponbi.

Hawa cTpaterusa - 3T0O Npou3BOACTBO
YHUKarbHble BPeHOoB 1 MPOLYKTOB AN1A Ha-
Lero notpebuTens v NUOEpCcTBO B WHHOBA-
umsax, bpeHavHre u ancTpubyumu.

BbpeHn Smile — nupep pbiHKka K akcnepT
B obrmact rurueHbl. Yske 6onbwe 10 net
Smile 3aboTtutcs o cBoux noTpebutenax u
BbIMYyCKAaEeT BbICOKOKaUYeCTBEHHbIE U MHHOBA-
LIMOHHbIE MPOAYKTbI.

Mpopykuna Smile - 370 rurneHnye-
CKMe CpeAcTBa ANA BCeW ceMbu. Bnax-
Hble candeTku nuHuiA Antibacterial, Daily,
Antiperspirant, Kids ¢ niobumbiMu reposimu,
BaxHasa TyaneTHas Bymara, BbicTpo oum-
CTAT KOXY JMUa, PyK, Tena 1 ocBexaT Ha
LOnroe BpEMS.

[MponssoncTeo cepTudpmumposaHo Cu-
CTEeMOW Hapnealled MpoW3BOACTBEHHOM
npaktukn GMP cornacHo I1SO 22716:2007,
YTO rapaHTUpyeT BbiCOKMe TpeboBaHuA K
6e30MacHOCTH 1 KayecTsy.

Declarantul/ Applicant/ 3aseuTens: “Servis Pro” SRL
Ucraina, 49127, Regiunea Dnepropetrovsk, or. Dnepr, str. Avtoparkovaia, 1

www.biosphere-corp.com
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Victoriabank este in topul celor mai
mari banci din Republica Moldova, cu mai
mult de 260.000 de clienti activi si peste
1,000 de angajati profesionisti care lucrea-
za In cele 30 de sucursale si 57 de agentii
ale Victoriabank in intreaga tara circa. Este
prima institutie bancara comerciala nfiin-
tatd in Moldova, in anul 1989. in prezent,
aceasta oferd o gama larga de produse si
servicii, dedicate atat persoanelor fizice cat
si IMM-urilor, clientilor Medii si Mari Corpo-
rativi, prin diverse canale de distributie: uni-
tati bancare, ATM-uri si POS-terminale, dar
si online banking (VB24).

La Tnceputul anului 2018, Victoriabank a
devenit parte a celui mai mare grup financi-
ar din Romania - Banca Transilvania. Adera-
rea Victoriabank la Grupul Financiar - Ban-
ca Transilvania a marcat Inceputul unui nou
capitol in dezvoltarea mediului bancar si de
afaceri al Republicii Moldova.

in decembrie 2019, la aniversarea ce-
lor 30 de ani de activitate, Victoriabank si-a
anuntat noua sa identitate de brand, care
redd energia si caracterul modern al bran-
dului, maximizeaza atat prezenta sa digita-
13, cat si cea fizica.

Culoarea albastra ce inspira ncrede-
re si vitalitate a fost pastrata. Steagul este
noul element in sigld, o continuare a initi-
alei “V” din denumirea béncii care intéreste
pozitionarea Victoriabank pe piata banca-
ra din tard si inseamna luptator si victorie.
Totodata, sigla bancii contine acum inca un
element important, si anume apartenenta
la Grupul Financiar Banca Transilvania.

Noua identitate a brandului a fost pro-
iectata sa comunice un echilibru intre vechi
si nou, intre mostenire si modernizare, re-
prezentand este o schimbarea naturald prin
care trebuie sa treaca banca, ca sa genere-
ze si sa sustinad transformarea catre cultura
Banca Transilvania.

CATEGORIA “SEVICII FINANCIARE"

w @
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Banca Transilvania

Victoriabank is a top bank on the Moldo-
van market with more than 260 000 active
clients, circa 1 000 employees and approx-
imately 90 branches throughout the coun-
try. It is the first commercial institution in
Moldova, founded in 1989, which at present
provides a complete range of products and
services to private individuals, SMEs and
large corporations via multiple distribution
channels: banking units, ATM and EPOS net-
works, and online banking (VB24).

At the beginning of 2018, Victoriabank
became a part of the biggest financial group
of Romania — Banca Transilvania. The ac-
cession of Victoriabank to the Financial
Group - Banca Transilvania marked the be-
ginning of a new chapter in the develop-
ment of the banking and business environ-
ment of the Republic of Moldova.

In December 2019, on the 30th anniver-
sary of its activity, Victoriabank announced
its new brand identity, which reproduces
the energy and modern character of the
brand, maximizing both its digital and phys-
ical presence.

The blue color that inspires confidence
and vitality has been preserved. The flag is
the new element in the logo, a continuation
of the initial “V" in the name of the bank
that strengthens Victoriabank's position in
the country's banking market and means
fighter and victory. At the same time, the
bank's logo now contains another impor-
tant element, namely the membership in
Banca Transilvania Financial Group.

The new identity of the brand was de-
signed to communicate a balance between
old and new, between heritage and mod-
ernization, representing the natural change
that the bank must go through, to generate
and support the transformation towards
Banca Transilvania culture.

(
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Nominalizarea “Liderul anului” / Nomination “The leader of the year” / Homunauus “Ilugep roga"

Victoriabank siBnsetca ogHuM m3 Kpyn-
Hemnwwmx baHkoB B Pecnybnuke Monposa c
b6onee uem 260.000 aKTMBHbIX KIIMEHTOB,
nout 90 NpencTaBUTENBCTB MO BCEV CTPaHe
1 okosno 1 000 coTpynHUKOB.

370 nepBoe KoMMepyeckoe BaHKoBCKoe
yupesneHve, cosfaHHoe B Mongose B 1989
rofy, KOTOpPOe B HacTosiLLee BpeMs npepsa-
raeT LUMPOKMIA CMEKTP MPOAYKTOB W YCRyr,
npenHa3HaueHHbIX Kak [fs YacTHbIX N,
Tak W ANs ManblX U CPeHWX MPennpusTui,
CPEOHNX U KPYTHbIX KOPMOPaTUBHbIX KNNeH-
TOB Yepe3 pasfuuHble KaHambl: hunuarnsi,
6aHkoMaTbl M POS-TepMUHarbl, @ TakKe OH-
namH - 6aHkuHr (VB24).

B Hauane 2018 ropa Victoriabank ctan
yacTbio KpynHenwen @PuHaHcoBon [pynnbl
PymbiHuM - Banca Transilvania. lNpvcoenun-
HeHve Victoriabank k ®uHaHcosow [pynne
Banca Transilvania o3HameHoBano Havano
HOBOW MaBbl B pa3BUTUM BaHKOBCKOW W pe-
nosoii cpenpbl Pecnybnvkn Monposa.

B nekabpe 2019 ropa, B 30-netue ceoew
pesATenbHocTH, Victoriabank obbsBun o cso-
el HOBOM MAEHTUYHOCTW BpeHpa, koTopas
BOCMPOW3BOANT 3HEPruio U COBPEMEHHbIN
xapakTep BpeHpa, MakCUMMU3MPYs Kak ero
uMdpoBoe, Tak 1 hrusnyeckoe NpUcyTCTBHE.

CWHWI UBET, KOTOPbIN BHYLLAET YBEPEH-
HOCTb U KWU3HEHHYI cuny, Bbin coxpaHeH.
®nar ABNAETCH HOBbIM 3/IEMEHTOM B J10ro-
TWne, NPOLOJIKEHNEM 3arnaBHoi Bykebl “V"
B Ha3BaHuM HaHKa, KoTopas yKpensseT no-
3uumm Victoriabank Ha BaHKOBCKOM pbiHKe
CTpaHbl 1 03HavaeT nobeny. B To e Bpe-
M noroTvn BaHka Tenepb COOEPNKUT eLle
OOMH BaKHbIA 3MEMEHT, @ UMEHHO NpuHaL-
nexHocTb K ®uHaHcosoi [pynne Banca
Transilvania.

HoBas npeHTMyHOCTb bpeHpa bbina pas-
paboTaHa, uTobbl Nepepatb HanaHC Mexny
CTapbiM M HOBbIM, MeXAy HaclieoneMm n Mo-
AepHu3aunen, npepcTasnas ecTeCTBeHHoe
M3MEHEHMe, Yepe3 KOTOpPOe [OSKEH MpPOK-
™ 6aHK, 4Tobbl reHepupoBaTb W nopmnep-
UBaTb NpeobpasoBaHue B KynbTypy Banca
Transilvania.

Declarantul/ Applicant/ 3asasuTens: BC “Victoriabank” SA
Republica Moldova, MD-2004, mun. Chisinau, str. 31 August 1989, 141

Tel: +373 22 576 457
www.victoriabank.md
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Imbind armonios frumusetea cu
sdndtatea impreund cu “Farmacia
Familiei”.

“Farmacia Familiei” este cea mai mare
retea de farmacii sub acelasi brand din Re-
publica Moldova, fondata in 2005, care a
devenit, in scurt timp, un brand cu notorie-
tate, construit cu pasiune si coerenta.

Reteaua numara peste 190 de farmacii
si 85 saloane de optica, cu peste 1200 de
angajati a caror misiune este sa contribuie
la cresterea calitatii vietii oamenilor, prin-
tr-o gama larga de produse, prin servicii Si
sfaturi profesioniste, Intr-un mod placut si
accesibil.

Din 2005, “Farmacia Familiei” a adus
un concept inovativ in Republica Moldova:
health and beauty pharmacy, punand ac-
cent pe sanatatea si frumusetea oamenilor.

Pentru a fi mai aproape de oameni, pro-
movarea brand-ului “Farmacia Familiei” a
nceput cu dezvoltarea continua a retelei de
farmacii si mentinerea aspectului placut,
atat in interior, cat si la exterior, pentru ca
n prezent obiectivul principal sa fie oferi-
rea de servicii de cea mai Tnaltd calitate si
tratarea cu respect a drepturilor individuale
ale clientilor.

Farmacia Familiei este mai mult decat
un punct de achizitie a medicamentelor,
este locul unde orice persoana beneficiaza
de un sprijin si 0 recomandare oferita de ca-
tre un farmacist profesionist, iar atentia si
intelegerea merg la brat cu toti specialistii
din cadrul companiei.

in cadrul retelei “Farmacia Familiei”
este pus la dispozitie un sortiment variat de
medicamente si produse dermato-cosme-
tice de cea mai Tnaltd calitate, majoritatea
fiind produse exclusive pe care nu le puteti
gasi in alta retea farmaceutica!

“Farmacia Familiei” are standarde inal-
te si Tsi pune ca scop de a educa un “spirit
sanatos intr-un corp sanatos".

7o armacia
Eramiliel

Pentru o familie fericita

In harmony with health and beauty
with “Farmacia Familiei".

“Farmacia Familiei" is the largest phar-
macy chain in Moldova, founded in 2005,
which soon became a well-known brand,
built with passion and coherence.

The network has more than 190 phar-
macies and 85 optical salons with more
than 1200 employees whose mission is to
help increase the quality of people's lives
through a wide range of products, services
and professional advice in a pleasant and
accessible way.

Since 2005, “Farmacia Familiei" has
brought an innovative concept in the Re-
public of Moldova: “health and beauty phar-
macy", focusing on the health and beauty
of the people.

In order to be closer to people, the pro-
motion of the “Farmacia Familiei" brand
began with the continuous development of
the pharmacy chain and the maintenance
of the pleasant appearance, both inside and
outside, because today the main objective
is the provision of services of the highest
quality and respectful treatment of individ-
ual clients' rights.

“Farmacia Familiei" is more than a
point of purchase of medicines, it is the
place where any person benefits from a
support and a recommendation offered by a
professional pharmacist, and attention and
understanding go hand in hand with all the
specialists within the company.

Also a wide range of top quality derma-
tological and cosmetic products are avail-
able, and most are exclusive products you
can not find in another pharmaceutical
chain!

“Farmacia Familiei” has high standards
and aims to educate a “healthy spirit in a
healthy body".

Nominalizarea “Marca comercial3 responsabila social” / Nomination “Socially responsible
trademark” / HomuHaums “CouynanbHo oTBeTCTBEeHHas TOproeasi Mapka”

CATEGORIA “PRODUSE S| SERVICII DE SANATATE S| FRUMUSETE"

CoBMeLLait KpacoTy CO 300pPOBbEM BMe-
cTe ¢ “Farmacia Familiei".

“Farmacia Familiei" - kpynHeiiluas ceTb
anTek nop ogHwWM bpeHpom B Monpose, oc-
HoBaHHasa B 2005 ropy. Bckope ctana us-
BECTHOM TOProBOW MapKoW, KoTopas 3ape-
KomeHpoBana ceba c camoro Havana ee
MosiBReHws.

CeTb HacuuTbiBaeT bonee 190 antek
n 85 canoHoB onTWKK, WTaToM Bonee yem
1200 cOTpyAHWKOB, Liefiblo KOTOPOW ABNA-
€TCA MOBbILLEHNE KAuecTBa KW3HW miofew
C MOMOLLBIO LLUMPOKOrO CMEKTpa NpOAYyKTOB,
YCIyr 1 NPopeCcCUOHasIbHbIX KOHCYbTaLMWN.
C 2005 ropa “Farmacia Familiei" BHeppuna
MHHOBALIMOHHYIO KOHUenuuio B Pecnybnu-
ke Monpoga: health and beauty pharmacy,
ynenss ocoboe BHMMaHWe 3[OPOBbIO U Kpa-
coTe niopen.

YT0bbI BbIT BrInXKe K NI0ASM, NPOABUsKe-
Hue bpeHaa “Farmacia Familiei”, Havanocs
C HenpepbIBHOMO Pa3BUTUS anTeuHON CETU U
NOALEPMKaHUA BbICOKOTO YPOBHSI 06CHysKM-
BaHWSA B NPUSITHOW 0BCTaHOBKE, MOTOMY YTO
CEerofHA rnaeHas Lenb - NpegocTaBfeHne
YCNyr BbICLLEr0 KayecTBa W WHOMBMLYaSlb-
HbI/ MOAXOA K KaXOOMY KITUEHTY.

“Farmacia Familiei" - aTo bonbLue, uem
MPOCTO TOYKA MPOAAXM NeKapcTB, 3TO Me-
CTO, re Moboit NaureHT nosty4YaeT NoaaepsK-
Ky M npodpeccuoHasibHylo pekoMeHaaumio
(hapMaLieBTa, a crneunanmcTbl KOMNaHUM Ha-
XOOATCA B MOSIHOM MOHUMAHWEM W [OTOBbI
MOMOYb APYr APYrY B 5060 MOMEHT.

“Farmacia Familiei", B ToM uucne, - 370,
LLMPOKMIA aCCOPTUMEHT BbICOKOKAUeCTBEH-
HbIX [1ePMaTOMOMMYECKUX U KOCMETUYECKNX
MPOLYKTOB, KOTOPbIE Bbl HE CMOKETE HaWTK
B Apyrow chapmaLieBTn4ecKoit cetu!

“Farmacia Familiei" umeeT Bbicokve
CTaHOapTbl Oﬁcﬂy)KVIBaHI/IFI M Hanpasnaet
YCWUIUSt Ha BOCMUTaHWe “3[OpOBOro Ayxa B
3[,0poBOM Tene".

Declarantul/ Applicant/ 3assuTens: “Farmacia Familiei” SRL
Republica Moldova, MD-2032, mun. Chisinau, str. Burebista, 23

Tel: +373 22 402 601
www.farmaciafamiliei.md
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Ultimele produse noi ale Companiei LU-
KOIL sint motorina “ecto” i benzina pre-
mium-95 “ecto”. Calitatea superioara a
acestora corespunde standardelor de secu-
ritate ecologicd “EURO5".

LUKOIL-Moldova efectueaza vinzari
cu amanuntul a urmatoarelor tipuri de
produse:

* Motorina (in corespundere cu standar-
dele europene EUR05),

* Benzine, inclusiv cu cifrd octanica
mare (in corespundere cu standardele eu-
ropene EUR05),

* Gaz lichefiat,

» Gaz natural comprimat,

» Ulei ambalat de marca “LUKOIL" si
“TEBOIL".

Vanzarile cu ridicata ale LUKOIL-Moldo-
va includ, adaugator la produsele enumera-
te mai sus, vanzarile urmatoarelor produse:

* Ulei In vrac produs de uzinele compa-
niei “LUKOIL",

» Combustibil reactiv pentru aeronave.

Ultimate products of LUKOIL include
diesel fuel “ecto” and petrol “ecto”. High
quality of these products complies with en-
vironment security standards “EUR05".

LUKOIL-Moldova provides retail sale of
the following types of products:

- Diesel fuel (corresponding to Europe-
an standards EURO5),

« Petrol, including high-octane fuel (cor-
responding to European standards EVR05),

* Liquefied petroleum gas (LPG),

« Compressed natural gas (CNG),

 LUKOIL and “TEBOIL" brands of pack-
aged oils.

LUKOIL-Moldova wholesales include, in
addition to mentioned above products, sale
of:

* Unpackaged oils produced on Russian
LUKOIL refineries,

« Jet fuel for air transport.

CaMbiMK{ HOBbIMM MPOLYKTaMu KoMmna-
Hum LUKOIL aBnsioTcA nu3enbHoe TOMMvBO
“ecto” v 6eH3uH premium-95 “ecto”. Beico-
KOe KauecTBO [aHHbIX MPOLYKTOB COOTBET-
CTBYET CTpOruM TpeboBaHMAM 3Konorude-
CKMX cTaHpapToB “EBpo5”.

TYKOWIN-Monposa OCYLLECTBIS-
€T PO3HUYHYIO MPOAAKy CreAyloLwnX BUAOB
HedTenpoayKToB:

« [lusenbHoro Tonnmea (cooTBeTCTBYIO-
LLiee eBpOneickuM cTaHpapTam EBPO5),

* BEH3WHOB, B TOM UMCME C BbICOKOOK-
TaHOBbIM YMCIIOM (COOTBETCTBYIOLLIEE €BPO-
nevickum cTaHpaptam EBPO5),

» C)KMKEHHOT 0 rasa,

e TpUpOHOrO  KOMMPUMUPOBAHHOMO
rasa,

* ®acoBaHHbIX Maces1 TOProBbIX Mapok
“NYKOWIT" 1 “TEBOIL".

MenkoonTosble npopaski JTYKONI-Mon-
[OBa BKITIOYAIOT KPOME BbilLenepeuncneH-
HbIX MPOAYKTOB MPOAAxy:

+ HanmeHbix Macen npoussonctsa Poc-
cuitckmx HIM3 rpynnsl “JTYKOUN",

» PeaKTVBHOro Tonnmea Ans BO3MyLUHO-
ro TpaHcmopTa.

CARBURANT NOU
CU PROPRIETATI DE CURATIRE

i
RSN -
Nl T

-~

ENERGIE PURA
=

Declarantul/ Applicant/ 3aseuTens: iICS “Lukoil-Moldova” SRL
Republica Moldova, MD-2012, mun. Chisinau, str. Columna, 92
Tel: +373 22 212 290
www.lukoil.com
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Fabrica de confectii “lonel” SA fondat
in 1945 si este o companie cu experientd
bogatd si o capacitate mare de a produce
vestimentatie de calitate. Fabrica produce
si comercializeaza haine de stil clasic sub
trei branduri proprii:

“Giovanni Primo” si “IONEL” — pentru
barbati“Bella Prima” — pentru dame.

Compania colaboreaza cu parteneri din
Italia, Germania, Franta, Romania si produ-
ce vestimentatie pentru branduri de suc-
ces din aceste tari. In Moldova, fabrica are
o retea de magazine de firma, de aseme-
nea produse intreprinderei sunt disponibile
si in retea “Din inima branduri de Moldova”.
In fie care an Fabrica de confectii “lonel”
participa la concursul “Marca comerciala
a anului”, care este organizat de Camera
de Comert si Industrie a Republicii Moldo-
va, fabrica are cele mai mari 25 de premii
“Mercur de aur” si doud medalii de aur.

Garment factory “lonel" SA was found-
ed in 1945 and is a company with rich
experience and capabilities to produce
high-quality clothing. The company pro-
duces and sells classic clothes under three
brands: “Giovanni Primo" and “lonel" - for
men “Prima Bella" - for women. The com-
pany collaborates with partners from Italy,
Germany, France, Romania and produces
clothes for successful brands of the world.
In Moldova, the factory has a network of
shops, factories and collections available
on the net “Din inima branduri de Moldova"
. Every year factory “lonel" takes part in the
contest “Brand of the Year", organized by
the Chamber of Commerce of Moldova, in
an asset factory the factory has 25 high-
est awards “Golden Mercury" and two gold
medals.

Nominalizarea “Marca comercial3 responsabila social” / Nomination “Socially responsible
trademark” / HomnHaums “CoumanibHo 0TBETCTBEHHAas TOProBas Mapka”

CATEGORIA “MODA Sl ALTE PRODUSE DE LARG CONSUM”

LLseitHas dpabpuka “MoHen" SA ocHoBa-
Ha B 1945 rogy u aBnseTca koMnaHuen c 6o-
raTbiM OMbITOM U BO3MOKHOCTSIMW MPOU3BO-
OUTb KauyecTBeHHylo opexny. MpennpusTtve
MPOU3BOANT W NPOAAET KIaCcCUYECKyYIO Ofe-
®ay nog Tpems BpeHpamu:“Giovanni Primo”
n “lonel” - ans Mys)uuH“Prima Bella" - ons
MEHLLIVH.

KoMnaHus coTpyaHWYaeT ¢ napTHepamu
n3 Utanumn, Mepmanum, ®paHumn, PyMbiHum
¥ MPOU3BOAMT OAEKAY ANA YCMeLlHbIX 6peH-
[OB 3TUX cTpaHax. B Monpose, dhabpuka
“MeeT ceTb (OMPMEHHbIX MarasuHOB, Takske
Kornnekuun chabpukv focTynHbl B cetv “Din
inima branduri de Moldova". EskerogHo cha-
Bpuka “MoHen" MpUHUMaET yyacTue B KOH-
Kypce “ToproBasi Mapka roga", opraHuso-
BaHHOM TOProBO-TMPOMBILLNIEHHON NanaTon
MonpoBbl, B akTMBe habpukn 25 BbiCLUMX
Harpagn “3onoToit MepRrypuii" 1 iBe 30M0Tble
Mefanu.

Declarantul/ Applicant/ 3assuTens: FC “lonel” SA
Republica Moldova, MD-2001, mun. Chisinau, str. Bulgara, 47

Tel: +373 22 858 811
www.ionel.md
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Mobiasbanca — OTP Group se implica
activ in dezvoltarea proiectelor in comu-
nitate. Educatia financiara este unul din-
tre acestea. In 2019, sub patronajul bancii,
a fost infiintatd Fundatia pentru Educatie
Financiard “OK”, cu scopul de a sustine si
promova o atitudine financiara responsabi-
la Tn randul copiilor, tinerilor si adultilor din
Republica Moldova.

Axele prioritare de Responsabilitate So-
ciald Corporativa, aliniate la politica CSR a
Grupului OTP, sunt: cultura si arta, educa-
tia financiard, sanatatea, sportul, caritate
si voluntariat.

Cifrele care rezuma implicarea sociala
a bancii:

* Peste 7 milioane lei investiti in proiec-
te sociale si donatii;

* Peste 100.000 de persoane au benefi-
ciat de investitiile Mobiasbanca — OTP Group
n comunitate, dintre care circa 3000 copii;

» Peste 900 de ore de voluntariat ale
angajatiilor bancii n cadrul proiectelor
sociale;

* 40 dintre ATM-urile bancii au fost do-
tate cu sistem audio pentru slabi vazatori,
iar 7 — cu limbaj Braile,

» Acces pentru carucioare in 70% din
sucursalele bancii;

Fiind o companie social responsabi-
3, banca investeste in bunastarea comu-
nitatilor prin intermediul sponsorizarilor si
donatiilor, actiuni de caritate si voluntari-
at. Mobiasbanca - Grupul OTP s-a alaturat
eforturilor comune n perioada pandemi-
ei pentru sustinerea sistemului medical si
a donat doua laringoscoape video de ulti-
ma generatie si echipamente de protectie
Spitalului Clinic Republican. Suplimentar,
banca a sustinut printr-o donatie financiara
campania sociald “Salveaza viata”, organi-
zata de Asociatia Investitorilor din Romania
in RM (AIR), in scopul protejarii angajati-
lor de la punctele de frontierd cu Republi-
ca Moldova.

mobiasbanca

otp group

Mobiasbanca - OTP Group is actively in-
volved in the development of the social pro-
jects in community. Financial education is
one of them. In 2019, under the patronage
of the bank, was founded the “OK" Founda-
tion for Financial Education in order to sup-
port and promote a responsible financial
attitude among children, young people and
adults in the Republic of Moldova.

The priority axes of Corporate Social
Responsibility, aligned to the CSR policy of
the OTP Group, are: culture and art, finan-
cial education, health, sports, charity and
volunteering.

Key figures summarizing the bank's so-
cial involvement:

* Over 7 million mdl invested in sponso-
rships and donations;

 Over 100,000 people benefited from
the social investments of Mobiasbanca -
OTP Group in the community, out of them
3000 children;

« Over 900 volunteer hours of the bank's
employees within social projects;

» 40 of the bank's ATMs are equipped
with an audio system for the blind, and 7 -
with Braille,

» Access for wheelchairs, strollers, in
70% of the bank's branches.

Being a socially responsible company,
the bank invests in the wellfare of com-
munities through sponsorships and dona-
tions, charities and volunteering. During the
pandemic Mobiasbanca - OTP Group donat-
ed to the Republican Clinical Hospital two
Video-Laryngoscopes, produced in Germa-
ny and 500 sets of protective equipment
for doctors. More over, the bank support-
ed through a financial donation the social
campaign “Save Life", organized by the As-
sociation of Romanian Investors in the Re-
public of Moldova (AIR), in order to protect
employees at border points with the Repub-
lic of Moldova.

Mobiasbanca - OTP Group akT1BHO yya-
CTBYET B Pa3sBUTUM OOLLECTBEHHbIX MPOEK-
ToB. PuHaHCOBOe 0bpa3oBaHWe - OAMH K3
Hux. B 2019 ropy, non natpoHaToM bakKa,
6bin co3paH PoHp dmHaHcoBoro obpasosa-
Hust “OK" ¢ Lernbio NOAAEPIKKM U NPOABUSKE-
HUS OTBETCTBEHHOMO OTHOLLEHUA K CPUHaH-
COBbIM acrneKTaM Cpenun AeTew, MOMOAEKMN U
B3pocnbix Pecnybnuku Monposa.

[propuTeTHbIMKM HampasneHusMu Kop-
nopaTueHoi CouwmanbHoi OTBETCTBEHHOCTY,
cornacHo nosutukn OTP Group, sBnsioTcs:
KynbTypa W WCKYCCTBO, (puHaHcoBOe 06-
pa3oBaHue, 300poBbe, CMOpT, bnaroTsopu-
TEeNbHOCTb W BOJIOHTEPCTBO.

Linchpbl coumanbHom akTuBHOCTH baHKa:

* bonee 7 MWANMOHOB fEEB BfIOMEHO B
coLManbHble MPOEKTbI U MOXEPTBOBAHMS;

* bonee 100 000 yenoBek nonyunnu
coumanbHylo nopnepxky oT Mobiasbanca -
OTP Group, 13 Hux npumepHo 3000 peTten;

» bornee 900 BONMOHTEPCKMX YacoB CO-
TPYOHWKOB BaHKa B CoOLMaribHbIX MPOEKTaXx;

* 40 BbaHKkoMaToB DaHKa oCHalleHbl ay-
OMOCWCTEMON AN CrnenbiX, @ 7 - CUCTEMOW
Bbpanns,

« [loctyn anga konscok B 70% oTneneHui
HaHka

Bynyuun coumanbHo 0TBETCTBEHHOM KOM-
naHvien, baHk MHBeCTMpyeT B BnarococTos-
Hue obLlecTBa MOCPEACTBOM CMOHCOPCTBA U
MOXepTBOBaHWI, BnaroTBOPUTENbHbBIX MPO-
€KTOB W BONOHTepcTBa. Mobiasbanca — OTP
Group NPUCOERNHUICS K OBLLMM YCUIAM BO
BPeMSA MaHAeMUW LS NOAAEPKKA MeAULNH-
CKOW cucTeMbl 1 nogapun PecnybnukaHckon
KNUHUYecKol BonbHULE [iBa COBPEMEHHbIX
BWOEONAapUHrockona M 3awuTHoe obopy-
posaHue. Kpome Toro, BaHk nopgepskan 3a
cyeT HWMHAHCOBbLIX MOMEPTBOBAHWIA COLM-
arnbHylo KaMmnaHuio “Crnacem wusHb", opra-
HM30BaHHYI Accouyaunent PyMbIHCKUX WH-
BecTopoB B Pecnybnuke Monposa (AIR) ¢
LieNibio 3aLLMTbl COTPYOHMKOB Ha MOrpaHny-
HbIX MyHKTax Pecnybnukn Monposa.

Declarantul/ Applicant/ 3assuTtens: Mobiasbanca — OTP Group S.A.
Republica Moldova, MD-2012, mun. Chisinau, bd. Stefan cel Mare si Sfant, 81A
Tel: +373 22 256 456
www.mobiasbanca.md

&, mobiasbanca
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ICS “Premier Energy Distribution” SA
este cel mai mare operator privat de dis-
tributie a energiei electrice din Republica
Moldova. intreprinderea deserveste o arie
de circa 70% din teritoriul tarii, in 21 din
cele 37 de raioane si Tn municipiul Chisinau,
distribuind energie electricd celor peste
920.000 de consumatori din centrul si su-
dul tarii.

Imbunétatirea calitatii furnizarii energi-
ei electrice este o prioritate pentru Premier
Energy Distribution. An de an intreprinderea
desfasoara proiecte de renovare conform
planului investitional pentru Tmbunatatirea
eficientei si pentru cresterea calitatii servi-
ciilor. Intreprinderea are o experient3 vasts
europeand, de peste doud decenii Tn dome-
niul electroenergetic, implementand cele
mai bune practici si standarde europene de
gestiune si investind peste 303 de milioane
de euro in modernizarea si extinderea re-
telelor electrice pentru imbunatatirea efici-
entei si pentru cresterea calitatii serviciilor.

Dincolo de beneficiile evidente pentru
consumatori si de efectul pozitiv asupra re-
zultatelor operationale ale companiei, acest
efort se reflecta si in contributia directa la
dezvoltarea economiei moldovenesti.

Marca comerciald Premier Energy a
fost lansata in Republica Moldova pe data
de 11 decembrie 2019, substituind marca

anterioar3 “Gas Natural Fenosa’.

CATEGORIA “PRODUSE Sl SERVICII iN DOMENIUL ENERGETICII SI
CONSTRUCTIILOR”

PREMIER
ENERGY

DISTRIBUTION

ICS “Premier Energy Distribution" SA
is the largest private electricity distributor
in the Republic of Moldova. The company
serves an area of about 70% of the coun-
try's territory, in 21 of the 37 districts and
in Chisinau, distributing electricity to over
920,000 consumers in the center and south
of the country.

Improving the quality of electricity sup-
ply is a priority for Premier Energy Distri-
bution. Every year the company carries out
renovation projects according to the invest-
ment plan to improve efficiency and in-
crease the quality of services. The compa-
ny has an extensive European experience of
over two decades in the electricity sector,
implementing the best practices and Euro-
pean management standards and investing
over 303 million euros in modernization and
development of electricity networks with
purpose to improve efficiency and to in-
crease service quality.

Beyond the obvious benefits for cus-
tomers and the positive effect on the com-
pany's operating results, this effort is also
reflected in the direct contribution to the
development of the Moldovan economy.

The Premier Energy trademark was
launched in the Republic of Moldova on De-
cember 11, 2019, replacing the previous
trademark “Gas Natural Fenosa".

Nominalizarea “Marca comercial3 responsabila social” / Nomination “Socially responsible

trademark” / HomuHaums “CouynanbHo oTBeTCTBEeHHas TOproeasi Mapka”

iCS “Premier Energy Distribution" SA -
KPYMHEMLLIMIA YaCTHbIA ANCTPUObLIOTOP 3MneK-
TpoaHeprun B Pecnybnvke Monposa. Kom-
naHwust 0bcnyxmsaeT okono 70% Tepputopum
CTpaHbl B 21 13 37 paitoHoB v B KuwinHese,
pacnpefenss 3nekTposHepruio bonee yem
920 000 noTtpebuTenen B LeHTpe U Ha lore
CTPaHbl.

lMoBbILLeHWe KavecTBa 3MeKTPOCHabe-
HMS ABMSieTCA npuopuTeToM Ana Premier
Energy Distribution. ExerogHo komnaHus
BbIMOJSIHAET MPOEeKTbl peHoBauun B COOT-
BETCTBUMM C WHBECTULIMOHHBIM MaHOM LA
noBbILLeHNs 3DEKTUBHOCTM U KauyecTBa
ycnyr. KoMnanvsi uMeeT 06LIMPHBIA eBpo-
nemckuin onbiT Bofee ABYX AECATUNETWIA B
0bnacTn 3neKTPO3HepreTvkX, BHeApss ne-
PEenoBoi OMbIT U eBpOMnenckue CTaHmapTbl
ynpasneHus v uHesectupys 6onee 303 mun-
NMOHOB €BPO B MOJEPHW3aLMIO U paclumpe-
HME 3MEKTPUYECKMX CeTeit AN1S MOBbILLEHUS
3PPEKTUBHOCTU U KayecTBa YCnyr.

[loMMMO oueBMAHbIX npevMyLlecTs AnAd
KIMMEHTOB W MOJIOXKUTENIbHOI0 BJIMAHUA Ha
pe3ynbTaTbl OeATeSIbHOCTU KOMMaHuW, 31U
YCUNUA TakXKe OTpaxkaloTCAa B NPAMOM BKa-
e B pa3BuUTne 3KOHOMUKN Monposbl.

Toprosas Mapka Premier Energy 6bina
3anyLleHa B Pecnybnunke Monposa 11 peka-
6ps 2019 ropa, 3aMeHuB NpeabiayLLyio Top-
royto Mapky Gas Natural Fenosa.

Declarantul/ Applicant/ 3aseuTens: ICS “Premier Energy Distribution” SA
Republica Moldova, MD-2024, mun. Chisinau, str. Andrei Doga, nr.4

Tel: +373 22 431 111

Punem in miscare energia,
pentru ca energia pune

. PREMIER Q5
In miscare lumea.

ENERGY

DISTRIBUTION

www.premierenergydistribution.md
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Compania “VIRIM-IMPEX" SRL func-
tioneaza pe piata din 2003 si este in pre-
zent una dintre primele cinci companii far-
maceutice de pe piata Republicii Moldova,
specializatd n importul si vanzarea de
medicamente si produse medicale, para-
farmaceutice, produse biologice aditivi ac-
tivi, precum si ierburi si ceaiuri de plante,
produse cosmeceutice.

Scopul companiei “VIRIM-IMPEX” este
de a satisface cererea populatiei pentru
medicamente, produse medicale, precum
si cosmetice organice naturale care au pro-
prietati benefice atat pentru SANATATE, cat
si pentru frumusete, precum si imbunatati-
rea continua a calitatii serviciilor furnizate,
oferind clientilor produse de cea mai inalta
calitate care sustin un stil de viatd sanatos.

SRL “VIRIM-IMPEX" dispune de un sis-
tem de distributie propriu pentru produse-
le sale printr-un lant de retail specializat
de magazine si farmacii “Sanatate Market”,
pentru a creste gradul de constientizare,
volumul vanzarilor, extinderea bazei de cli-
enti si, de asemenea, a vinde produse prin
intermediul magazinului online SANATATE
MARKET.MD ON-LINE cu livrare la domiciliu.

Serviciile de distributie furnizate aco-
perd toate regiunile Republicii Moldova si
se desfdsoard prin Centrul Logistic situ-
at in Chisindu, asigurand acoperire pentru
92% din farmaciile inregistrate din Republi-
ca Moldova si alte companii farmaceutice
angro. Si, de asemenea, sunt create condi-
tii favorabile pentru cresterea profesionala
a angajatilor.

Continutul de ingrediente naturale si
0 gama larga de produse sunt principalele
componente ale succesului companiei.

Factorii care afecteaza pozitiv ocupa-
rea unei pozitii dominante a companiei pe
piata internd sunt: fnregistrarea marcilor
comerciale, unicitatea produselor importa-
te, utilitate exceptionald pentru consuma-
tor, respectarea directiei de moda, popula-
ritatea marcii propuse. Odata cu cresterea
pozitiei dominante pe piatd, creste si loiali-
tatea cumparatorului fatd de produsele ofe-
rite ale companiei.

Sanatate

&Y MARKET

The company “VIRIM-IMPEX" LLC has
been operating on the market since 2003 and
is currently one of the top five pharmaceuti-
cal companies on the market of the Republic
of Moldova, specializing in the import and sale
of medicines and medical products, paraphar-
macies, biological active additives, as well as
herbs and herbal teas, cosmeceuticals.

The goal of the company “VIRIM-IMPEX" is
to meet the demand of the population for med-
icines, medical products, as well as natural or-
ganic cosmetics that have beneficial properties
for BOTH HEALTH AND BEAUTY, as well as con-
tinuous improvement of the quality of services
provided, providing customers with the highest
quality goods supporting a healthy lifestyle.

LLC “VIRIM-IMPEX" has its own dis-
tribution system of its products through
a specialized retail network of stores and
pharmacies “Sanatate Market", in order to
increase awareness, sales volume, expand
its customer base, and also sells products
through the online store SANATATE MAR-
KET.MD ON-LINE with home delivery.

The provided distribution services cover
all regions of the Republic of Moldova and
are carried out through the Logistics Center
located in Chisinau, providing coverage for
92% of registered pharmacies in the Repub-
lic of Moldova and other wholesale phar-
maceutical companies. And also favorable
conditions are created for the professional
growth of employees.

The content of natural ingredients and a
wide range of products are the main com-
ponents of the company's success.

Factors that positively affect the occu-
pation of a dominant position of the compa-
ny in the domestic market are: registration
of trademarks, the uniqueness of import-
ed products, exceptional utility for the con-
sumer, compliance with the fashion direc-
tion, popularity of the proposed brand. Along
with the increase in the dominant position in
the market, also increases the loyalty of the
buyer to the offered products of the company.

Nominalizarea “Marca comercial3 responsabila social” / Nomination “Socially responsible
trademark” / HomnHaums “CoumanibHo 0TBETCTBEHHAas TOProBas Mapka”

CATEGORIA “PRODUSE SI SERVICII DE SANATATE S| FRUMUSETE"

Komnahus “VIRIM-IMPEX" SRL paboTtaet
Ha pbiHke ¢ 2003 rofa 1 B HacTosLLee BpeMs
BXOMMT B MEepBYI0 NATEpKy chapMaLieBTuye-
CKUX KOMMaHui Ha pbliHKe Pecnybnnku Mon-
[0Ba, CMeLManu3npyloLLIMXcsa Ha uMnopTe u
npofaske MeAVKaMeHTOB U MEAMULIMHCKNX 13-
Lenuin, napadpapMaLedTVKM, KOCMELLeBTU-
Kn, Bronornyecknx akTuBHbix fobBaBOK, a
TaKkxe TpaB W hUTOYaEB,

Llenb koMnanun “VIRIM-IMPEX"- ynoB-
NETBOPUTb CMPOC HaCeneHus Ha Memuka-
MEHTbI, MELULIMHCKME WU3AENUs, a TaKKe Ha
HaTypanbHble OpraHuyeckne KocMeTuye-
Ckue cpefcTsa, obrapaoliye nonesHbiMu
csoiicteamn KAK ANA 3[0POBbA, TAK U
0519 KPACOTHI, a Takxe nocTosiHHOE ynyy-
LLIeHWe KauyecTBa NpefoCTaBnsAeMbIX YCMyr,
NPEROCTaBNEHUA KIIMEHTaM TOBapOB BbICO-
YanLlero KayecTsa, NMOAAEPMKMBAIOLLMX 3A0-
POBbIN 06pa3 U3HK.

SRL “VIRIM-IMPEX" nmeeT cobCTBEHHYI0
CUCTeMy AMCTPMBYLIMM CBOEV NPOAYKLMK Ye-
pes CrneumasniM3npoBaHHyIo PO3HUYHYIO CeTb
MarasuHoB ¥ anTek “Sanatate Market", c
Lenblo yBENUYEHUA Yy3HaBaeMoCT, obbe-
Ma MNpOoLaX, pacLUMpeHnsi CBOeW KIMEeHTCKOW
6a3bl, @ TaKXKE OCYLLECTBNSET MPOLANKY NPO-
DyKUMK Yepes MHTepHeT Mara3uH SANATATE
MARKET.MD ON-LINE ¢ goctaBkoi Ha foM.

Oka3saHHble AMCTPUDLIOTOPCKME YCIyru
MOKPbIBaIOT BCe pernoHbl Pecnybnunku Mon-
[0Ba M OCYLLECTBMAIOTCA NocpencTsom Jlo-
TMCTUYECKOrO LIeHTPa, PaCroNOMEHHOTO B
KuwmHese, obecneunBaioliero mnokpbiTe
92% 3aperucTpupoBaHHbIX anTtek B Pecny-
6nuke MonpoBa u fpyrvx onToBbIX papma-
LIeBTUYECKMX KOMMaHUI. A Takske co3paloTcs
BnaronpusTHble ycrnoBus Ans npodpeccuo-
HanbHOro pocTa COTPYAHUKOB.

ConepkaHue HaTypanbHbIX WMHrpeau-
€HTOB U LUMPOKWIA acCOPTUMEHT MPOAYK-
UMM — 3TO rNaBHble COCTaBMAIOLLMe ycrexa
KOMMaHWu.

daKTopaMy MONOMUTENBHO BRMSIOLLME
Ha 3aHATWe [OMUHVPYIOLLEro MOJIOKEHUS
KOMMaHWM Ha BHYTPEHHEM pbiHKe SBNAETCS:
perucTpaumsi TOBApHbIX 3HaKOB, YHWUKamb-
HOCTb MMMOPTMPYEMOI MPOAYKLMM, UCKII0-
unMTenbHas nonesHocTb Ans notpebutens,
COOTBETCTBME HaMpaBreHuio Mofbl, U3BECT-
HocTb npeanaraemoro 6peHpa. BmecTe ¢
YBENUYEHNEM AOMUHMPYIOLLErO MOSIOKEHNS
Ha pbIHKE, TaKXKe YBENMUMBAETCS W NOANb-
HOCTb MOKynaTens K npefnaraemMoii NpopyK-
LMW KOMMaHuK.

Declarantul/ Applicant/ 3assuTens: “Virim Impex” SRL
Republica Moldova, MD 2060, mun. Chisinau, bd. Dacia, 58/12

Tel: +373 22 406 784
www.sanatatemarket.md

Recomandat de medicii
din Republica Moldova!
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Fiind succesorul de drept al primei com-
panii petroliere din tara noastrd “Moldupr-
neftesnabsbit” (MongynpHedTecHabcbbIT),
fondata la 23 februarie 1944, I.M. “Tirex Pe-
trol” S.A. a devenit unul dintre liderii deta-
sati ai pietei produselor petroliere din Repu-
blica Moldova.

1M “Tirex Petrol” S.A. este o companie
petroliera angajatad in comertul cu ridicata
si amanuntul de produse petroliere, care
opereaza actualmente cu o retea de 80 sta-
tii de alimentare si 70 magazine pe intreg
teritoriul Republicii Moldova, oferind solutii
concrete, realiste si flexibile, in scopul asi-
gurdrii unei game complexe de servicii si
produse pentru consumatori.

Societatea se bazeaza pe valori ferme,
parametri de calitate, transparenta, res-
ponsabilitate, concurenta libera si loiala, iar
principalele obiective sunt:

- dezvoltarea dinamica a unei compa-
nii moderne;

- prestarea serviciilor si produselor de
cea mai Tnalta calitate;

- investirea in modernizarea tehnologi-
ca a statiilor Peco pentru a raspunde tutu-
ror cerintelor clientilor.

Oferim angajatilor nostri multe opor-
tunitati de dezvoltare profesionald, pentru
a asigura progresul continuu a companiei
atéat pe plan national, cat si international.

CATEGORIA “PRODUSE SI SERVICII iN DOMENIUL ENERGETICII SI
CONSTRUCTIILOR"

(2
@

Being the legal successor of the first
oil company in our country “Molduprneft-
esnabsbyt” (Molduprneftesnabsbyt), found-
ed on February 23, 1944, “Tirex Petrol"
J.S.C. became one of the undisputed lead-
ers of the oil products market in the Repub-
lic of Moldova.

TIREX

“Tirex Petrol" J.S.C. an oil company en-
gaged in the wholesale and retail trade of
petroleum products, which currently has a
network of 80 filling stations and 70 stores
throughout the Republic of Moldova, offer-
ing tangible, realistic and flexible solutions
to provide a comprehensive range of servic-
es to consumers.

The company is based on strong values,
quality parameters, transparency, respon-
sibility, free and fair competition. The main
objectives are:

- dynamic development of a modern
company;

- provision of services and products of
the highest quality;

- investment in the technological mod-
ernization of filling stations to meet all cus-
tomer requirements.

We offer our employees many profes-
sional development opportunities to ensure
the continuous development of the compa-
ny both nationally and internationally.

¥

¥

Nominalizarea “Rebranding” / Nomination “Rebranding” / HomuHauus “PebpaHguHr”

fBNAAcb NpaBOMPEEMHUKOM MNepBoOi B
Halleii cTpaHe HeddTsHOM KoMnaHun “Mor-
pynpHedpTecHabebbIT',  ocHoBaHHOW 23
hespans 1944 ropa, “Tirex Petrol" A.O. cTa-
na opgHUM 13 6e3yCrioBHbIX MUOEPOB PbiHKa
HedTenpoaykTos B Pecnybnnke Monposa.

“Tirex Petrol" A.0. HedpTsiHas KoMmna-
HUA, 3aHWMAIOLLLAsACS ONTOBON W PO3HUYHOW
ToproBrieit HedbTenpopykTaMu, KoTopas B
HacTosLwee BpeMsi uMeeT ceTb u3 80 aBTo-
3anpaBoyHbIX CTaHuuin U 70 MarasvHoB Mo
Bceit Pecnybnvke Monposa, npeanaras KOH-
KpETHblEe, peanucTuyHble 1 rimbkue peLleHums
ons obecneyeHnss KOMMMEKCHOMO CreKTpa
ycnyr ans notpebutenei.

KomnaHus ocHoBaHa Ha TBEpPAbIX LeH-
HOCTAX, NapaMeTpax KayecTBa, NPo3pavyHo-
CTW, OTBETCTBEHHOCTU, CBOBOAHOM U uecT-
HOW KOHKYpeHUun. OCHOBHBIMM  LIENAMU
ABMAIOTCA:

- OMHaMW4yHOEe pa3BuTUe COBpeMeHHOVI
KOMMNaHuu;

- NpepocTaBneHne YCnyr W npoayKToB
BbICOYAIILLEro KauecTsa;

- WHBECTWPOBAHWe B TEXHOOrMYECKYIO
MopaepHu3aumio ctaHumin A3C anqa ynosnet-
BOpEHUsi Bcex TpebOoBaHUit KNMEHTOB.

Mbl npennaraeM HalMM COTPYOHWMKaM
MHOMKEeCTBO BO3MOXHOCTeW pana npodec-
CUOHanbHOro pasBuTuhs, uTobbl 0becneunTsb
HEMpepbIBHOE PasBUTHE KOMMaHUM KaKk Ha
HauMoHallbHOM, TaK M Ha MeXLyHapoaHOM
YPOBHeE.

Declarantul/ Applicant/ 3aseuTens: IM “Tirex Petrol” SA
Republica Moldova, MD-2012, mun. Chisinau, str. Armeneasca, 28

Tel: +373 22 200 777
www.tirexpetrol.com
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“Franzeluta” S.A. tine pasul inovatiilor
si cerintelor pietei!

S-au perindat mai bine de peste sapte
decenii de cand “Franzeluta” isi pastreaza
numele sonor n industria produselor de pa-
nificatie din tara. Este intreprinderea care,
de-a lungul timpului, a rdmas fideld tra-
ditiilor, a urcat treptele ascensiunii si si-a
mentinut constantd pozitia pe piedestalul
aprecierilor consumatorilor. Pand in pre-
zent, este acel producator care ofera con-
sumatorilor posibilitatea de a redescoperi,
n fiecare produs, gustul de acasd, gustul
copildriei.

Palmaresul produselor marca “Fran-
zeluta” este unul de-a dreptul impunator,
de la calitate pana la cantitate (aproxima-
tiv 500): produse de panificatie, cofetarie,
patiserie, produse din vafe inclusiv paste
fainoase.

“Franzeluta” si onoreaza cu demnitate
rolul important ce-i revine in asigurarea se-
curitatii alimentare a tarii si a stiut mereu
sa tina piept oricarei provocari. $i in acest
an dificil, intreprinderea a reusit sa fie la ni-
velul statutului pe care |-a cucerit prin ac-
tivitate ireprosabila timp de decenii, atat pe
piata intern3, cat si cea externa. “Permi-
sul de acces” pentru pietele din UE, cat si
SUA, este certificatul de nivel international
pe care il detine intreprinderea - ISO 22000
“Sistem de management al sigurantei ali-
mentelor. Cerinte pentru orice organizatie
din lantul alimentar”.

An de an, se fac pasi importanti in ve-
derea dezvoltarii intreprinderii. Sistema-
tic sunt lansate produse noi, iar rezultatele
bune inregistrate pana acum permit Com-
binatului de panificatie “Franzeluta” S.A. sa
priveascd cu multa incredere n viitor!

CATEGORIA “PRODUSE ALIMENTARE"

Franzeluga

FONDAT iN 1947

“Franzeluta” JSC - keep up with innova-
tions and market trends!

“Franzeluta” maintains the leading po-
sition in the industry bakeries for over sev-
enty years. The company, which has al-
ways remained faithful to tradition, has
achieved a stable position on the pedestal
of consumer appreciation. A manufacturer
that provides consumers with the opportu-
nity to rediscover the taste of childhood and
home in every product it makes.

An impressive range of “Franzeluta"
brand products includes about five hundred
names of bakery, pastry, waffle, crisp bread
rings, as well as pasta.

“Franzeluta” with dignity refers to its
important role in ensuring food security of
the country and always know how to face
the challenges. And in this difficult year,
the company managed to remain at the
high level that has been achieved for dec-
ades both in the domestic and foreign mar-
kets. The “pass” for the EU and US markets
is the international certificate “ISO 22000"
“Food Safety Management System", which
is owned by the company.

From year to year, serious steps are
being taken in the development of the
enterprise.

Systematic production of new products
and the excellent results allow “Franzelu-
ta" JSC look with great confidence in the
future!

A.0. “Franzeluta” - B HOT'y C MHHOBaLMS-
MU 1 TpeboBaHMAMK pbiHKa!

Kuwmnesckuin - xnebokombuHat  A.O.
“Franzeluta” coxpaHseT nuaupyiolime no-
31LMM B MHLYCTPUM XnebornekapHoro npous-
BOACTBa Ha MpoTsiskeHun Bonee cemupecs-
™™ neT. [peanpuaTve, KOTOpoe HeW3MeHHO
COXpaHsAA BEpPHOCTb TPaAULMAM, LOCTUrHYM
cTabunbHOM NO3WUMK Ha NbefecTane noTpe-
6uTenbcKoi npusHaTensHocTu. lMpounssoan-
Tenb, KOTOPbIA NpenocTaBnaeT notpebute-
NSIM BO3MOXHOCTb 3aHOBO OTKpbIBATb ASIst
cebs BKYC [eTCTBa W pOLHOro AOMa B Ka-
KIOM BbIMyCKaEMOM W3AENUM.

BHYLUMTENBHBI  aCCOPTUMEHT MPOAYK-
umm Mapku “Franzeluta" BkrioyaeT oKoso
NATUCOT HaUMeHoBaHUN  xnebobynouyHbIX,
KOHOMTEPCKMX, BadbernbHbIX, BapaHOuHbIX, a
TaKXe MaKapOHHbIX U3AENUIA.

A.0. “Franzeluta" c LOCTOWHCTBOM OTHO-
CUTCS K CBOEW BaskHOM ponu B obecneyeHnm
NPOAOBOSNbCTBEHHOW Be30MacHOCTU CTpaHbl
W BCerpa 3HaeT, Kak MpOTUBOCTOSThb BbI30-
BaM. M B 3TOM CITOKHOM rofy, npeanpusTuio
YLarnocb OCTaTbCH Ha TOM BbICOKOM YpOB-
He, KOTOpbIN BbIN LOCTUMHYT AeCATUNETUAMM
KaK Ha BHYTPEHHEM pbIHKe, TaK U B 3KCMop-
TMpyeMbix cTpaHax. ‘TlpomyckoM" ans pbiH-
koB EC n CLLA saBnsetcs MesayHaponHbIi
cepTudomkat “ISO 22000" “CuctemMa MeHen-
MMeHTa 6e30macHOCTU MULLEBbIX MPOAYK-
TOB", KOTOPbIM BrafeeT npeanpuaTue.

/3 ropa B rop, npeanpuHMMaloTCsA ce-
PbE3Hble LIarn B PasBUTUM MPeAnpUATHS.
CucteMaTMyeCKMn  BbIMYCK HOBbIX K3Ae-
N WM OTNWYHbIE pe3ynbTaTbl MO3BOSSIOT
KuwuHesckoMy  xnebokombuHaty  A.O.
“Franzeluta" cMoTpeTb ¢ bonbLLOW yBEpEH-
HocTbio B BynyLuee!

Declarantul/ Applicant/ 3asButens: CP “Franzeluta” SA
Republica Moldova, MD-2032, mun. Chisinau, str. Sarmizegetusa, 30
Tel: +373 22 551 445
www.franzeluta.info
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Istoria Invitro Diagnostics a inceput in
anul 2014 si actualmente este una din cele
mai mari institutii medico-sanitare private
din Republica Moldova, specializatd in di-
agnosticul de laborator si oferirea de con-
sultatii medicale. Nivelul international de
calitate, deservire exceptionala si solutiile
inovatoare de diagnosticare reprezinta prin-
cipalele prioritati ale activitatii noastre.

Diagnosticul de laborator permite ale-
gerea deciziilor medicale corecte, a tra-
tamentului sau chiar a tipului interventiei
optime pentru pacient, pe baza tuturor fac-
torilor importanti: de la investigatii simple
de rutind, la investigatii de o performanta
tehnologica Tnalta precum sunt testele ge-
netice personalizate. Laboratorul este dotat
cu echipament de ultima generatie.

Controlul calitatii reprezintd unul din
principalele obiective Invitro Diagnostics
si confirma exactitatea si calitatea tuturor
analizelor de laborator efectuate. Un avan-
taj important al laboratorului nostru, este
posibilitatea de a consulta medicii specia-
listi si a efectua investigatii USG.

Astazi, Invitro Diagnostics deserveste
cu succes clientii in 20 centre de recolta-
re a analizelor medicale pe teritoriul Repu-
blicii Moldova. Ne propunem sa ne dezvol-
tdm n continuare, pentru a putea oferi cele
mai bune servicii si 0 gama cat mai extinsa
de analize.

Invitro Diagnostics urmareste tendinte-
te internationale care sunt orientate spre
medicina personalizata, bazata pe cercetari
genetice si pe principiul unei abordari indi-
viduale Tn diagnosticul maladiilor genetice.

INVITRO

DIAGNOSTICS

The history of Invitro Diagnostics be-
gan in 2014 and currently is one of the larg-
est private healthcare institution in the Re-
public of Moldova, specialized in laboratory
diagnosis and medical consultation. The
international quality level, exceptional ser-
vice and innovative diagnostic solutions are
the main priorities of our work.

Laboratory diagnosis allows choosing
the right medical decisions, treatment, or
even the type of intervention optimal for
the patient, based on all the important fac-
tors: from simple routine investigations to
high-tech investigations such as personal-
ized genetic testing.

The laboratory is equipped with the
most modern equipment.

Quality control is one of the main objec-
tives of Invitro Diagnostics and confirms the
accuracy and quality of all laboratory ana-
lyzes performed. An important advantage
of our laboratory is the possibility to con-
sult our specialists and perform ultrasound
investigations.

Invitro Diagnostics successfully pro-
vides medical services in 20 medical
centers on the territory of the Republic of
Moldova. We plan to further develop, in
order to provide the best services and a
broader range of medical tests.

Invitro Diagnostics follows internation-
al trends that are oriented towards person-
alized medicine, based on genetic research
and the principle of an individual approach
in the diagnosis of genetic diseases.

Mctopusa Invitro Diagnostics Havanacb
B 2014 rogy ¥ Ha CerogHALLHUA [eHb
ABMSETCA OfHWM W3 KPYMHEMLUMX YaCTHbIX
MEOULIMHCKMX yupexaeHun B P. Monposa,
cneumanuamMpylolascs Ha nabopaTopHon
AVarHoCTUKE N MeANLIMHCKOM KOHCYIbTaLMu.
MexayHapooHbli  ypOBEeHb  KauecTBa,
UCKITIOUYMTENbHBIA CEPBUC U MHHOBALIMOHHbIE
OMarHoCcTUUYeCKMe  pelleHust  sIBMSIoTCS
OCHOBHbIMM npuopuTeTamu HaLlen
AEATENbHOCTH.

JTabopaTopHasi aMarHocTuka nossonseT
BblbMpaTb  NpaBulbHble  MeOMUMHCKUe
peLleHns,  JleyeHue WM pJaske  Tvn
ONTUMasbHOr0 BMeLLaTenbCTBa ons
nauueHTa, Ha OCHOBaHMM BCEX BasKHbIX
(pakTOpOB:  OT  MPOCTbIX  PYTUHHBIX
WCCNEefoBaHU 10 BbICOKOTEXHOJIOMMYHbBIX
“ccrnenoBanui, TaKux Kak
nepcoHanM3npoBaHHoe reHeTuyeckoe
TecTupoBaHue. [labopaTopusi ocHalleHa
CaMbIM COBpeMeHHbIM 060pyaoBaHNEM.

KoHTpornb kavecTBa siBNsieTCA OfHOW U3
HalLMX OCHOBHbIX 3afay W MOLTBEPXKLAET
TOYHOCTb M KayecTBO BCEX BbIMOSIHEHHbIX
nabopaTopHbIx aHanusos. BaskHbIM
NPeMMyLLLecCTBOM  Halleir  nabopatopum
SBIIAETCA BO3MOXHOCTb KOHCYNbTUPOBATLCS
C  MEQUUMHCKMMM  cheumanucTamum  w
nposecTn ¥3W nccnenosanus.

Ceroghs Invitro Diagnostics
ycnewHo obcnyxuBaeT KmeHToB B 20-Tu
MEOMLMHCKMX LieHTpax Ha Tepputopun P.
Monposa. Mbl cTpeMuMcAa K [arnibHeneMy
pas3BuTMIO, 4TOBbI MMETb  BO3MOMKHOCTb
npeanarath flyylne yCnyru 1 MakCMManbHo
LUIMPOKMIA CNEKTP aHanws.

Declarantul/ Applicant/ 3assuTens: “Invitro Diagnostics” SRL
Republica Moldova, MD-2025, mun. Chisinau, str. N. Testemitanu, 19/1

Tel: +373 22 903 999
www.invitro.md

Performanta
prin analize si
consultatit medicale

INVITRO

DIAGNOSTICS
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METRO Cash & Carry Moldova si-a des-
chis usile pentru clientii sdi in Decembrie
2004, 1n orasul Chisinau, fiind si prima com-
panie care a introdus pe piata din Moldova
un nou sistem de vanzare — cash & carry.
Inca de la intrarea sa pe piatd, compa-
nia si-a concentrat activitatea pentru a le
oferi clientilor sai o gama variata de peste
25.000 de articole alimentare si nealimen-
tare, cu un raport optim calitate-pret.

Pentru a consolida parteneriatul pe
care 1l are cu ai sai clienti profesionisti, din
industria ospitaliera si revanzatori, in aprilie
2010 METRO Cash & Carry Moldova lansea-
za serviciul Livrare. Oferind astfel oportu-
nitatea clientilor de a primi de la un furni-
zor de incredere sortimentul si calitatea de
care au nevoie. La finele anului 2019, com-
pania a introdus serviciul de comert elec-
tronic si livrare la domiciliu pentru clientii
sdi persoane fizice, ceea ce a fost opor-
tun si un serviciu apreciat in anul de criza
pandemica.

Fiecare unitate ce opereaza cu produ-
sele alimentare trebuie sa respecte princi-
piile care vor asigura siguranta alimentara
si vor minimiza riscurile pentru sanatatea
consumatorilor. Compania METRO Cash &
Carry Moldova are implementat sistemul
HACCP de la deschidere, iar in anul 2015 a
fost certificata in conformitate cu standar-
dul international ISO 22000:2005 (sistem
de management al sigurantei alimentului)
care identifica, evalueazd si controleaza
toate pericolele si riscurile, care sunt gene-
rate de materii prime, incinte, mediu, per-
sonal, echipamente sau procesele de pro-
ductie. Aceasta implicd mai multe etape
menite sa analizeze Tn detaliu procesul de
productie si sa identifice toate riscurile po-
sibile care ar putea prejudicia consumatori-
lor. Deoarece sistemul de management al
calitatii si implicit principiile de sustenabi-
litate sunt prioritare in strategia de afacere
a companiei, METRO Cash & Carry Moldo-
va are implementat si respecta standardul
intern de calitate elaborat si mentinut de
METRO Group; coopereaza cu furnizorii sai
pentru a asigura trasabilitatea si reactivita-
tea la reclamatii.

Nu fncetdm sd cautam solutii si sa fa-
cem tot ce ne sta in puteri, astfel Incit cli-
entul sa aiba placerea sa revind In magazi-
nele noastre, deoarece “Succesul clientilor
nostri este afacerea noastrd”.

[ ”
Penyrauuﬂ n posepune

CATEGORIA “SERVICII DE CONSUM SI VANZARI CU AMANUNTUL"

METRO

METRO Cash & Carry Moldova opened the
doors for its clients in December 2004 in Chis-
inau, being also the first company to introduce
a new sale system in Moldova — cash & carry.
Since entering the market, the company has
focused on providing its clients with a wide
range of more than 25.000 of food and non-
food items with the best price-quality ratio.

In order to strengthen the partnership
with its professional clients from the hospital-
ity industry and traders, METRO Cash & Carry
Moldova launched the Delivery service in April
2010. As a result, the clients have the oppor-
tunity to get the needed assortment and qual-
ity from a reliable supplier. At the end of 2019,
the company introduced the e-commerce
service and home delivery for its individual
customers, which was opportune and an ap-
preciated service in the year of the pandem-
ic crisis.

Every company dealing with foodstuffs
should comply with the principles that en-
sure food safety and minimize the risks to
consumers’ health. The METRO Cash & Car-
ry Moldova has implemented the HACCP sys-
tem after opening, and in 2015 it was certified
in accordance with the international stand-
ard 1S0 22000:2005 (the food safety manage-
ment system) which identifies, evaluates and
controls all the dangers and risks caused by
raw materials, premises, environment, staff,
equipment or production processes. It involves
several stages aimed at analyzing in detail the
production process and identifying all the pos-
sible risks that could harm consumers. Since
the quality management system and, thus,
the sustainability principles are a priority in the
company’s business strategy, METRO Cash &
Carry Moldova has implemented and complies
with the internal quality standard developed
and maintained by METRO Group; it cooper-
ates with its suppliers to ensure traceability
and responsiveness to complaints.

We never stop looking for solutions and
doing our best to make our clients happy to
come back to our stores because “Success of
our customers is our business”.

(
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Kommepueckas cetb METRO Cash & Carry
Moldova oTKpbina ABepu ANA CBOMX KIMEH-
ToB B fiekabpe 2004 ropa B KvumHese 1 cTana
NepBov KOMMaHWeR, KoTopasi BHeLpWIa Ha pbl-
HOK MonmoBbI HoBYtO c1CTeMy npofax “‘cash &
carry"”. ELLE c MOMeHTa CBOero BbIxoaa Ha pbl-
HOK, KOMMaHWsi COCPENOTOuMIIa CBOIO IeATENb-
HOCTb Ha MPEefOCTaBfIEHMMN CBOWMM KIMEHTaM
pa3HoobpasHoro accopTvMeHTa 13 bornee yem
25 000 nponoBOMbCTBEHHbIX ¥ HEMPOAOBOSb-
CTBEHHbIX TOBApPOB C ONTUMarIbHbIM COOTHOLLIE-
HVeM LieHbl 1 KayecTBa.

[ins Toro, 4ToBbl YKPEMUTL COTPYAHNYECTBO
C NPocheCCHOHanbHLIMU KITMEHTaMM, MHOYCTPU-
eii rocTenpunMCcTBa Y TOProBbIMU MOCPEAHNKa-
mu, B anpene 2010 roga METRO Cash & Carry
Moldova 3anyckaet cnyxby [loctaBku, TeM ca-
MbIM MPEOCTaBMB KIMEHTaM BO3MOKHOCTb M0~
NYYNTb OT HaLEKHOro MOCTaBLLMKA Heobxoan-
MbIii aCCOPTUMEHT M KayecTso. B KoHue 2019
rofa KOMMaH1s NpeacTaBuma yCyry SMeKTpoH-
HOI KOMMEpLIMM 1 [OCTaBKy Ha [IOM [/18 CBOWX
KIMEHTOB, YTO BbIfI0 CBOEBPEMEHHbIM U LIEHHBIM
CepBYICOM B Of MaHAEMWUYECKOr0 Kpuanca.

Kaxpoe noppaspenenne, pabotaioliee
C MPOAOBOJIbCTBEHHbIMU MPOAYKTAaMWU  LOSK-
HO cobropatb MpWHUMMLL, obecreunBaloLLme
6€30MacHOCTb MULLEBBLIX MPOLYKTOB U MUHU-
MU3MPYIOLLIMEe PUCKK ANS 3[0POBbSA NoTpebuTe-
nen. Komnanus METRO Cash & Carry Moldova
BHeapuna cuctemy HACCP ¢ MoMeHTa cBoero
oTKpbITKs, a B 2015 roay oHa bbina ceptudou-
LnpoBaHa B COOTBETCTBUWN C MeXKOyHapOaHbIM
cTaHgapToM IS0 22000:2005 (cuctema MeHen-
MeHTa 6e30MacHOCTU MULLEBOIM NPOoayKLK),
KOTOPbIN UOEHTUCOULMPYET, OLIEHUBAET U KOH-
TPONMPYET BCE OMaCHOCTY W PUCKU, CBA3aHHbIE
C CbIpbeM, MOMELLIEHUAMY, OKpYsKatoLLiel cpe-
[0, nepcoHarnoM, obopynoBaHWEM WK Mpo-
M3BOACTBEHHbIMM MpoLeccamn. Bce aTo mop-
pa3yMeBaeT cOBMofeHNe HECKOMbKUX 3TarnoB,
HanpaBieHHbIX Ha MOLPOBHbIA aHammM3 Npoms-
BOACTBEHHOMO MpOLIECCa U BbISBNEHWE BCEX
BO3MOXXHbIX PUCKOB, KOTOpPble MOryT HaHeCTu
Bpen notpebutenamM. MocKonbKy cucteMa me-
HemKMeHTa 6e30MacHOCTU U, KOCBEHHO, MPUH-
LMMbI YCTONYMBOCTM SIBMISIOTCSA MPUOPUTETOM B
6usHec-ctpaterum komnavum, METRO Cash &
Carry Moldova BHegpuna v cobniopaeT BHY-
TPEHHWIA CTaHOAPT KayecTBa, paspaboTaHHbIN
1 nopnepskmeaembli METRO Group; coTpynHW-
YaeT CoO CBOWMMM MOCTaBLLMKaMK fif1si obecne-
UEHWSI MPOCIIESKMBAEMOCTU MULLIEBON MPOLYK-
LM 1 pearmpoBaHust Ha arnobbl.

Mbl HeyCTaHHO WLLEM pelleHust U fena-
€M BCe, YTO B HaLLMX CUMax, YTobbl KMMEeHTbI C
YLOBOJIbCTBMEM BHOBb 11 BHOBb BO3BpALLANMCh
B HALLUM MarasuHbl, Tak Kak “chex HaLUuMX Knn-
€HTOB —HalLl bu3Hec".

Declarantul/ Applicant/ 3asieuTens: ICS “Metro Cash & Carry Moldova” SRL
Republica Moldova, MD-4839, mun. Chisinau, com. Stauceni, str. Chisinauvlui, 5

Tel: +373 22 405 203
www.metro.md
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Compania Moldcell, fondata in 2000,
este un operator digital de telecomunicatii
din Republica Moldova ce ofera inovatii digi-
tale si 0 gama larga de planuri tarifare, pro-
duse si servicii de Tnalta calitate prin inter-
mediul retelei sale de magazine situate prin
toata Republica Moldova, precum si maga-
zinului online Moldcell eShop.

Moldcell este o investitie straina direc-
ta, prezentd pe piata Republicii Moldova
de peste 20 de ani, iar din 25 martie 2020,
compania Moldcell face parte din CG Cell
Technologies DAC, parte a Grupului CG Corp
Global.

In acesti 20 de ani, compania Moldce-
ll a investit peste 5 miliarde de lei, a con-
tribuit la bugetul de stat cu peste 2 miliar-
de de lei prin impozite si taxe. La moment,

n cadrul companiei activeaza peste 400 de

angajati directi, dar prin intermediul lantului
sau valoric, compania ofera locuri de mun-
ca la peste 4 000 de persoane.

Digitalizarea se afld la baza strategiei
companiei Moldcell. In 2020 - anul pande-
miei, Moldcell a extins gama de servicii ofe-
rite de catre Moldcell eShop ce ofera orice
produs si serviciu Moldcell si care sunt li-
vrate n orice colt al tarii. Compania conti-
nud sa lanseze tehnologii inovatoare si ser-
vicii digitale atat pentru clientii corporativi,
precum M-Doc, Virtual PBX, céat si pentru
persoane fizice: e-Abonament, eSIM, Abo-
nament NEXT, etc.

Din 2013, anul in care a fost lansat ser-
viciul de portabilitate a numerelor, compa-
nia Moldcell este lider in portabilitate, fiind

in topul preferintelor atunci cand utiliza-

torii de telefonie mobild si fixd aleg sa-si
schimbe operatorul, pastrandu-si numarul
de telefon.

TELECOMUNICATIILOR"

moldcell”

Moldcell company was founded in 2000
and is a digital telecommunication operator
in Republic of Moldova. It offers digital in-
novations and a wide range of high quality
tariff plans, products and services through
its network of shops located throughout
the country and the online shop Moldcell
eShop.

Moldcell is a foreign direct investment,
active on Moldova’'s market for over 20
years and since March 25, 2020, Moldcell
company is part of CG Cell Technologies
DAC, part of CG Corp Global Group.

In these 20 years, Moldcell company
has invested over 5 billion lei and contribut-
ed to the state budget with over 2 billion lei
through taxes and fees. The company cur-
rently has more than 400 direct employees,
but through its shop chain, the company of-
fers jobs to more than 4,000 people.

The digitization represents thebasis of
Moldcell's strategy. In 2020 - the pandem-
ic year, Moldcell has expanded the range of
services provided by Moldcell eShop that of-
fers any Moldcell product and service and
deliver in any corner of the country. The
company continues to launch innovative
technologies and digital services both for
corporate customers, such as M-Doc, Vir-
tual PBX, and for individuals: e-Abonament,
eSIM, NEXT Abonament, etc.

Since 2013, the year in which the num-
ber portability service was launched, Mold-
cell is a leader in portability, being in the
top of preferences when mobile and fixed
subscribers choose to change their opera-
tor while keeping the same number.

Komnahwsa Moldcell, ocHosaHHas B 2000
rogy, fBfnseTca UMGPOBLIM OMNEpaTopoM B
obnacTn TenekoMMyHuKauuih  Pecnybnun-
kv Monpgosa, npepnaraiolyM UHHOBaLMK 1
LUMPOKMI CMEKTP TapuUdHbIX NaHOB U Bbl-
COKOKa4eCTBEHHbIX YCMyr C MOMOLLbI0 Ma-
rasvHOB, PacrnosIOKeHHbIX MO BCEN CTpaHe,
a TaKkke MOoCcpeAcTBOM OHMalH MarasuHa
Moldcell eShop.

Moldcell sBnsetcs npsMol MHOCTpaH-
HOW MHBECTWLMEeW, AeCTBYIOLLEN Ha Teppu-
Topuu cTpaHbl yske bonee 20 net, a 25 map-
Ta 2020 ropa, KomnaHua ctana yactbio CG
Cell Technologies DAC, yacTblo rpynnel CG
Corp Global.

CymMa mHBecTUUmMiA kKoMmnaHum Moldcell
3a nocnepHune 20 neT npesbicuna 5 MUNK-
apnoB nees, v bonee 2x MUNMapLoB nees
KOMMaHWs BbiNnaTuia B KayecTse rocyaap-
CTBEHHbIX HanoroB u cbopos. B koMnaHwu
pabotatoT 6onee 400 COTPYAHUKOB, @ 3KOCU-
cTeMa, co3naHHas Moldcell, npepnaraet pa-
6oune MecTa bonee yeM 4000 yenosek.

Lincbposusaumna  sensetcs  OCHOBOM
ctpaterun Moldcell. B 2020 ropy — romy
naHgemun Moldcell paclwvpuna rammy npo-
OYKTOB W YCRyr, NpefsiaraeMbix OHManH Ma-
rasuHoM Moldcell eShop, KoTopbI focTas-
nseT ux B Moboit yronok ctpaHbl. KoMnaxus
NPOJOKAeT  3amyckaTb WMHHOBALIMOHHbIE
TEXHONMOTMW M LMPPOBbIE YCNYru, Kak Ans
KopriopaTueHoro cektopa, (M-Doc, BupTy-
anbHas ATC), Tak U 0S8 (OU3MUECKUX SINLL
eAbonament, eSIM, aboHeMeHT NEXT 1 T.0.

C MOMeHTa 3anycka Ha Tepputopun Pe-
cnybnvkn Monposa ycrnyru nepeHocuMocTy
HomepoB B 2013 ropmy, koMnanus Moldcell
SBMSETCA JIMAEPOM 3TOW YCIYrW, HaXOAACH
B TOMe MpeanouTeHW Mmonb3oBaTesiel Mo-
6UNbHOM 1 OUKCUPOBAHHON CBA3W, KOTOPbI
MpPeanoysn NoMeHATb onepaTopa, COXpaHWB
CBOW HOMep.

Declarantul/ Applicant/ 3aseuTens: iM “Moldcell” SA
Republica Moldova, MD-2060, mun. Chisinau, str. Belgrad, 3

Tel: +373 22 206 206
www.moldcell.md
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Slidzucker Moldova - unul dintre cei
mai mari investitori straini din Republica
Moldova.

Activitatea Stidzucker Moldova poate fi
consideratd unul dintre exemplele rare ale
dezvoltdrii cu succes a unui grup de intre-
prinderi autohtone din sectorul real dupa
“devastarea post-sovieticd", devenind un
subiect competitiv al pietei europene a za-
harului. Forta motrice a acestei evolutii au
fost si raman investitiile de amploare ale
concernului Stdzucker AG (in total - 60 de
milioane de euro), inovatia tehnologica si
cerinte Tnalte fata de management. Din ca-
uza soldurilor semnificative de stocuri, pro-
ductia de zahar in 2020 a fost redusa la 31
mii tone. Suprafata de Tnsdmantare a sfe-
clei de zahar contractata de Sudzucker
Moldova in 2020 a fost de 6.000 de hectare,
iar recolta, Tn ciuda unei secete fara prece-
dent, a depasit 238 de mii de tone de sfe-
cla de zahar.

Sldzucker Moldova continud sa ncu-
rajeze extinderea suprafetelor de crestere
a sfeclei de zahar in intreprinderile agrico-
le partenere, ceea ce a facut posibila cres-
terea semanatului acestei culturi in 2021.

Un alt element de sustinere a bazei
economice si de productie a companiei
Sldzucker Moldova reprezinta tehnologii-
le agricole de economisire a resurselor in
producerea zaharului. Compania a efectu-
at o modernizare fundamentala a echipa-
mentelor fabricilor de zahar. Ca urmare, a
fost inregistratd o crestere dubla a eficien-
tei energetice. La intreprinderea din Drochia
a fost construita o fabrica de producere a
biogazului din pulpa de sfecld, datorita ca-
reia aproape un sfert din nevoile energetice
ale companiei sunt satisfacute prin “ener-
gia verde" regenerabild. Toate acestea con-
niei si a zaharului moldovenesc produs din
sfecld de zahar.

Fabricile companiei sunt certificate
conform standardelor de sigurantd si cali-
tate 1ISO 22000. Datorita strictei gestiuni a
calitatii si a marketingului rational, produ-
sele Stidzucker Moldova ocupa pozitii de li-
der pe piata interna si constituie ponderea
principald in fluxul de marfuri de export.
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Sudzucker Moldova — one of the larg-
est foreign investors in the Republic of
Moldova.

Stidzucker Moldova's operation can be
considered one of the rare examples of suc-
cessful development of a group of local com-
panies in the real sector after the “post-Sovi-
et devastation”, it has become a competitive
participant of the European sugar market.
The driving force of this development has
been and still is large-scale investments of
Slidzucker AG (a total of € 60 million), tech-
nological innovation and strict management
requirements. Due to significant stock bal-
ances, sugar production in 2020 was reduced
to 31 thousand tons. The sowing area of sug-
ar beet contracted by Stidzucker Moldova in
2020 was 6,000 hectares, and the harvest,
despite an unprecedented drought, exceeded
238 thousand tons of sugar beets.

Sudzucker Moldova continues to en-
courage the growth of sugar beet produc-
tion by its partner agricultural enterpris-
es, which made it possible to increase the
sowing of this crop in 2021.

Another element supporting the eco-
nomic and production base of Stdzucker
Moldova is agricultural technologies used for
saving resources in the sugar production. The
company has carried out a fundamental up-
grade of sugar factories’ equipment. As a re-
sult, there has been registered a double in-
crease in energy efficiency. A plant producing
biogas from the beet pulp has been built at
the enterprise in Drochia. Therefore, almost
a quarter of the company’s energy needs
are supplied by renewable green energy. All
these factors contribute to the increase of
competitiveness of the company and of Mol-
dovan sugar produced from sugar beet.

The company’s factories are certified ac-
cording to ISO 22000 safety and quality stand-
ards. Due to the strict quality management
and rational marketing, Stidzucker Moldova is
a leader in the domestic market and holds the
main share in the flow of export goods.

(
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Slidzucker Moldova - op1H 13 KpynHewn-
LUIMX MHOCTPaHHbIX MHBECTOPOB B Pecnybnu-
ke Monposa.

[leatensHocTb  koMnanmn  Slidzucker
Moldova MOXHO cuMTaTb OOHWM U3 pPemKuUX
NPUMepoB  YCMeELUHOro passutus [pynnbl
MECTHbIX NPeanpuATUiA B peanibHOM CEeKTOo-
pe nocne ‘nocTCOBETCKOro paspyLueHus”,
CTaB  KOHKYPEHTOCMOCOBHBIM YYaCTHWUKOM
€BPOMENCKOro pblHka caxapa. [ naBHowv ABu-
YLLIeW CUMoN 3Toro pa3suTus Beinn 1 ocTa-
loTcA MacluTabHble nHBecTuummn Sldzucker
AG (Bcero 60 MUMMMOHOB €BPO), TEXHOMO-
rMYecKMe MHHOBALMM W BbicokWe TpeboBa-
HUA K ynpaBneHuio. M3-3a 3HauuMTenbHbIX
CKIMaACKMX OCTaTKOB, MPOWM3BOACTBO Caxa-
pa B 2020 ropy 6b110 CHMKeHO A0 31 ThiC.
TOHH. [10LLaab NOCeBOB CaxapHOWM CBEKIbI,
3aKoHTpaKToBaHHoi Sidzucker Moldova B
2020 ropy coctasnana 6 000 ra, a ypoxan,
HecMoTpsi Ha HebbiBasylo 3acyxy, NpeBbICKN
238 TbIC. TOHH CaxapHOW CBeKJIbl.

B 10 »*e Bpems Slidzucker Moldova npo-
LOMKaeT MooLLPATL POCT MoLlafei caxap-
HOW CBEKMbl B MapTHEPCKWX CErIbCKOX035-
MCTBEHHbIX NPeanpuATUAX, YTO MNO3BONWMO
YBENUUNTb MOCEBbI 3TOW KynbTypbl B 2021.

[pyrvM 3nemMeHToM, NMOAAEPKMBAIOLLUM
3KOHOMMWYECKYIO 1 NPOU3BOACTBEHHYIO Hasy
Slidzucker Moldova, sBnAlOTCA CenbcKo-
XO3AWCTBEHHbIE TEXHOMOMMN 3KOHOMUM pe-
CYpCOB B MPOW3BOACTBE Caxapa. Komnanus
nposena yHaaMeHTanbHylo MOAEPHNU3aLMIO
0bopynoBaHWs caxapHbix 3aBofoB. Pe3sysb-
TaT - MoBbILLEHWE 3HEPro-3PCHEKTUBHOCTH
B ABa pasa. B [ipokun Bbina noctpoeHa buo-
rasoBas yCTaHOBKa Ha ba3e CBEK0BUYHOIrO
OMa, brnarogaps KOTOpOW MoYTW YeTBepTb
3HepreTMyeckon MnoTpebHOCTU  KOMMaHWuu
YOOB/ETBOPSETCA 3@ CYeT BO30OHOBNSAEMbIX
WCTOYHWMKOB “3eneHoit aHeprum”. Bce aTo
€nocobCTBYET MOBLILLEHMIO KOHKYPEHTOCMO-
CcOBHOCTHN KOMMaHUM 1 MOMNAABCKOro caxapa,
NPON3BEAEHHOr0 N3 CaxapHOii CBEKJIbI.

3aBofbl KOMMaHUM cepTUOULIMPOBaHbI B
COOTBETCTBUM CO cTaHpapTamu besonacHo-
cTv 1 kayecTsa ISO 22000. bnaropaps cTpo-
rOMy YNpaBeHuWIo KauyecTBOM U paLMoHarb-
HOMY MapKeTuHry, npopykums Sldzucker
Moldova saHuMaeT nuavpyiolmMe Mo3nLMM
Ha BHYTPEHHEM PbIHKe 1 ABMAETCA OCHOBHOM
YacTblo MOTOKA 3KCMOPTHbIX TOBAPOB.

Declarantul/ Applicant/ 3aseutens: “Sudzucker Moldova” SRL
Republica Moldova, MD-2009, mun. Chisinau, str. Timis, 19

Tel: +373 22 202 333
www.suedzucker.md
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NOMINALIZAREA « NOMINATION « HOMHALUWA

AFACERI DE FAMILIE
FAMILY BUSINESSES
CEMEWHbINA BU3HEC

LEFRUCOM

Aucom Declarantul/ “Lefrucom” SRL

MANUFACTURA

Applicant/  Republica Moldova, MD-3005, or. Soroca, str.
3aseutens  Traian, 17

Tel.: +373 230 29 595

URL: www.lefrucom.com

Marfuri/ Fructe si legume deshidratate, fructe uscate
servicii glazurate / Dehydrated fruits and vegetables,

glazed dried fruits / CyweHblie dOpyKTbl 1 OBOLM,
cylweHble PpyKTbl B rNasypu

PLASTREGAL

Declarantul/ SC “Plastregal” SRL
Applicant/  Republica Moldova, MD-2023, mun. Chisindu, str.
3assutens  Uzinelor, 210/2

Tel.: +373 78 320 000

URL: www.plastregal.md

Marfuri/ Tamplarie de ferestre si usi din aluminiu si PVC,
servicii rolete, porti pentru garaj si produse din sticla

securizata / Aluminum and PVC window and
door joinery, shutters, garage doors and safety
glass products / OkHa 1 ABEpPU 13 aNOMUHUSA U
[BX, CTaBHUW, rapaxHble BOPOTa W U3LENNA U3
6e30nacHOro cTekna

NOMINALIZAREA « NOMINATION « HOMNHALINA

APRECIEREA CONSUMATORULUI
CUSTOMERS'S APPRECIATION
NMPU3HAHUE NOTPEBUTEJIEUN

BISCOPANE

7308 ZAHAR .Y
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((biscopane .
Declarantul/ “Biscopane” SRL
Applicant/  Republica Moldova, MD-3513, or. Orhei, str. V.

3assutens  Lupu, 64

Tel.: +373 23532670

URL: www.biscopane.md

Marfuri/ Producerea si comercializarea produselor de
servicii patiserie / Production and marketing of pastry

products / MNpor3BOACTBO U peanm3aums
KOHONTEPCKUX 1N30eNni

116

FRANZELUTA

Declarantul/ Combinatul de panificatie “Franzeluta” SA
Applicant/  Republica Moldova, MD-2032, or. Chisindu, str.
3aseuTtens  Sarmizegetusa, 30

Tel. +373 22 551 445

URL: www.fanzeluta.md

Marfuri/ Produse de panificatie si patiserie / Bakery and
servicii confectionery products/ Xne6obynouHble n

KOHOUTEepPCKNe n3oenma

MAALEX

Declarantul/ “Maalex Grup” SRL
Applicant/  Republica Moldova, MD-2001, mun. Chisinau, str.
3aasutens  Ismail, 47

Tel.: +373 79 544 491

URL: www.maalex.md

Marfuri/ Genti pentru femei si barbati, ghiozdane/ Bags for
servicii women and men, backpacks/ CyMKM »eHCKue u

MY>KCKME, PIOK3aKM

MOS ZAHARIA

Declarantul/ 1CS “Moldova-Zahar” SRL
Applicant/  Republica Moldova, MD-4626, r-nul Edinet, or.
3assutens  Cupcini, str. Renasterii, 3

Tel.: +373 246 29 521

URL: www.moldova-zahar.com

Marfuri/ Producerea zaharului/ Sugar production/
servicii MNpon3BOOCTBO Caxapa

LIBRARIUS

Declarantul/ “Moldpresa Grup” SRL
Applicant/  Republica Moldova, MD-2003, or. Durlesti, str.
3assutens  Stefan Voda, 3

Tel.: +373 22 580 700
URL: www.librarius.md
Marfuri/ Retea de librarii Librarius/ Librarius bookstore
servicii network / CeTb KHVMXXHbIX MarasmHoBs Librarius
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F'LAE.:'T RéGAL Declarantul/ SC “Plastregal” SRL

zahivul familiel tale

v .
victoriabank

Applicant/  Republica Moldova, MD-2023, mun. Chisindu, str.
3assutens  Uzinelor, 210/2

Tel.: +373 78 320 000

URL: www.plastregal.md

Marfuri/ Tamplarie de ferestre si usi din aluminiu si PVC,
servicii rolete, porti pentru garaj si produse din sticla

securizata / Aluminum and PVC window and
door joinery, shutters, garage doors and safety
glass products / OkHa 1 ABepU 13 anoOMUHUA U
MNBX, CTaBHU, rapaxHble BOPOTa W U3NENNA U3
6e30MacHOro crtekna

SMILE

EGORA

Declarantul/ “Servis Pro” SRL
Applicant/  Ucraina, 49127, Regiunea Dnepropetrovsk, or.
3assutens  Dnepr, str. Avtoparkovaia, 1

Tel.: +38 066 899 63 41

URL: www.biosphere-corp.com

Marfuri/ Produse de igiena personala pentru adulti si copii,
servicii servetele umede/ Personal hygiene products

for adults and children, wet wipes / MNpoaykTbl
TIMYHOW FUrMEHbI ANs B3POCHbIX M OETEW, BNaxHble
cangeTku

DOMNITA

clickpay.md

<dt ai zice peste

Declarantul/ “Sudzucker Moldova” SRL
Applicant/  Republica Moldova, MD-2009, mun. Chisindu, str.
3aseutens  Timis, 19

Tel.: +373 22 202 333

URL: www.suedzucker.md

Marfuri/ Producerea zaharului/ Sugar production/
servicii MNpon3BOACTBO cCaxapa
VICTORIABANK

Declarantul/ BC “Victoriabank” SA
Applicant/  Republica Moldova, MD-2004, mun. Chisinau, str.
3assutens 31 August 1989, 141

Tel.: +373 22 576 457
URL: www.victoriabank.md
Marfuri/ Prestarea serviciilor bancare/ Provision of banking

servicii services/ NpenocTaBneHne 6aHKOBCKMX YCIyr

BUSINESS ON-LINE
ON-LINE BUSINESS
BU3HEC OHJIAUH

AGORA

Declarantul/ “Interact Media” SRL
Applicant/  Republica Moldova, MD-2071, mun. Chisindu, str.
3agsutens  Alba lulia, 194/3, of. 15

Tel.: +373 79 709 799

URL: www.agora.md

Marfuri/ Servicii de publicitate, membership, evenimente
servicii si proiecte de autor / Advertising services,

membership, events and author projects /
PeknaMHble yCnyru, MeponpusTus 1 aBTOPCKMe
NMPOEKTHI

CLICKPAY.MD

Declarantul/ “FinComBank” SA
Applicant/  Republica Moldova, MD-2012, mun. Chisindu, str.
3aseutens  A. Puskin, 26

Tel.: +373 22 269 822

URL: www.clickpay.md

Marfuri/ Servicii financiar-bancare/ Financial-banking
servicii services/ PMHaHCOBO-H6aHKOBCKME YCyr
INFODEBIT

Declarantul/ BIC “Infodebit Credit Report” SRL
Applicant/  Republica Moldova, MD-2069, mun. Chisindu, str.
3assutens  Calea lesilor, 10B, et. 5

Tel.: +373 79 025932
URL: www.infodebit.md
Marfuri/ Rapoarte financiare si a istoriei de credit/ Financial
servicii and credit history reports/ OT4eTbl 0 MHAHCOBOW

N KPEAUTHOM UCTOPUM



mais

MAIBank

MAIBANK

Declarantul/ BC “Moldova Agroindbank” SA

Applicant/  Republica Moldova, MD-2005, mun. Chisindu, str.
3agsutens  Constantin Tanase, 9/1

Tel.: +373 22 303 802

URL: www.maib.md

Marfuri/ Prestarea serviciilor bancare/ Provision of banking
servicii services/ MNpepocTaBneHne HaHKOBCKMX YCIyr
MOLDCELL

Declarantul/ T™M “Moldcell” SA

Applicant/  Republica Moldova, MD-2060, mun. Chisinau, str.

3aseutens  Belgrad, 3

Tel.: +373 22 206 429

URL: www.moldcell.md

Marfuri/ Servicii de comunicatii electronice/ Electronic

servicii communications services/ Ycnyry anekTpoHHON
CBSI3U

OZONTEH

Declarantul/ “Ozonteh Impex” SRL

Applicant/  Republica Moldova, or. Straseni, sos. Chisinau, 69
3asButenb

Tel.: +373 69 898 987

URL: www.tractoare.md

Marfuri/ Comercializarea utilajelor agricole / Sale of

servicii agricultural equipment / MNpofaa Cenbxo3TeXHUKM

NOMINALIZAREA « NOMINATION « HOMUHALINA

CONTRIBUTIE IMPORTANTA LA DEZVOLTAREA DURABILA
IMPORTANT CONTRIBUTION TO THE SUSTAINABLE DEVELOPMENT
BAXHbIU BKJ1AA B YCTOUYUNBOE PA3BUTUE

| |4
| N

Kaufland
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KAUFLAND

Declarantul/ “Kaufland” SRL

Applicant/  Republica Moldova, MD-2012, mun. Chisindu, str.
3aseutens  Sfatul Tarii, 29

Tel.: +373 22 859 300

URL: www.kaufland.md

Marfuri/ Comert cu amanuntul prin magazine nespecializate, cu
servicii produse alimentare si nealimentare/ Retail sale in non-

specialized stores with food and non-food products
/ PO3HM4YHaA TOProens B HECNeUManm3npoBaHHbIX
MarasmHax NpoaOBOSNbCTBEHHBIMU W
HenpoaoBObCTBEHHbLIMY TOBapaMm

cG

moldcell

MOLDCELL

Declarantul/ T™M “Moldcell” SA

Applicant/  Republica Moldova, MD-2060, mun. Chisinau, str.

3assutens  Belgrad, 3

Tel.: +373 22 206 429

URL: www.moldcell.md

Marfuri/ Servicii de comunicatii electronice/ Electronic

servicii communications services/ Ycnyrn afeKTpoHHOM
CBA3U

OZONTEH

Declarantul/ “Ozonteh Impex” SRL

Applicant/  Republica Moldova, or. Straseni, sos. Chisindu, 69
3asBuTenb

Tel.: +373 69 898 987

URL: www.tractoare.md

Marfuri/ Comercializarea utilajelor agricole / Sale of

servicii agricultural equipment / MNMpoaaa CenbXo3TEXHUKM

NOMINALIZAREA « NOMINATION « HOMNHALNA

DEBUTUL ANULUI
DEBUT OF THE YEAR
ANEBKOT FOAA

moldcell

FOUNDATION

FUNDATIA MOLDCELL

Declarantul/ T™M “Moldcell” SA

Applicant/  Republica Moldova, MD-2060, mun. Chisinau, str.
3aseutens  Belgrad, 3

Tel.: +373 22 206 429

URL: www.moldcell.md

Marfuri/ Servicii de comunicatii electronice/ Electronic
servicii communications services/ Ycnyr anekTpoHHOM

CBA3U
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NOMINALIZAREA « NOMINATION « HOMNHALINA

EXPORT / EXPORT / 3KCMNOPT

(@panegp

BISCOPANE

Declarantul/ “Biscopane” SRL

Applicant/  Republica Moldova, MD-3513, or. Orhei, str. V.
3assutens  Lupu, 64

Tel.: +373 23532670

URL: www.biscopane.md

Marfuri/ Producerea si comercializarea produselor de
servicii patiserie / Production and marketing of pastry

products / MNpon3BOACTBO 1 peanmnsauus
KOHAUTEPCKMX U3OENNIN

NOMINALIZAREA « NOMINATION « HOMNHALINA

IMM-UL FAVORIT AL ANULUI
SME FAVORIT OF THE YEAR
MCI »ABOPUT NOAA

.'-. Alexcevekic x

ALEXEEVSKIE

Declarantul/ “Creativ Nord” SRL

OZONTEH

OZONTEH

Declarantul/ “Ozonteh Impex” SRL

Applicant/  Republica Moldova, or. Straseni, sos. Chisindu, 69
3asBuTenb

Tel.: +373 69 898 987

URL: www.tractoare.md

Marfuri/ Comercializarea utilajelor agricole / Sale of

servicii agricultural equipment / MNpofa)ka CelbXx03TEXHUKM

VIRIM IMPEX

Declarantul/ “Virim Impex” SRL

Applicant/  Republica Moldova, MD-2060, mun. Chisindu, bd.
3assutens  Dacia, 58/12

Tel.: +373 22 406 784

URL: www.sanatatemarket.md

Marfuri/ Produse farmaceutice, cosmetice si parfumerie
servicii / Pharmaceuticals, cosmetics and perfumery/

dapMaLeBT1Ka, KOCMeTUKa 1 napdroMepus

NOMINALIZAREA « NOMINATION « HOMNHALNA

@QT MARCA COMERCIALA @)
=z Q|4 AANULUL 2020 U

DIPLOMA DE ONOARE

Applicant/  Republica Moldova, MD-6211, r-nul Sangerei, s.

3assutens  Alexandreni

Tel.: +373 69 425 191

URL: www.creativ-nord.md

Marfuri/ Produse alimentare congelate si semifabricate/

servicii Frozen and semi-finished foods/ 3amMopo»xeHHble
NPOLYKTbI 1 NonydabpukaThbl

CHEMIX GRUPP

Declarantul/ “Chemix Grupp” SRL

Applicant/  Republica Moldova, MD-2002, mun. Chisindu, str.

3assutens  Muncesti, 271, A

Tel.: +37379 410 076

URL: en.chemixgrupp.md

Marfuri/ Producator autohton de dezinfectanti pentru

servicii instrumente, dispozitive medicale si suprafete /

domestic manufacturer of medical disinfectants
for medical tools, devices and surfaces /
OTeYeCTBEHHbIN NPON3BOANTENb MEAULIMHCKMX
AE3NHDUUMPYIOWMX CPEACTB ANA MeOULMHCKOro
WHCTPYMEHTapusa 1 NprbopoB, a Takxe
MOBEPXHOCTEM

IMPLEMENTAREA STANDARDELOR DE INTEGRITATE IN SECTORUL PRIVAT
IMPLEMENTATION OF INTEGRITY STANDARDS IN THE PRIVATE SECTOR
BHEAPEHWE CTAHOAPTOB HENOAKYMNMHOCTU B YACTHOM CEKTOPE

CHEMIX GRUPP

Declarantul/ “Chemix Grupp” SRL

Applicant/  Republica Moldova, MD-2002, mun. Chisindu, str.
3assutens  Muncesti, 271, A

Tel.: +373 79410 076

URL: en.chemixgrupp.md

Marfuri/ Producator autohton de dezinfectanti pentru
servicii instrumente, dispozitive medicale si suprafete /

domestic manufacturer of medical disinfectants
for medical tools, devices and surfaces /
OTeYeCTBEHHbIM MPOVM3BOAMNTENb MEANLIMHCKMX
Ae3nHMUUMPYOLLMX CPeacTB Ana MeanLMHCKOro
MHCTPYMEHTapUs 1 NprOOPOB, a Takxe
NoBEepXHOCTEM
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EFES

MOLDOVA

EFES

@GI MARCA COMERCIALA ™
ey A ANULUI 2020

Declarantul/ TM “Efes Vitanta Moldova Brewery” SA

"2 O

DISTRIBUTION

iNCA9O

COMPANIE DE GESTIUMNE A CREANTELOR

@Q[ MARCA COMERCIALA  (fff
I A ANULUI 2020 R

DIPLOMA DE ONOARE

Lok(&era

QGI MARCA COMERCIALA m
Ry A ANULUI 2020 iy o

DIPLOMA DE ONOARE

MAIB

Maoldova Agroindbank

@@r MARCA COMERCIALA M
ez A ANULUI 2020

DIPLOMA DE ONOARE

Applicant/  Republica Moldova, MD-2032, mun. Chisinau, str.

3aseutens  Uzinelor, 167

Tel.: +373 79 707 220

URL: www.efesmoldova.md

Marfuri/ Bere alcoolica si nealcoolica / Alcoholic and non-

servicii alcoholic beer / AnkoronbHoe 1 6e3anKkoronsHoe
nMBO

INCASSO

@6T MARCA COMERCIALA 4
P A ANULUI 2020 ' m

DIPLOMA

CS PREMIER ENER(

rpmes ()

Declarantul/ T™M “INCASO” SRL

Applicant/  Republica Moldova, MD-2069, mun. Chisinau, str.

3assutens  Calea lesilor, 10

Tel.: +373 22 959 359

URL: www.incaso.md

Marfuri/ Servicii de recuperare si colectare a datoriilor/

servicii Recovery and collection debt services/ Ycnyrm no
B3bICKaHMIO LONOB

LOKMERA

@ 61’ MARCA COMERCIALA m
e A ANULUI 2020

Declarantul/ “Lokmera” SRL

Applicant/  Republica Moldova, MD-2028, mun. Chisinau, str.

3aseutens  Mitropolit Gurie Grosu, 9

Tel.: +373 22 288 822

URL: www.|lokmera.md

Marfuri/ Instrumente, aparate de masura, utilaj tehnologic

servicii si servicii asociate/ Instruments, measuring
devices, technological equipment and related
services/ VIHCTpyMeHTbI, n3MepuTesbHble NpUoopsI,
TexHonornyeckoe o60pyaoBaHMe 1 CONTyCTBYOLWME
ycnyru

MOLDOVA AGROINDBANK

Declarantul/ BC “Moldova Agroindbank” SA

Applicant/  Republica Moldova, MD-2005, mun. Chisindu, str.
3agsutens  Constantin Tanase, 9/1

Tel.: +373 22 303 802

URL: www.maib.md

Marfuri/ Prestarea serviciilor bancare/ Provision of banking
servicii services/ MNpepocTaBneHne HaHKOBCKMX YCIyr

PREMIER ENERGY

Declarantul/ 1CS “Premier Energy Distribution” SA
Applicant/  Republica Moldova, MD-2024, mun. Chisindu, str.
3assutens  Andrei Doga, 4

Tel.: +373 22 431 111

URL: www.premierenergydistribution.md

Marfuri/ Distributia energiei electrice/ Electricity distribution
servicii / PacnpepeneHne anekTpoaHeprm

SALASUL BACIULUI

Declarantul/ “Salasul Baciului” SRL
Applicant/  Republica Moldova, MD-6716, r-nul. Basarabeasca,
3assutens  Sadaclia, str. Fantanilor, 10

Tel.: +373 69 535 892

URL: www.facebook.com/salasulbaciului

Marfuri/ Producerea cascavalurilor artizanale / Production

servicii of artisanal cheeses / MNpon3BOACTBO KYCTapHbIX
CbIpOB

NOMINALIZAREA « NOMINATION « HOMUHALUWA

INTER
INTER
UHTEP

MARY KAY
{

MARY KAY

Declarantul/ 1CS “Mary Kay (Moldova) Limited” SA
Applicant/  Republica Moldova, MD-2012, mun. Chisindu, str.
3asButens  Sciusev, 62

Tel.: +373 22 259 810

URL: www.marykay.md

Marfuri/ Produse cosmetic de ingrijire a tenului si a corpului,
servicii cosmetic decorative, parfumerie/ Skin and body

care cosmetics, decorative cosmetics, perfumery/
KocMeTrKa Mo yXO4y 3@ KOXEN 1 TENOM,
[leKOpaTMBHasA KOCMeTKKa, NapdoMepus
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NOMINALIZAREA « NOMINATION « HOMNHALNA

clickpay.md

cdt gi zice pest®

INCA9O

COMPAMIE DE GESTIUME A CREANTELOR

126

LIDERUL ANULUI

THE LEADER OF THE YEAR

JINVOAEP NrOAA

CLICKPAY.MD

Declarantul/ “FinComBank” SA
Applicant/  Republica Moldova, MD-2012, mun. Chisindu, str.
3aseutens  A. Puskin, 26

Tel.: +373 22 269 822

URL: www.clickpay.md

Marfuri/ Servicii financiar-bancare/ Financial-banking
servicii services/ PMHaHCOBO-H6aHKOBCKME YCyri
INCASSO

Declarantul/ TM “INCASO" SRL
Applicant/  Republica Moldova, MD-2069, mun. Chisindu, str.
3assutens  Calea lesilor, 10

Tel.: +373 22 959 359

URL: www.incaso.md

Marfuri/ Servicii de recuperare si colectare a datoriilor/
servicii Recovery and collection debt services/ Ycnyrm no

B3bICKAQHWMIO OOJ1TOB

IONEL

Declarantul/ Fabrica de confectii “lonel” SA
Applicant/  Republica Moldova, MD-2001, mun. Chisinau, str.
3aseutens  Bulgarg, 47

Tel.: +373 22 858 811

URL: www.ionel.md

Marfuri/ Producerea, livrarea si comercializarea confectiilor/
servicii Manufacture, delivery and sale of garments/

MpPOM3BOACTBO, MOCTaBKa M NMPOAaXa OOeX.

SANDRA

Declarantul/ SC “Sandriliona” SRL
Applicant/  Republica Moldova, MD-6801, or. laloveni, str.
3agsutens  Alexandru cel Bun, 5/5

Tel.: +373 22 738 379

URL: www.sandra.md

Marfuri/ Producerea Tnghetatei/ Production of ice cream/
servicii [MpOn3BOACTBO MOPOXEHOIO

NOMINALIZAREA « NOMINATION « HOMHALUWA

MARCA COMERCIALA RESPONSABILA SOCIAL
SOCIALLY RESPONSIBLE TRADEMARK
COLMAJIbHO OTBETCTBEHHASAl TOPFOBASl MAPKA

Coca-ColaHBC
Moldova

| |4
| N

Kaufland

METRO

SUCCESUL TAU ESTE AFACEREA NOASTRA

COCA-COLA

Declarantul/ ICS “Coca-Cola Imbuteliere Chisindu” SRL
Applicant/  Republica Moldova, MD-2037, mun. Chisindu, str.
3aseuTtens  Industriald, 42

Tel.: +373 22 473 225

URL: ua.coca-colahellenic.com/ro

Marfuri/ Bauturi racoritoare/ Soft drinks/ be3ankorosibHble
servicii npoxnaguTebHble HaNnTKK

KAUFLAND

Declarantul/ “Kaufland” SRL
Applicant/  Republica Moldova, MD-2012, mun. Chisindu, str.
3assutens  Sfatul Tarii, 29

Tel.: +373 22 859 300

URL: www.kaufland.md

Marfuri/ Comert cu amanuntul prin magazine nespecializate,
servicii cu produse alimentare si nealimentare/ Retail

sale in non-specialized stores with food and
non-food products / Po3HWYHast TOprosns

B HECMeLManmM3npoBaHHbIX MarasmHax
NPOAOBOJSIbCTBEHHBIMU M HEMPOLOBOSIbCTBEHHbBIMM
TOoBapamMu

METRO

Declarantul/ 1CS “Metro Cash & Carry Moldova” SRL
Applicant/  Republica Moldova, MD-4839, mun. Chisinau, c.
3assutens  Stauceni, str. Chisinaului, 5

Tel.: +373 22 405 203

URL: www.metro.md

Marfuri/ Vanzari cu amanuntul, produse si servicii prevazute
servicii de clasificarea de la Nisa, cu exceptia tigaretelor/

Retail sale of products and services in the Nice
classification, excluding cigarettes / Po3Hu4Has
TOProBfiA TOBapaMu U yCryramMmm B KaccumkaLmm
Huuua, KpoMe curapet
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StarNet

STARNET NOMINALIZAREA « NOMINATION « HOMHALUWA
S Declarantul/ SC “StarNet Solutii” SRL

Applicant/  Republica Moldova, MD-2004, mun. Chisindu, str. ~
3aseutens  Columna, 170 REPUTATIE S| INCREDERE
Tel.: +373 22 844 990 REPUTATION AND RELIABILITY
URL: www.starnet.md PE”YTALI,M;' 7 ﬂOBEPME
Marfuri/ IT si comunicatii Electronice/ IT and Electronic
servicii Communications/ IT 1 aneKTpOHHble
KOMMYHWKaLLM
AQUA AQUA UNIQA
U I A Declarantul/ “Gelibert” SRL
Applicant/  Republica Moldova, MD-6201, or. Sangerei, str.
Victoriabank = YICTORIABANK Sassutenn  Balfului, 23
Declarantul/ BC “Victoriabank” SA X . +373 262 84 262
Applicant/  Republica Moldova, MD-2004, mun. Chisinau, str. ; fel: 37326284 26
3aseutens 31 August 1989, 141 URL: www.aquauniga.md
Tel.: +373 22 576 457 Marfuri/ Producerea si comercializarea bauturilor
: o servicii nealcoolice/ Production and sale of non-alcoholic

URL: www.victoriabank.md beverages/ Mpoun3BOACTBO U peanm3aLys
Marfuri/ Prestarea serviciilor bancare/ Provision of banking HEAJIKOrONbHbIX HaNNTKOB
servicii services/ NpenocTtaBneHmne 6aHKOBCKMX YCNyr

NOMINALIZAREA « NOMINATION « HOMNHALINA

REBRANDING
REBRANDING

DALMORS-GRUP

Declarantul/ “Dalmors-Grup” SRL
Applicant/  Republica Moldova, MD- mun. Chisindu, str.
3assutens  Uzinelor, 11, A

Tel.: +373 22 421 524

URL: www.dalmors-grup.md

servicii / Pbiba 1 pbibHasa npoaykums

PEBPOHOAUHI ! Marfuri/ Peste si produse din peste / Fish and fish products

AROMA SOARELUI
Declarantul/ “Floarea Soarelui” SA
Applicant/  Republica Moldova, MD-3121, mun. Balti, str. 31 v
3aseuTtens  August 1989, 6 |NST|TUT|E PUBLICA "AGENT'A SERVICII
Tel. +373 231 80 280 Ea PUBLICE"
URL: www.fsoil.info INSTITUTIA PUBLICA Declarantul/ IP “Agentia Servicii Publice”
: . AGENTIA SERVICII PUBLICE" Applicant/  Republica Moldova, MD-2012, mun. Chisindu, str.
Marfuri/ Ulei de floarea soarelui / Sunflower oil / 3aseutens  A. Puskin, 42
servicii MNoLcosiHeYHOe Macro
Y Tel.: +373 22 504 654
' URL: www.asp.gov.md
Marfuri/ Servicii publice n diverse domenii/ Public services
servicii in various fields/ MocynapcTBeHHbIe YCNyrn B
PasNMYHbIX 061acTsax
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